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IN CITIES scattered throughout the 
entire United States, leading jewel- 
ers are concentrating on the newest 
patterns in Sterling wrought by the 
Gorham Master Craftsmen. These 
jewelers are investing thousands of 
dollars of their own money in news- 
paper advertising. They are finding 
it a profitable investment. 











The Dolly Madison, latest Gorham creation, 
one of the many Gorham Sterling patterns now 
being advertised by progressive jewelers. 
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Exhibition of Jewelry 


at the 


~Muste Galliera, Paris 


One Hundred and Twenty Million Dollars Worth of Diamonds, 
Emeralds, Rubies and Precious Metals Now on Display 


financial investments, but works of art, is being 

proven every day in Paris. Visitors are crowding 
the exhibition of jewelry in the Musée Galliera in the 
same way as they flock to see the works of painters and 
sculptors in the Grand Palais. The final additions of a 
hundred new pieces of jewelry, contributed for the last 
few days of the show, are said to make this the most 
lavish exhibition ever seen in the French capital. 

The hundred and twenty million dollars worth of dia- 
monds, emeralds, rubies and precious metals that are the 
work of sixteen Paris jewelers and silversmiths, displayed 
in a few small rooms, have been honored by the visits of 
four government ministers, 
some of the highest officials 
of France and artists by the 
score. The Paris press 
makes no comment on the 
thousands of women who 
flatten their noses daily 
against the glass cases for 
a long look at a pair of ear- 
rings or a bracelet made 
with materials whose cost 
mounts up into the thou- 
sands, and signed with the 
names of the “Great of rue 
de la Paix’—Bouchero, 
Chaumet, Fouquet, Ostertag, 
and others, reports the Na- 


T HAT diamonds are no longer mere jewels nor 


tional Jewelers Publicity. 
Association. 
Even Paris, which has 


Seen nothing of this kind 
since the big exposition of 
decorative art in 1925, is 
startled by the “modern” 
lines of the silver pieces and 
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Silver and glass basket of the future, by Jean Piforcat, seen 
at the Musée Galliera 


SUBSCRIPTION 
$4.00 PER YEAR 
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jewels. Silver bowls 
and forks take un- 
expected severe shapes. 
Diamond chains in geo- 
metric designs, turn 
out to be a series of 
bracelets clasped together. A huge diamond necklace, 
made in the form of a cravat is the duplicate of one worn 
by a well-known French actress—the pair of them said to 
be the most expensive twins in the world. 

The change of a hundred years’ time is suggested in the 
retrospective collection of Louis-Philippe combs, necklaces 
and trinkets that occupies a portion of this extremely in- 

teresting exhibition. 


Over $45,000 worth of jewels are 
worn by this Paris mannequin 


VER $45,000 worth of 

jewels, concentrated in 
two pieces of jewelry—neck- 
lace and ring—are worn by 
the pretty Paris mannequin 
in a Lelong gown shown at 
the top of this page. Oster- 
tag, the Paris jeweler, has 
made this diamond and ruby 
chain of 1100 jewels, so con- 
structed that they may be 
unclasped and worn as 
brooch and bracelets. They 
are part of the exhibition 
now in progress at the Mu- 
sée Galliera in Paris. 

The silver and glass bas- 
ket of the future illustrated 
on this page is odd in many 
respects. It is a part of 
the exhibition and is at- 
tracting its share of atten- 
tion from visitors. 
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A platinum prospector in the Ural 


The Ural Platinum “fields 


W orking Conditions as Described in “The Evening Moscow”—National Geographic 
Society Discusses Work Now Being Done 


that of women workers, writes Valentin Tikhonoff 

in Vechernya Moskva (The Evening Moscow). They 
get as little as one ruble, or about 50 cents in American 
money, a day. Their work consists chiefly of washing the 
platinum ore. They are employed mostly by individual 
“starateli,” or prospectors, the richer of whom build for 
their workers sheds of some sort, while all other pros- 
pectors let their assistants do the washing of the ore in 


7 a cheapest labor in the Ural platinum fields is 


a 
{ee 





Kochka-Nar Mountain, around which are nearly one hundred 
platinum fields 


the open, and the coldest weather does not make any 
difference. 

Each prospector sets aside for the washing of the ore 
two or three days a week. The women workers roam 
the platinum fields in “search of days” but very seldom do 
they find work for all the six days of their working week. 
Men are also employed at the washing of the ore, though 
in a lesser number. They get one ruble 50 kopeks (about 
75 cents) a day. Those who work as regular miners in the 
platinum mines breaking the ore, get*two rubles (about 
one dollar) a day. 

Tikhonoff visited the platinum fields situated in the val- 
ley of the Iss River, near the Kochka-Nar Mountain. He 
states that men and women begin to work there during 
their early childhood. Thus, he met a woman of 44 who 
said she had been working in the platinum fields since 
she was a little girl of 12. 


A number of men get tired of working in the govern- 
ment mines or for individual prospectors and often try 
their own luck. They form “artels,” or cooperative groups, 
and claim a stake, which they proceed to work. The writer 
met a young worker who led such an “artel,’”’ and was 
lucky to find a platinum nugget weighing 531 grams, for 
which the Soviet government paid him and his group 
1500 rubles (about $750). 

This particular “artel” happened to meet with its suc- 





A platinum washing machine tended by women 


cess in the first month of its operation, but other groups 
are not as lucky. Large platinum nuggets are rare, and 
a prospector averages from 60 to 80 rubles ($30—$40) of 
net earnings a month. In some cases, when a fruitful 
spot is struck, the individual earnings rise to 200 rubles 
(about $100) and over a month. 

Yet, each platinum worker in the Ural Mountains is 
dreaming of nuggets. He is certain he will find his for- 
tune if he will strike out for himself or in company with 


his friends as a full-fledged member of an “artel.” 
Tikhonoff -writes: 
“He works from morning well into the night. He digs 


into the earth, he washes the rocks, he starves, and he 
waits for his fortune. And if that elusive bit of luck 
does come his way, he starts on a wild frolic. He drops 
his work. He buys a house, a horse, also hundreds of 
things necessary and unnecessary. He is drunk from 
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dawn to dusk, boasting of his remarkable find. Thus 
passes one month, and then another. Presently the lucky 
fellow returns to the platinum fields, but now he is silent 
and sullen. Again he breaks the rocks and washes them. 
Again he is searching for his luck. 


cr~ HE writer cites the example of an “artel’ consisting 

of 38 prospectors who worked in the Gluboky (Deep) 
platinum mine, belonging to the Soviet government. In 
six summer months these 38 workers earned 68,400 
rubles (about $34,200), yet all of them drank and frolicked 
so much that in the long run, instead of receiving their 
pay, they found themselves in debt to the payroll master, 
who they bothered for advance money all along! 

Tikhonoff also describes the new American dredges 
working in the Ural platinum fields. In the region of the 
Kosyinsky mine he 
saw four such 
dredges. Nine more 
of such electric 
dredges will be as- 
sembled and _in- 
stalled in the 
spring. The writer 
waxes enthusiastic 
over the réle which 
the American ma- 
chinery is destined 
to play in the Ural 
platinum areas. He 
states: 

“The work of 
these dredges will Fer 
equal the work of 
several thousands 
of prospectors. 
Hundreds of workers will be torn away from their chaotic 
and unstable life of prospectors, from the blind and diffi- 
cult struggle with nature. They will be brought to the new 
and strong channel of an eight hour working day and of 
stable wages. It’s the first step to the new life. The 
American dredges are breaking the old ways of inefficient 
platinum mines.” 

The cultural work undertaken at the platinum mines by 
the Soviet authorities is mentioned in conclusion. The 
Kosyinsky mine-town has a workers’ club accommodating 
from 250 to 400 platinum-men. Theatrical performances 
are arranged -periodically,. And the club library has 320 
subscribers. 





Platinum nugget weighing 1900 grams 


A bulletin from the Washington, D. C., headquarters of 
the National Geographic Society, in telling of Russia try- 
ing to “come back” in the world’s platinum market, says: 

“The world demands about 17,000 troy ounces, or about 
six tons of platinum per year, 

“Fashions in jewelry have turned toward platinum, so 
jewelers take 57 per cent of the annual production. Yet 
the world demand for platinum today is less than the pre- 
war demand. High prices have compelled industrial and 
scientific users of platinum to find substitutes. 

“While Russia was rehabilitating her platinum industry 
She adhered to an international agreement limiting the 
supply that reached the market. But in 1927 the Soviet 
Government, not satisfied with the platinum quota allotted 
her, withdrew and began to sell independently. Russian 
platinum production rose to 92,000 ounces in 1926 and 
to more than 100,000 ounces in 1927. To equal her pre- 
war production of 200,000 ounces annually is the objective 
of the Soviet state engineers. Meanwhile platinum prices 
slumped. 

“A platinum dredge is a monstrous engine of industry. 
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The body of it looks like an overgrown, ill-designed house- 
boat. A great snout armed with buckets protrudes from 
one end. It is kin to the earthworm for it eats ground, 
and moves into the hole created by its enormous appetite. 
A platinum dredge digs its own lake to float in as it moves 
along. The dredge must consume quantities of sand and 
gravel to obtain a little platinum. In South Africa 24 
ounces per ton is considered pay dirt. 

“Five dredges built in San Francisco were landed at 
Leningrad in 1926 and shipped in pieces over the Trans- 
Siberian Railroad to Tagil in the foothills of the Ural 
Mountains. Seventeen months after the construction of 
the hull began the first dredge was launched. Representa- 
tives of the Supreme Countil in Moscow came for the 
‘triumphal start of the Electric Dredge No. 11.’ Platinum 
mining, like most Russian industries, is government busi- 
ness. 

“Labor is cheap in the Ural Mountains. Peasants still 
wash the gravels for platinum as they have done for a 
century, but the Soviet Government finds American ma- 
chinery more economical than Russian backs. Officials 
have purchased, it is reported, complete plans and have 
begun to construct 
in the government- 
owned steel works 
at Perm, compan- 
ions for their 
American dredges. 


- USSIA has 

had long ex- 
perience with plati- 
num. Natives 
mined it when it 
was worth only a 
quarter as much as 
gold. 

“About one hun- 
dred years ago 
Russia tried plati- 
num coinage. By 
1845 the Russian 
mint had struck off 
1,400,000 platinum 
coins. But the 
market cost of the 
metal fluctuated so 
much that the 
practice was aban- 
doned. It has been 
hinted that if the 
Soviet government 
produces more platinum than it can profitably market the 
treasury may store it away as a reserve for paper money 
in the same way gold and silver bullion deposited in the 
treasury backs up American paper money. 

“Practically all platinum comes from placer deposits. 
That is, gravel and sand banks which have washed down 
from rocks containing platinum. The exception to this 
rule is the platinum deposit recently discovered in South 
Africa. Here the metal occurs in rocks in sufficient 
quantity to warrant shaft mining. The platinum, how- 
ever, is in such a state that it creates difficult problems 
of extraction from the ore. Chemists are at work on 
the ores so Russia must look to her newly rewon laurels.” 





Falls that bring platinum down 








Although the Attorney General of the State of Wiscon- 
sin had ruled it unconstitutional, the bill which provides 
a tax of from $1 to $1,000 on chain stores has been en- 
grossed in the State Senate, according to reports received 
from Madison. 
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Gems Tested by Cathode Rays 


HE report published in THE JEWELERS’ CIRCU- 
[ix last week telling of the first commercial 

use of the famous cathode rays of the Coolidge 
tube in testing sapphires, was read with deep in- 
terest by the jewelry trade at large and further in- 
formation as to these tests will be awaited almost im- 
patiently by scientist and dealer alike. For the pre- 
liminary reports, if correct, lead to the conclusion 
that not only will this method of testing help to 
quickly differentiate genuine sapphires from imita- 
tions and artificial stones, but, in addition, may be 
used in a way that, to an extent at least, will indicate 
different kinds of genuine gems as well as “imita- 
tions.” 

According to this report, the stones, both imita- 
tion and real, are exposed for a few seconds to the 
powerful ray. All the imitations and all but one kind 
of genuine stone glow as if molten, but as soon as the 
ray is shut off the real sapphires lose the artificial 
glow while the imitations continue for some time to 
resemble live coals. In addition to sorting stones the 
ray can be used to determine where both natural and 
artificial gems come from. 

The eminence of Dr. Coolidge, who developed this 
tube and the great work he has already accom- 
plished, gives reason to hope that the press reports 
of his work, unlike the usual newspaper stories 
on gems, mean that the trade may look forward to 
some real advance on the subject of gem testing. Ex- 


THE JEWELERS’ 








July 25, 1929 





CIRCULAR 


actly what this will be will be known only when a 
fuller account of the use of the cathode ray for this 
purpose is made public. 





W ork of the International Jewelry Conference 


OME comment has been heard over the fact that 
S the various branches of the American jewelry 

trade were not officially represented at the Sec- 
ond International Conference of the Manufacturers, 
Wholesalers and Retailers’ Associations of the Jewel- 
ry, Gold and Silverware Industries, which took place 
at The Hague in Holland, May 26 to 28, inasmuch 
as many of the topics considered in the resolutions 
were subjects of international interest to jewelers 
all over the world. However, the resolutions adopted 
are, as a whole, in step with the prevailing ideas of 
the jewelers of this country in regard to precious 
metal qualities, gem terms and similar matters, 
though there were a number of other subjects consid- 
ered which are of more interest to the jewelers of 
Europe than to those of the United States. 

Among the resolutions most important to the 
jewelers of this country which received official ap- 
proval, were those relating to pearls, rubies, the 
metric carat and standards for gold, silver and plat- 
inum. As to gems it was resolved that pearls devel- 
oped by human hands must be designated in sale as 
well as invoice as “cultured pearls” and the name 
“pearl” alone be used for only natural pearls; that 
only the natural red corundum shall be called “ruby” 
and the country of origin should be given when the 
sale does not relate to a Burma ruby; that the so- 
called metric carat or standard decimal weight of 200 
milligrams be accepted universally and given official 
approval by the States which have not yet made use 
of it obligatory. 

On the subject of precious metal standards the con- 
ference accepts as an international standard for plat- 
inum, a content of 950/1000 of this metal, and de- 
clares that iridium be the only metal of the platinum 
group to be considered on a parity with platinum in 
this regard. The conference felt it desirable that all 
countries” that have now provided for obligatory 
stamping accept the stamp “PT.” as a designation of 
pure platinum. The conference accepted 751/1000 
and 585/1000 as the international standard for 
gold wares, urging that Sweden and Portugal bring 
their legal standards up to this and England intro- 
duce the 14 karat instead of the 15 karat standard. 
Action in regard to the standards of lower content 
is still to be considered. As to silver, the conference 
accepted the international standard of a content of 
925/1000 and 835/1000, though for watchcases the 
fine content of 800/1000 is to stand for the present 
time. 

Many other resolutions were passed relating to the 
size of holes in pearls, rules and usages of brokers,. 
obligatory punching, propaganda, insurance, protec- 
tion of creator’s rights in art objects, measures 
against unfair competition in prices, etc., while still 
other topics were put under the consideration of a 
committee to report at a later date. 

It should be understood that this conference was. 
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a prc'uninary meeting to make arrangements for the 
International Congress of all jewelry associations, 
which will be held in London in 1930, and, to a cer- 
tain extent, acted as a clearing house to take up the 
subjects to be presented at the coming congress and 
prepare the rules and agenda that will determine its 
work. 

It is sincerely to be hoped the jewelry organiza- 
tions of the country will take some steps to be repre- 
sented at the next International Congress as there 
will be many matters that will come before it on 
which the views and the ideas of the manufacturers, 
importers and distributors of this country should be 
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the opinion of the court written by Judge Waite, in 
full. 

A careful reading of this decision will not give 
much encouragement to those who feel that the door 
is now open for the free entry, under the Act of 1922, 
of any diamond that is clearly a century or more old. 
For in coming to the conclusion, Judge Waite said: 


As the record shows, it is very large, weighing some- 
thing over 78 carats as imported. It is cut correctly to 
bring out its lustrous appearance both as to mechanical 
and artistic manipulations. It is claimed that it is the 
work of a mechanic and has no artistic qualities. We can 
hardly take that view as we are impressed with the 
thought that mechanical operations may be artistic and 








carefully considered before final action is taken. 





All Old Diamonds Not Classified as Antiques 


HERE was much interest in the diamond and 
| jewelry trade last week in the decision of the 
U. S. Customs Court (Third Division), which 


declared that the Nassak 
diamond was entitled to 
free entry under the pro- 
visions of the Tariff Act 
of 1922, as an “artistic 
antiquity” and that it was 
not dutiable as a “dia- 
mond cut but not set” un- 
der the dutiable provi- 
sions of the act. This was 
a test case instituted by 
the leaders of the gem 
trade in New York, who 
feared that a precedent 


might be established in . 


the Nassak case which 
would result later in the 
free entry of a large num- 
ber of gems simply be- 
cause the importer could 
prove that they were over 
100 years old. The deci- 
sions of the customs court, 
while a victory for the im- 
porters of the Nassak dia- 
mond is not to be consid- 
ered as a defeat for the 
American Jewelers’ Pro- 
tective Association and 
others who fought the test 
case, because, while it ad- 
mits this diamond as an 
artistic antiquity, does so 
practically because it is a 
stone of rare beauty and 
form that is taken out of 
the class of the ordinary 
diamonds by reason of be- 
ing exceedingly large and 
a peculiar shape. So im- 
portant was this decision 
considered that THE 
JEWELERS’ CIRCULAR, in 
the last issue, published 








INTERESTED AND ENTHUSIASTIC 
READERS 


ALBERT S. SAMUELS Co. 
Jewelers 


San Francisco, July 10, 1929. 


You will be interested to know of the warm 
reception accorded THE JEWELERS’ CIRCULAR. 
Your publication has proved so fertile a source 
of constructive news and ideas that we reli- 
giously see to it that every one in our organiza- 
tion has an opportunity of reading it. Prob- 
ably because of its great reader interest we 
found that several of our employes were prone 
to hold on to the magazine too long a time. 
This caused dissatisfaction among others who 
were kept waiting. 

Therefore, we inaugurated a new system 
whereby THE JEWELERS’ CircuLar is left with 
each employe for a limited time; thus every 
one can get the latest inside dope while it is 
still hot. 

(A list of the partners and employes, with the 
time they are alloted to reading THE CircuLar, 
is inclosed with this letter.) 

Hoping you keep up the good work, 

ALBERT S. SAMUELS CO. 


(Signed) Apert S. SAMUELS. 
* *% * 


It is necessarily a matter of gratification to 
the editors and publishers to learn that THE 
JEWELERS’ CIRCULAR is so thoroughly read by 
these partners and staff of such an up-to-date 
and progressive house as the Albert S. Samuels 
Co., whose stores at 879 Market St., San Fran- 
cisco, and 1520 Broadway, Oakland, Cal., have 
long held an important position with the public 
among the leading jewelry emporiums of those 
sections. THE JEWELERS’ CircuLAR aims to help 
equally the merchant and the employe both in 
their education and in the conduct of their busi- 
ness, and Mr. Samuels’ letter would indicate 
that in this case at least we have been success- 
ful_—Editor of THE JEwELers’ Circutar. 








artistic operations are more or less mechanical, meaning 
by that, observing definite and laid down lines and prin- 
ciples. In our judgment, as imported it presented a 
highly artistic and beautiful appearance. The relation of 
the facets to each other and the tout ensemble impresses 
one with its beautiful and artistic qualities. The cutting 
was done with regard to the relations that the different 
parts of the diamond bear to each other, the facets to the 


table, and to the collet and 
to the girdle, all combining 
to make the appearance of 
the diamond a thing of 
beauty and a joy to the 
owner and observer. 

We therefore are of the 
opinion that the importa- 
tion is a work of art, which 
term naturally compre- 
hends artistic qualities. It 
is certain it is ornamental 
in character, and consider- 
ing its history and consid- 
ering it as compared with 
other diamonds, being, as 
it is, an almost unique 
specimen in form and size, 
we conclude, having deter- 
mined that it is of suffi- 
cient age as imported, that 
it is an artistic antiquity. 

While THE JEWELERS’ 
CIRCULAR agrees with the 
sentiment of the gem 
trade that the free admis- 
sion of a diamond such as 
the Nassak is stretching 
the interpretation of the 
paragraph covering anti- 
quities out of all sem- 
blance to the original in- 
tention of its framers, we, 
nevertheless, feel that the 
reasoning of the court in 
reaching its conclusion in 
this case created a practi- 
cal victory to those who 
made the fight. It is to be 
hoped that the clauses of 
all future tariff acts cov- 
ering antiquities and their 
free entry will be so clear- 
ly drawn that there will 
be no chance that a dia- 
mond brought into this 
country for commercial 
purposes can be included. 
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Distribution of Sales 
Ln Retail Jewelry Stores 


Survey of last three months of the year 


Figures Compiled by Robert F. Nattan, Merchandising Editor, 


distribution volume of sales for the first three months 

of the year, and came to the conclusion that the varia- 
tion found in the different stores was, more or less, due 
to the individual efforts of each jeweler to secure busi- 
ness during this period. 

In this article we will make a survey of the business of 
the last three months of the year, the period of greatest 
activity in the jewelry store. 

In October we find from a study of the figures given in 
Table I that the average sales of all jewelers reporting 
was 7.0 per cent, the low figure reported was 4.9 per cent, 
and the high figure was 9.3 per cent, two jewelers obtain- 
ing this high mark. Here we find the jewelers securing 
this high mark have done nearly 


[i a previous article we took up the study of the 
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a very wide divergence in the distribution volume of the 
various jewelers reporting. While we look upon the 
jewelers reporting the lowest figures for the first three 
months of the year as less active in securing business, we 
must equally condemn the jewelers obtaining the highest 
volume of business during the last three months, because 
it shows they did not obtain in the other months of the 
year as good a showing as they should have done. 


HE jeweler reporting the highest distribution of his 

merchandise during the last three months of the year, 

Pittsburgh, Pa., reports a business during a great many 

of the months of the year far below the average, and 

during the three months the lowest figures of the entire 
group are reported. 





In order to show more impres- 













































































double the business of that of October | November | December | 3 Months . — 
the jeweler who reported the sively the variation of the sales 
lowest figure obtained. 53-0/ volume of the store reporting 
\ the highest amount of business 
N November the average dis- 46.3 in December, and the lowest for 
tribution of sales volume is \) the same month, we present a 
more startling still. The aver- wigs table showing the sales at retail 
age amount of business done by \\ 38-9) by months, based on a business 
all jewelers reporting was 8.0 of $100,000 per annum. 
per cent. The low figure was 4.3 3/-2 Store Store 
per cent, and the high figure was \ Reporting Reporting 
10.1 per cent, two jewelers Highest Lowest 
again obtaining the high figure. 23-0 —— oe 
Here we find the jeweler report- ' - 
ing the low figure has obtained \\ “a -. § me $ hom 
only about half as much volume he - 1700 = 930 
as the average for the entire poate ake mend 
group, and very much less than 9-316 6 ee \ ily mayen 9760 
half of that obtained by the two [7-9 : \ may ’ , 
; : 14.9 \ YO) June .. 4,000 7,550 
jewelers reporting the highest 4-3 , 
figures \\ v \ July 4,400 4,890 
In December the average of MSA, MEAD TARSAL SAAT _— ve yo eso 
business done was 31.2 per cent Chart showing variation of sales volume for Octo- a : 7500 7790 
for all jewelers reporting. The ber, November and er: and for the combined _ ean Kg 
a perio OV. . 7 ’ 
low figure was 23.0 per cent Dec. 41.100 23,080 


while the high figure was 41.1 
per cent. Here again we find the jeweler reporting the 
lowest figure did very little more than half of the volume 
of business in December that was obtained by the jeweler 
reporting the highest figure. 

For the three months period the average volume of 
sales for the group of jewelers reporting was 46.3 per 
cent of the entire volume for the year, or nearly half the 
business volume for the entire year. The jeweler having 
the lowest percentage for this period reported a volume 
of only 38.9 per cent of annual sales, while the jeweler 
reporting the highest volume for this three months’ period 
did 53.0 per cent of his annual business in the last three 


months of the year. 
Here, as in the first three months of the year we find 


To the writer these figures are conclusive evidence that 
a much more even distribution of sales volume can be 
obtained by jewelers if they work toward that end. The 
volume of business during the first ten months of the 
year should be increased, thus reducing the burden in 
November and December. If this increase is obtained it 
is not necessarily at the expense of the Christmas busi- 
ness. It is safe to say that the jeweler will do his Christ- 
mas business in spite of any increase in volume obtained 
during the previous months of the year. It is rather safe 
to say that business done in February, in August, or even 
in October will not affect the amount of sales in Decem- 
ber. Hence, a more even distribution of the sales volume 
over the different months of the year will in the long run 
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mean an increase in the entire volume of business for 
the year. 


HATEVER the reason for this unusual condition in 

the jewelry trade, a condition that produces from 
one-half to one-third of the entire annual sales at Christ- 
mas, it is serious enough to create a desire to correct it. 
That a remedy has not been already found does not mean 
that there is none. 

The following suggestions may not entirely correct this 
undesirable distribution of the sales volume, but it will, 
if carried out through the entire trade, be a step forward 
in the right direction. The suggestions are not new, in 
view of the fact that the Jewelers’ Calendar of Merchan- 
dising Events has suggested some such movement in the 
trade for several years. 

In securing more 
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good. His main trouble may be that he cannot go into 
the business of any one line to the extent he should, to an 
extent that is going to be profitable for him. But this 
condition suggests a remedy for the condition under dis- 
cussion, that of distributing sales more evenly over the 
entire year. As jewelers we handle all these lines of 
goods, but as merchants we do little to promote their sale. 

A step a long way toward the correction of our distribu- 
tion of sales volume throughout the year will be made if 
we merchandise a lot of lines we handle in such a way as 
to create more business for them. The business of the 
jeweler has been developed- along gift lines to the detri- 
ment of business along utility lines. He offers everything 
he handles as a gift. Silver for a wedding gift, a watch 
for a graduation gift, a clock for an anniversary gift. Gift! 
Gift! Gift! 


OW that is all 














group. We have the metal workers, divided into silver 
Specialists, brass and bronze specialists, gold jewelry, etc. 
We have clock manufacturers, watch manufacturers, glass- 
ware manufacturers, and a host of other entirely unrelated 
lines of manufacture. The diamond business is along 
another entirely different scope. And only the half has 
been told when the above has been mentioned, because 
there are paper makers, leather makers, celluloid makers, 
and a few dozen more to be added before the list is any- 
where nearly complete. 

It is altogether possible that the variety of merchan- 
dise handled by the jeweler is far too wide for his own 
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in the fact that his Table 1—Showing the jewelers sold 35 per cent or more of their stock in Week. Jewelers 
lines come from a December who have really co- 
varied industrial operated with the 


manufacturers of silver, both sterling and plated silver 
have benefited largely through additional sales. Other 
manufacturers should study out a similar method of assist- 
ing the retailers to distribute their wares in greater 
quantities, and promote sales at a season when the sale of 
their lines are at a minimum. 

If the jeweler becomes a real merchant of his excellent 
lines of merchandise instead of remaining a “gift coun- 
sellor,” there is a wide possibility for a wonderful in- 
crease in volume of total sales, and a method of so dis- 
tributing his sales over all months as to produce an all- 

(Continued on page 34) 
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Distribution of Sales In Retail Jewelry Stores 


(Continued from page 33) 


year business, instead of a business that depends largely 
for its profits on a Christmas gift season. 


NDIVIDUAL jewelers may start this trend of trade 
by a closer study of the possibilities in their own com- 


munities and of certain lines he handles. 


Let him select 


from his own lines of merchandise the line that in-his 
own community appears to be most neglected by others 


—and specialize on 


During the past decade there has been even a greater 
change in the methods of doing business due to the un- 
usual demands of the public. 

It is a well known fact that the jewelry trade has not 
secured a proportionate amount of the increased pros- 
perity of our nation’s wealth. That the reason for this 
lies in the conservative attitude of jewelers toward their 
business is the belief of many within the trade, as well 

as of those outside 
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secure the same 
amount of business 
from the gift mer- 











Table 2—Showing conditions ten years ago were practically the same as today 


chandising of his stocks—and, in addition, seek business 
through utility merchandising of the same stocks. 
In considering the distribution volume of any trade it 


is necessary to consider the outside forces that affect the 
business, as well as those within the trade. This is com- 
monly termed competition. 

During the last twenty years there has been a great 
change, not alone in the living conditions of the American 
people, with its necessary change in merchandise needs 
and demands, but in the methods of securing that business. 


eler.”” He then cited 
a number of cases 
that went to prove that it was the large amount of adver- 
tising done that brought the business to installment jewel- 
ers, and not the mere fact that the jeweler added to the 
number of his prospects by granting credit. 
out a number of jewelers who had abandoned the install- 
ment style of business because they did not make a success 
of it, and the reason for these failures, he contended, was 
that they did not keep up their advertising. 
(To be continued) 


He pointed 
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Dame Fashion Describes 
Some New Successes 


By Isabelle M. Archer 


folk take on an added zest. A leading success at yellow and white gold, and in silver, and they are mounted 





T pitt the summer months, jewels for the men share of popularity this summer. They come in platinum, 


the present moment is the all-gray 
watch illustrated in the accompanying 
sketch. The watch case is frosted plat- 
inum, beveled at the edges and inset with 
gray enameled numerals. This watch is 
mounted on a gray leather strap that is 
stitched along either edge. Three sets of 
cufflinks, also shown, are chosen from 
among the most popular designs of the 
season. They are set with gem-stones, one 
with a lozenge-shaped piece of agate, an- 
other with a high rounded cat’s-eye in a 
rim of gold, and the third an oval-shaped 
flat slab of turquoise matrix set in a silver 
band. Pocket watches for the summer 
have been attached to exceedingly narrow 
platinum chains, balanced by a slim little 
jackknife. Tie-clasps and long narrow 
spring-mounted tie fasteners each have their 


Jewels for the men folk take on 
an added zest as the summer ad- 
vances. An all grey watch illus- 
trated herewith has a frosted plat- 
inum case beveled at the edges and 
inset with gray enameled numer- 
als. Pocket watches and tie clasps 
share in popularity 
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with a row of calibre-set gems and inlaid 
with enamels. 


MONG handsome platinum jewels, 
bracelets have achieved a tremeidous 
summer success. How much the sleeveless 
gowns have had to do with this unusual 
demand for these becoming jewels it were 
difficult to say, but certainly an unusually 
generous number of bracelets are being 
worn, both for formal daytime use and 
during the evening hours with the sleeve- 
less georgette, chiffon and satin gown. 
Two new designs are illustrated. One is 
a link-and-plaque formation with a large 
gem-stone set at the center of silver filigree 
work and an upright section of an opaque 
gem-stone mounted between calibre stripes 
(Continued on page 67) 
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Bracelets have achieved a success 
this summer. They are being worn 
both for formal daytime use and 
during the evening. Two new de- 
signs are illustrated herewith. De- 
velopments in costume jewelry have 
brought out some excellent modern- 
istic designs 
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invaded the Paris dining-room. The newest table 
decoration, one that has supplanted the usual 
bowl of flowers, is a pirate ship, reproduced in silver. 
Silver that is decorated with ship motifs, has been 
‘ adopted as fashionable table accessories by Paris so- 
ciety. Galleon engravings, anchors and other nautical 
insignia are more popu- 
lar as marking on flat 
silver for the dining- 
room than the custom- 
ary initials or family 
crests. Ship decora- 
tion, in table silver as 
well as in clothes, has 
come into great popu- 
larity in France recent- 
ly. Fashion experts 
credit the rise of this 
new tendency to the 
fact that yachting re- 
mains the only sport 
that is exclusive to the 
rich. The democracy 
of the golf course, the 
roadway and other 
former haunts of the 
leisure class have 
turned the fashionable The smart fad for ships and 
set to yachting, with things of the sea reflected in sil- 
the superiority of mari- ver table decorations 
time fads_ resulting, 
says a writer for the National Jewelers’ Publicity Asso- 
ciation. The silver ship, with wooden masts and linen 
cords for rigging, is part of a display of the work of 
the well-known Parisian designer, Christofle. It may be 
used as a bowl for flowers, but its originator suggests 
that it be used with- 
out any other decora- 
tive touch. 


‘g HE smart fad of ships and things of the sea has 











HE annual sum- 

mer opening of 
the Ambassadeurs, the 
smart three-month- 
season dancing ren- 
dezvous of Paris, 
turned out to be a 
more lavish display of 
fashionable clothes 
and jewels than seen 
in Paris for months. 
In the week since the 
Ambassadeurs’ open- 
ing, the Paris press 
has made numerous 
comments of the occa- 
sion, identifying the 
Heony ring with aim hat Sven a8 a high peak 


showing two narrow strips of : 
diamonds, half an inch apart gance that is_ thor- 
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Parts Interprets the Mode 


Fad for Ships and Things of the Sea Reflected in Silver 
Table Ornaments—Latest Jewelry Fashions 
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oughly in keeping with 
the Paris of pre-war 
times. 

Both in the afternoon 
and evening formal 
clothes and fine jewelry 
were much in evidence. 
In the evening, of course, 
the Ambassadeurs is in- 
variably the one spot in 
Paris where the smart- 
est evening clothes are 
to be seen, but in recent 
years the afternoon thé 
dansants have been marked by an informality and a 
tendency to wear the sort of town clothes that are seen 
everywhere. This year’s opening saw the Ambassadeurs 
crowded with smartly- 
dressed women, wear- 
ing black satin and the 
dull black crépes that 
are being adopted by 
fashionable people, as 
well as a certain sprink- 
ling of beige and gray 
—all of these invari- 
ably worn with plenty 
of jewels. The smart- 
ness of dull crépes as a 
background for dia- 
monds_ was forcibly 
brought out on this oc- 
casion—this combina- 
tion was noted as the 
choice of the majority 
according to the Paris 
(Sin correspondent for the 
ee National Jewelers Pub- 

licity Association. 








A chain of tiny diamonds, 
with pendant of four or 
five diamonds in triangle, 
rose and baguette cutting 














Baguette and faceted stones, set 
in long strip with end slightly 

curved so that one half the pin NE costume, noted 
is higher than the other on the dance floor, 
was of dull black crépe 
—a simply cut dress with a skirt noticeably long, worn 
with a three-quarter length coat whose scarf collar tied 
in a bow on the left shoulder. The front of the dress, 
thus left bare, bore the decorative note of a single dia- 
mond brooch, one of the new versions of the jeweled 
bar. A combination of baguettes and faceted stones st 
in a long strip slightly curved at the end, the bar looks 
as if it had been turned in a double twist at the center, 
so that one half of the pin rests higher than the other. 


NOTHER stunning costume was of black satin 
@ over beige, worn with a necklace of cloudy crys 
tal and emeralds. The dress, with its fabric cut here 
and there in jagged openings to show the beige beneath, 
was too elaborate a fabric to allow for any brooch, 80 
the costume was completed with two elaborate diamond 
and emerald rings. The rings were identical—both 

(Continued on page 39) 
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-Appeasing a Disgruntled Customer 


Firm’s Technical Expert Applies Science and Tact 


By Robert F. Nattan 


HIGH CLASS jewelry establishment sold a 
o, A watch to a man and the watch would not run 

accurately. The purchaser became incensed. 
He had purchased watches from another high class 
jeweler with the same experience. So he wrote a let- 
ter expressing himself in very curt language. He wanted 
the watch taken back, notwithstanding the fact that the 
case had been engraved, and his money returned. The 
jeweler at first was inclined to reply by letter explain- 
ing that, inasmuch as the watch was engraved it could 
not be taken back. Then the uncommon common sense of the 
foreman of the watch shop came 
into play. This foreman had real 


mon sense and ingenuity of a sensible watch shop fore- 
man. If a salesman attempted to explain something 
about the technical side of the watch as this watch- 
maker did, he probably would have become confused 
and perhaps would have laid himself open to some 
irrefutable arguments. This concern makes it a prac- 
tice always to call the head watchmaker into consulta- 
tion whenever any difficulty arises over the sale of a 
timepiece and has found it wise policy. Much de- 
pends, of course, upon the knowledge and sagacity of 
the watch foreman. 

A watchmaker with tact and busi- 
ness ability of this kind is a most 








business acumen and knew human 
nature. He suggested that he visit 
the purchaser in person the follow- 
ing morning. The jeweler though. 
perhaps it would be well to tele- 
phone the customer and explain 
over the wire. “No,” said the 
watchmaker, “that would hardly 
settle the situation. I will go to 
him personally and take the watch 
with me and the worst he can do 
is to throw me out.” After an- 
nouncing himself to several at- 
tendants the watchmaker finally ; 
found himself in the office of the _ Will. 
irritated buyer, who happened to 


escapements, 


Teaching the Public 


ODAY one often meets with many lay- 
men who make a hobby of watches and 
know quite a little about them. These may 
not be met with every day but when they 
do come into the store and the man behind 
the counter does not know something about 
isochronism, 
springs, etc. the customer may go out dis- 
appointed and with lost faith in the concern. 
The watch salesman should know watches 
and clocks and be able to describe the func- 
tions of the different parts of the movement. 
Such knowledge builds up faith and good 


desirable asset to any firm. If he 
has selling ability coupled with his 
technical knowledge he is in a posi- 
tion of course to accomplish much 
more than the salesman without this 
technical knowledge. 

It may be interesting to remark. 
here that an organization which has 
already opened several jewelry de- 
partments in department stores 
makes it a rule to employ only sales- 
men who have studied watchmaking. 
The merchandising manager of these 
stores told the writer that they did 
this because the firm believed that 
such knowledge is absolutely neces- 


jewels, _hair- 








be a_ well-known stock - broker. 
When the watchmaker announced 
his mission the man broke out in a furor and said he 
did not want anything more to do with that firm. 


HE watchmaker’s visit happened to come just be- 

fore New Year’s and he tactfully suggested that he 
was there on a good will mission and inasmuch as New 
Year’s was approaching he assumed that he would at 
léast be given a hearing. “I paid $150 for that watch,” 
said the purchaser, “and it would not keep time.” 
“Well,” said the watchmaker, “many people buy a high- 
class car at a high price and are often required to re- 
turn the car to the service station for adjustment. If 
that happens with a car which has such large parts in 
the engine is it not reasonable to expect that occasion- 
ally a watch, with its extremely delicate parts which 
require the most careful handling and most skillful man- 
ipulating might demand some adjustment?” 

“Who are you?” asked the customer. “I am only the 
watch shop foreman,” said the watchmaker, “and I am 
here in the interest of my firm which I know is correct 
in this matter, and I am sure that you will share my opin- 
ion before I leave here. I have your watch with me and 
we have put in an entirely new movement. I have had 
it in my own home for two days and watched it care- 
fully. It is running beautifully.” The customer’s 
grouchy expression changed to a most winning and kind- 
ly smile. “I think you’re right,” he said, “and I’m sorry 
I have been so unreasonable.” 

The watch was accepted, and instead of losing a cus- 
tomer lasting good will was built up through the com- 


sary in order to talk watches intelli- 
gently to customers. Today one 
often meets with many laymen who make a hobby of 
watches and know quite a little about them. These may 
not be met with quite frequently but when they do come 
into the store and the man behind the counter does not 
know something about escapements, isochronism, jewels, 
hairsprings, etc., such a customer may go out surprised, 
disappointed, and perhaps with less faith in the concern 
than he had before. 

If a man sells automobiles he should know autos and 
if he sells watches and clocks he should know them also 
and be intelligent enough to understand the differen- 
tiating features in a general way. Such knowledge un- 
doubtedly builds up faith in the concern and much good 
will. 








Paris Interprets the Mode 


(Continued from page 36) 


being of the heavy type, more than half an inch wide, 
with the palm half showing only two narrow strips of: 
stones, half an inch apart. 


N the evening, a tendency to wear less elaborate 

necklaces, and a larger number of bracelets was 
remarked. Within the radius of five tables, four neck- 
laces of diamonds, in a new simple arrangement, were 
seen. The chain of this new necklace is made of a 
series of tiny diamonds, in either baguettes or round, 
and the pendant is a series of four or five diamonds, in 
triangle, rose and baguette cuttings, hung in line. 
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Some Good Advice Given to the Credit Jeweler on the Customers’ Reaction to the 
“Something for Nothing’ Policy 


By Sam Schwartz 


mon against, or in condemnation of, the “Free Gift 

System.” Its purpose is to discuss this subject 
sanely and fairly, to ask questions and to attempt to 
answer them. Subsequent articles will deal with other 
subjects vital to the credit jewelry business, in the hope 
that solutions to and improvements on them may be forth- 
coming. 

How many times do we, in reading the newspaper ad- 
vertisements of credit merchants, see in bold type the 
line “A Free Gift with Every Purchase.” These “free 
gift” advertisements take many forms. They may inform 
the reader—and prospective customer—that he or she 
may obtain a gift simply by making any sort of purchase, 
or by making a purchase totalling $25 or more; or they 
may be used to stimulate the sale of certain items. Thus, 
“With Every Watch Is Included (at No Cost to You, or 
Absolutely Free) a Chain and Lighter,” or “A Handsome 
Bracelet with Every Strap Watch,” etc. 

In studying the credit jewelry advertisements of this 
type, the thought occurs to the writer, “Why is it neces- 
sary to offer something free in order to sell merchandise?” 
Your prices are fair and for the most part low. You are 
offering the customer the privilege and advantage of hav- 
ing the article of jewelry and paying for it on very easy 
terms, made purposely to reach and attract the average 
salaried worker. Why is the gift necessary? 

Let us look at this problem from outside the business, 
and from two angles—the seller’s and the buyer’s. If the 
merchant is selling, let us say, a watch at a fair price and 
at a reasonable mark-up which allows for his overhead, 
sales expense, debt loss, etc., how can he afford to give 
away a chain and lighter of good quality and absorb the 
cost of them in his mark-up? There must be a loss some- 
where. Competition is keen enough these days, and mark- 
ups are low enough, so that if the customer meets the 
contract terms fairly the merchant reaps his fair profit; 
but if the customer fails in his or her payments, the in- 
creased cost of collecting the account must be considered 
and deducted from the profit. Add to this the cost of the 
gift article, and don’t forget to figure in the advertising 
space devoted to this gift, which might have been utilized 
in describing other merchandise which is for sale, and the 
matter assumes a new aspect. 

Now let us look at it from the buyer’s angle. You are 
striving constantly to attract to your store a better class 
of customers. The average customer of today is a pretty 
shrewd individual. He must be, or it would not be neces- 
sary to spend so many millions of dollars annually in 
advertising. 

The person who reads the ads announcing “free gifts” 
can have but two reactions. If he reads the ad and comes 
into your store, he probably has the “bargain” or “some- 
thing for nothing” complex. He is looking for more than 
his money entitles him to, and is most likely more at- 
tracted by the free chain and lighter (or other gift of- 
fered) than he is in getting value for his money in the 
watch (or other article) offered for sale. 

The other reaction is a much more serious one, coming 
as it will from the more intelligent buyer who, while in- 


T nen article is not written as a hard and fast ser- 


terested in bargains to some extent, is really intent on 
getting value received for money spent. Let us study 
this buyer a bit. Let us assume that he has been reading 
the jewelry ads for some little time and has finally been 
“sold,” through advertising, on the idea of buying a 
watch. (By the way, we are not picking on watches. Gifts 
are given free with many other articles; we are just 
using the watch as an example.) 

Having decided that he wants a watch he reads several 
jewelry ads, and among them sees something like this: 
“Special Sale for Friday Only! A Blank Watch for Only 
$19.75! Small Down Payment—Easy Terms! (And in 
large type) “With Every Watch We Give You Absolutely 
Free a Handsome Chain and Pocket Lighter,” etc., etc. 

How does he react to this? The price of the watch may 
appeal to him, but he thinks, “If they can afford to give 
away a chain and lighter with a watch at that price, there 
must be something wrong with the watch.” 

Does he think that possibly the watch may be all right 
and the chain and lighter cheap? He does not. The free 
gift has been put over so strongly that his reaction tends 
to diminish the quality of the watch itself rather than the 
quality of the gift. You may say that the buyer does not 
react thus, but we have been observing this condition for 
some time and we think that he does so react. You may 
say that free gift advertising brings customers into your 
store. We agree that it does, but we believe that it brings 
in the “bargain hunters,” the “something for nothing 
folks,” and you cannot know how many of the other class 
it turns away. This does not apply to jewelry stores alone, 
but to many other lines sold on credit. 


OU may say that your customers expect free gifts, 

but perhaps this is because in your advertising you 
have taught them to expect them. Do they expect a hat 
with every suit they buy, a necktie with every shirt, or a 
pair of socks with every pair of shoes? 

Advertise sales by all means. Stress low price, quality, 
service, and satisfaction, but think a bit and determine 
whether the question of “free gifts with the purchase” 
has the desired effect. 








The anticipated action of the Richter & Phillips Co., 
wholesale jeweler, Cincinnati, Ohio, in its litigation with 
the Hamilton Watch Co., Lancaster, Pa., was submitted 
to the United States District Court, Tuesday, July 16, in 
the form of a motion to set aside the verdict that was 
handed down several weeks ago. The application not only 
asked that the verdict be set aside but that a new trial be 
granted the plaintiffs. Both applications were overruled 
by Judge R. R. Nevin of the local Federal courts. The 
Richter & Phillips Co. filed a suit against the watch com- 
pany last year asking $300,000 damages over the alleged 
action of the defendant company in stopping its supply 
of watch movements. The Cincinnati jewelry house 
claimed the action was in restraint of trade. The trial 
was held before a jury but Judge Nevin took the matter 
out of the jury’s hands and ordered a verdict for the de- 
fendant company. 
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ON AND AFTER AUGUST Ist, 1929 


ANSEN & CO... INc. 


WILL BE LOCATED ON THE 
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THE EMPIRE TRUST BUILDING 


580 FIFTH AVENUE 
At 47th Street 


NEW YORK 


Where, in more spacious quarters, we 
zll be in an ideal position to serve the 
exacting needs of our growing clientele. 


( NOTE: 

Our rémoval, as noted above, rep- 
resents an opportunity for some 
firm of standing to acquire our 
present quarters at 527 Fifth 
Avenue—including furmture, fix- 
tures, vaults, safe, Holmes pro- 
tection, etc—an office completely 
and splendidly equipped to conduct 
a precious stone business. In- 
quirtes invited. 
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Different Styles of Advertising 


El Paso Merchants Use Both English and Spanish Newspapers 





i] Jaccard’s, St. Louis, 
rR oo, Mo., in a space of 11% 
ather s inches single column, 
Day last month featured 
malas » fp of oon appropriate gifts for 
Diente tee | Father’s Day. The an- 
F nouncement advertised a 
unique cameo ring, a 
new small size bill fold, 
white gold cuff links and 

of Conechint. | a good wrist watch, all 
Tires esloved cesnve curved at popular prices. Prices 
seve pg ranged from $3.75 to 
- $38.75. The make-up of 





takes « place of equal 
h Mother’ 








4 /’| the announcement is very 
attractive. 
x *« * 
The New Smaii P 
Size Bill Fold Armstrong’s, Ham- 
More convenient to handle 
png bregonabee 4g hares mond, Ind., on June 11 
with geld inssal g3 ran a rather unusual 


announcement in a space 
of 10 inches, four col- 
2 p- umns wide, entitled 
of White Gold “Truth in Advertising.” 
pea» Ae Mi <A ge Irving N. Chayken, pro- 
white gold links makes an ° . 
excellent gift, $12.50. prietor of the business, 
in a letter, said: “I am 
enclosing an ad which 
we ran recently in the 
Times of Hammond. You 
uatem Merede will note how different 
reich hat Dd ll eniy it is from the jewelry 
oe advertisements which 
date one generally sees. 
“We have been read- 
4 ing THE JEWELERS’ CIR- 
CULAR for years and real- 
ize that it is the recog- 
nized authority in the trade. Please note 
that we suggest in the announcement 
that the public purchase jewelry in a 
jewelry store.” 
The copy is written in a manner well 
calculated to inspire confidence: “It is not 





A Wrist Watch 


rom ovado 





S Ninth and Locust 











Suggestions 


By Robert F. Nattan and Harry R. Terhune 


so often that you buy a precious jewelry 
article, either for yourself or as a gift 
to one dear to you. Think then what 
it means—how important it is that Your 
Jeweler be a firm of unquestioned integ- 
rity proven by a record of years of 


advertising reflects the spirit of truth 
that has built our success.” 
Armstrong’s sells on the installment 
plan or, as the announcement says, “on 
the Budget Plan.” 
There is plenty of attraction value 





This float gave C. R. Hammond, Gainesville, Ga., much advertising 


meritorious service. Armstrong’s is es- 
sentially a store you can trust, and 
more than that, a store that trusts you. 
Your purchase here, large or small, is 
regarded as an honor transaction in 
every way. We sell only jewelry of 
known merit and our merchandising and 


in the announcement of Chas. Schwartz, 
Washington, D. C., reduced from a space 
of 14 inches, double column. “Let your 
old watch help pay for a new one” is 
a tempting catch phrase and should bring 
in much business. The advertiser says: 
“Pay the difference at $1 a week.” Sug- 
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DELTAH 


Asks a vital question 


RE you “Pearl Conscious?”” More and finer pearls are 

being sold. Ask your wholesaler for details of the 

Deltah ‘Pearl Conscious” Advertising Campaign; or better 
still, see the latest issue of ‘“The Pearl Diver.” 


The Heller-Deltah Co., Inc. 


Division of a 


L. Heller & Son, Inc. 


8 West 30th St., New York 
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gestions are also given for “saving a 
diamond during 1929.” “See how big a 
diamond you can ‘save’ during the year 
1929” smacks of thrift and investment 





“Dog-‘on’ Good” 
WATCHES 


Let Your Old Watch Help 
Pay for a New One 


IBERAL allowances given 











on your old 


world’s ‘Saeet ti Saphoepere 


Pay the Difference 


$1 a Week 
the “Bum-Watch in our 
enth Str = show window, jury your 


etic = _ a real timepiere while pari ng 


Me 

Put the “Loose Change” 
into a 

SCHWARTZ 

“Perfect” Diamond 


Let the § and 10 Cent 
Pieces—Pay the Bill 











sla 










yu will be surprised how EASY it 
is to SAVE a diémond by letting 
the nickels and dimes—the loose change— 
pay the bill, Buy a small one to start, 
trade it in later on a larger one. 





Full Purchase Price 
Allowed in Exchange 
Anytime 











Start With One of These Rings 
$25—$37—S50Q to $100 


of these small PERFECT diamofids or TRADE IN THE RING oe 
Now Wave ond pay the difference in small weekly or monthly sums. Put the 
= ee = Schwartz diamond and have something to show for your money at owe 
e i * year 


See How “Big” a Diamond You Can “Save” 
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have and pay the difference in small 
weekly or monthly sums. Put the loose 
change in a Schwartz diamond and have 
something to show for your money at 
the end of this year.” 


* * * 


A” interesting situation exists in El 
Paso, Tex., writes Harry Terhune, 
field editor of THE JEWELERS’ CIRCULAR 
from an advertising point of view. Mer- 
chants are compelled to use both the 
newspapers printed in English, also the 
one printed in Spanish. The reason for 
this is that 62 per cent or 77,500 of the 








IN ADVERTISING 


for yourself or as a gift to one dear to you. Think then what 

it means . . . how important it is that Your Jeweler be a 
firm of unquestioned integrity proven by a record of years of 
Meritorious service. 


I’ IS not so often that you buy a precious jewelry article, either 


ARMSTRONG'S is essentially a store you can trust. and 
more than that, @ store that trusts you! Your purchase here, 
large or small, is regarded as an honor transaction in every way, 
We sell only jewelry of known merit, and our merchandising and 
advertising reftects the spirit of TRUTH that has built our success. 


MANY MONTHS TO PAY 
ON OUR BUDGET PLAN 
OPEN AN ACCOUNT TOMORROW 


BUY JEWELRY IN A JEWELRY STORE 






































During the Yeor—1929 “d 
CHAS SCHWARTZ &SON| |= |Armstrong’s|7—_ 
Perfect Diamontl why ds he = _ Jewelry Store = 
(a 79 140 et cao ie) A777 
Liberal allowance offered on old aie Stands out like truth itself 
and is well calculated to appeal to a city’s population is Mexican. There are 


large class of patrons. The advertiser 
suggests that the purchaser start with 
a ring worth from $25 to $100 and says: 
“Start with one of these small perfect 
diamonds or trade in the ring you now 


Buying a Diamond 


Years of patient study, intuitive knowledge of 
gems and precious metals—these are attri- 
butes of your jeweler who sells you value not 
price in a diamond. 


Hereih, lies the marked difference of our mer- 
chandise—it fs selected by men trained by 
years of experience. When you buy herc, you 
do so with fullest confidence that you cannot 
obtain better value elsewhere and the price 
you pay assures positive value 


MM 


G.W.FAIRCHILD & Sons, INc. 
JEWELERS AND SILVERSMITHS. 
MA. at ARCADE, BRIDGEPORT 
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Confidence-inspiring 


40,000 more Mexicans in Juarez and 
80,000 more within the city’s trading 
radius. The Mexicans claim that El 
Paso is a Mexican city on American soil, 
so English is the foreign language, not 
Spanish. 

The “El Continental” is El Paso’s 
daily printed in Spanish. This paper 
claims to carry as much jewelry adver- 
tising as any of the other three papers 
in the city. Samples of jewelry adver- 
tising are reproduced to show how clear- 
ly they follow the American make-up 
methods. 

The better class of Mexicans are quite 
susceptible to good plated ware, but as 
yet they are not fully educated to the 
ensemble. They are still buying totally 
unrelated patterns. This same class also 
appreciates good watches of the pocket 
variety only. 

El Paso is the only border town where 
the Mexican trade is considered worth 
catering to. In San Antonio, Browns- 
ville, Laredo and Eagle Pass the Spanish 
language is spoken by a big majority 
of the inhabitants, yet only a scant 25 


. per cent are considered good spenders. 


The reason for the difference in El] 
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Paso is due to the way the people have 
been educated through the advertising 
columns of a newspaper they can read, 
it is claimed. Sales of advertised, trade- 
marked articles are ten times those not 
advertised, a recent survey shows. An- 
other survey shows that the annual 
wages paid to the Americans and Mexi- 
cans amount to practically the same 
figures. 


su regalo para Pascua 
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Senoriutas Use su . y pagure 
el precio come al contade 







Regalos pars Caballeros 


JOYERIA ALEMANA 
MAX KRUMPE 
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American makeup method followed 


“Buying a Diamond” is the title of an 
attractive little announcement published 
by George W. Fairchild & Sons, Inc., 
enterprising retail jewelers of Bridge- 
port, Conn. The announcement has a 
most confidence-inspiring tone, backed, 
of course, by a prestige of 65 years. 

Much good work, by the way, could 
be done by retail jewelers who would 
give little talks on diamonds before 
clubs in their home town. 


Nuevo para PASCUA 


en JOYERIA ALBERTS’ 


Nuestros nuevos y completos surtidos — atractivas al- 
hajas para cada fiesta de Pascua. 

en fin, no importa que aconteci- 

miento sea encontraré usted un 

bonito regalo en la Joyeria Al- 

berts’. 


Joye de fantasia completar el 
mble"’ de Pascua; se 
e ra ra las novias, regalos para las 
vades y parientes, rosarios— 





stthajas de Fantasia -de Alberts’ 
Ln la reciente Exhibicién de Modas demostramos la origina- 
lidad de las alhajas de fantasia de Alberts’. 
Nuestra Exhibicién de Pascua es interesante. 
tan a ta vista los collares y braceletes con 
~arna, Ji Chi br que hacen juego. 
SSS fae 


Los Precios de los Juegos Varian de $7.50 9 $35 


Prendas por Separado $5 Arriba 
Vanities Bolsas de Malla 
“ih ae owed. Low precio 3 croks peas om ae 
75c a $40 $9.50 a $35 
Rosarios Bolsas de Piel 
na En Bo variedad de donde = de piel en los Gitimes 
rr) 00 a 0 2 $10: 00 $5.00 a $25 





Meramente Una Sugestion 
Los articulos menci jones de que Jo 


arnba son 
pendence een ait fk sn Vea los aparadores, @ lo 
que es mejor pase usted y compre a su satisfaccién fjacciém en nuestros diversoc 


pisos 
abrir una cuenta aqui. 
hacerlo. 
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Merchandise featured in San Antonio 
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Importers 
and Cutters of 
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New York 
20 West 47th Street 
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This view of the 
main street in Ster- 
ling, Kan., during 
the recent flood, 
when the entire 
business district 
was inundated, 
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shows the jewelry 
store of Earl H. 
Hill. It is the one 
at the left before 
which the  auto- 
mobile is parked. 





Diamond Cutting in South Africa 


First Consignment of Gems Cut in Newly Established Plants 
Near Mines Reach European Markets 


BRUSSELS, BELGIUM, July 11.— Some 
months ago the diamond markets of Ant- 
werp and Amsterdam were seriously per- 
turbed by the news that a movement was 
afoot to establish cutting works in South 
Africa. After the first wave of emotion 
had passed, all sorts of arguments were 
advanced as to why such a scheme could 
never ripen, one of the strongest being 
that skilled workers would be unobtain- 
able. In such a specialized trade they 
are not abundant, and the high wages 
they command here would, it was hoped, 
cause them to think twice before allowing 
themselves, their families and their 
homes to be transported to the other 
side of the globe and planted in a coun- 
try where conditions of life differ in 
every respect from those in which they 
had been born and bred. 

But the unexpected happened. South 
Africa was able to offer wages far in ad- 
vance of the highest paid here and many 
experienced cutters, ‘despite the fact that 
they were told that they would be com- 
peting against their fellow-countrymen 
and thus committing an unpatriotic ac- 
tion, “fell” for the big money and emi- 
grated. For a time they were forgotten 
but Antwerp has just been made to 
realize in no uncertain manner that they 
have not been idle. 

The first consignment of South African 
cut diamonds has arrived on the market 
here. Further lots are now to be more 
or less regularly expected. 

For a start it was stated that the So- 
ciété Générale de Belgique, an exceed- 
ingly influential banking concern, was 
the power behind the scenes. Within 24 
hours, M. Francqui, the vice-governor of 
the company, issued a categorical denial 
of the rumor. Next the Boerenbond, a 


union of Belgian Catholic peasants, which 
wields such immense power that it has 
come to be known as “a state within a 


state,” was saddled with responsibility, 
and its reply is awaited with eagerness. 
In the meantime, it is being recalled 
that attempts to establish the diamond 
cutting industry at Croydon and 
Brighton in England failed because the 
imported labor could not acclimate itself. 








Sterling, Kansas, Jewelry Store 
Escapes Damage in Recent 
Flood 


KANSAS CiTy, Mo., July 19.—The 
illustration at the top of this page shows 
the jewelry store of Earl H. Hill, 
Sterling, Kan., in the recent flood in that 
city. Mr. Hill’s store adjoins the build- 
ing before which the motor car is stand- 
ing in the left side of the street, which 
is the main business thoroughfare of 
Sterling. 

Following heavy rains July 10 and 11 
the entire business district of the city 
was inundated. No one seemed to know 
just where the great volume of water 
came from as the river is about two 
miles from this point and a creek, also 
some distance from the business section, 
is usually dry. However, ihe rainfall 
was so heavy that the creek ved was 
filled to overflowing and in an incredibly 
short time the water swept through the 
streets in a veritable flood. 

Mr. Hill remained in his store all 
night Wednesday, July 10. The water 
was on a level with the threshold but 
did not get into the store, the street 
being a little higher at that point than 
further down. Several business houses 
had water standing on the first floor. 

E. L. Carter, of Lange & Co., this 
city, received the above photograph with 
a letter from Mr. Hill, telling of his ex- 
perience and his fortunate escape from 
loss of stock or other damage. Mr. 


Carter formerly lived in Sterling, Kan. 
He said he never knew of a flood there 
before this year. 








Retail Credit Survey 





Losses on Open Credit Accounts Found to 
Be Much Less Than on Installment 
Sales 


WASHINGTON, D. C., July 22.—The 
preliminary report on the National Re- 
tail Credit Survey recently released by 
the Domestic Commerce Division of the 
Department of Commerce, includes sta- 
tistics on the percentage of bad debts on 
open and instalment credit sales for de- 
partment stores and others. 

The open credit loss, in the case of 
department stores was found to vary 
inversely with the size of establishments, 
that is the larger the store the smaller 
the proportion of open credit loss. No 
such relationship was found between the 
size of department stores and their in- 
stalment credit losses. 

The average loss for the 440 depart- 
ment stores reporting, representing the 
ratio of total bad debts to total open 
and instalment credit sales respectively, 
was 0.4 per cent on open credit ac- 
counts and 1.1 per cent on instalment 
accounts. Chain department stores had 
an average loss on open credit sales of 
0.8 per cent and on instalment sales of 
1.3 per cent, compared with 0.4 per cent 
and 1 per cent for other department 
stores. 








Some of the Birmingham, Ala., jewel- 
ers have received news of the death of 
Will C. Diffenderfer, 46, prominent re- 
tail jeweler and well known citizen of 
Pensacola, Fla. Mr. Diffenderfer was 
in an automobile accident near Holt, Fla. 
He was a member of the Rotary Club, 
Country Club, Osceola Club, Masons and 
Chamber of Commerce of Pensacola and 
had been engaged in the retail jewelry 
business at Pensacola for the past 25 
years. He had a number of friends in 
Birmingham among the wholesale and 
retail jewelers. 
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CUTTER of DIAMONDS 








Section of the polishing department 


Alifetime experience in diamond cutting 


SOL VAN WEZEL, wwe. 


Offices and Factory 
74 West 46th Street, New York 


BEST VALUES 


consistent with 


HIGH GRADE WORKMANSHIP 


‘ ~ ong SOL ROSEMAN 
epresentatives:) i. SAM NEWMAN 




















July 25, 1929 


The Nassak Diamond 


HILE officials of the Customs Bu- 
reau, Treasury Department, refuse 
to discuss the decision of the United 
States Customs Court in New York, in 
admitting the Nassak diamond free of 
duty, as an artistic antiquity, for pub- 
lication, it is understood that the general 
feeling is among the experts of the Bu- 
reau that the domestic jewelers will ap- 
peal the case to the United States Court 
of Customs and Patent Appeals. 
Domestic interests have 60 days, ac- 
cording to law, in which to give notice 
of appeal in this case from the date on 
which the decision was handed down by 
the New York court. It will be recalled 
that considerabie pressure was brought 
to bear by the domestic interests when it 
was found by the jewelers that the col- 
lector of customs had admitted the dia- 
mond free of duty instead of charging 
a duty of 20 per cent es provided by 
law. 
* * * 
The Distribution Census 


A representative group of business 
men held a conference here last week at 
the suggestion of Secretary of Com- 
merce Lamont in connection with the 
distribution census which will be taken 
all over the United States next year as 
provided by a recent Congressional law. 
It was agreed that a further conference 
would be held in September to report 
progress made. 

Secretary Lamont, F. M. Feiker, man- 
aging director of the Associated Busi- 
ness Papers, Inc.; William M. Steuart, 
director of the Bureau of the Census 
and Dr. Julius Klein were the principal 
speakers at the conference. 

* * * 


The Louisville Survey 


Readers of THE JEWELERS’ CIRCULAR 
will undoubtedly be interested in the 
merchant survey which has just been 
completed by the Department of Com- 
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merce at Louisville, Ky. While it is true 
that this survey was made of the grocery 
trade many of the basic elements are 
effective in all industries. 

Field work on the Louisville survey 
has just been completed so far as the 
Department of Commerce is concerned, 
and the department is preparing for re- 
lease within a few months the detailed 
cost data obtained from seven wholesale 
and 26 retail establishments. 

In the complete results of the survey 
the operations of each merchant will be 
described in detail, the type of com- 
munity in which he is located, what pro- 
portion of his business is cash and what 
credit, and many similar matters. 

It is reported that the results of this 
part of the study are already apparent 
among Louisville merchants. All over 
Louisville and in neighboring towns, 
stores are falling in line with the new 
methods. For example, the use of card 
inventory systems which the department 
employed in getting the cost figures is 
being continued by many stores. A ten- 
dency is also reported for many retail- 
ers to buy in accordance with the infor- 
mation they have seen developed in their 
individual stores. 

One store, which about four months 
ago adopted merchandising metheds in 
keeping with the best modern practice, 
reports its sales increased in that period 
by 25 per cent. Another store attributes 
to its rearrangemert of stock not only 
its increased sales but the fact that it 
has been able to reduce its working force 
by 20 per cent. 


a * * 


New Regulations Extended to C. O. D. 


Service 


The Post Office Department has just 
recently put into effect new regulations 
extending the C. O. D. service, which 
was formerly confined to third and 
fourth class mail, unsealed or sealed 
subject to postal inspection. Matters 
sealed against inspection and therefore 
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subject to the letter rate may now be 
sent C. O. D. and the protection of the 
registry service is available for such 
C. O. D. mail. 

The limit of the amount of C. O. D. 
charges collectible for remittance to the 
sender remains $100, but where sealed 
matter of a higher value is registered it 
may be indemnified to the limit of its 
value up to $1,000 in case of loss, rifling, 
or damage, in accordance with the pre- 
scribed fees in addition to the regular 
postage. 

It is required that articles sent C. O. 
D. at the first class rate, as well as at 
the third and fourth class rates, be 
based upon bona fide orders for the con- 
tents, or in conformity with agreements 
between senders and addressees. The 
Post Office Department emphasizes that 
the new C. O. D. service is not available 
for use in the collection of debts, real or 
unreal, and bills or statements of in- 
debtedness may not be sent, registered 
or unregistered, by C. O. D. mail, even 
by agreement between senders and ad- 


dressees. 
* * * 


Frank X. A. Eble New Commissioner 


of Customs 


Acting Secretary Mills recently an- 
nounced that Secretary Mellon had ap- 
pointed Captain Frank X. A. Eble of 
Salt Lake City, Utah, to be Commis- 
sioner of Customs, to fill the vacancy 
caused by the resignation of E. W. Camp. 
The appointment was effective July 8. 

Captain Eble, after an extended ex- 
perience in the commercial field, served 
in the Army during the World War. 
Upon his return from France he became 
a member of the War Loan Staff of 
the Secretary of the Treasury, in which 
capacity he assisted the Treasurer in the 
installation of improved methods of pro- 
cedure. Subsequently he became affili- 
ated with the Institute of Government 





(Continued on page 87) 
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Diamond Set Brooch 
of the modern school 
which shows the in- 


CIRCULAR 


THE JEWELERS’ 





51 


fluence of the present 

day trend in jewelry. 

The design is by Ray- 
mond Templier 





Russian News Notes 





Platinum Substituted by Silite in Soviet Industrial Usage—‘‘Lightest Metal in the World’ 
Produced by Soviet Savants Out of Beryls—Equipment of Two American Factories Used to 
Effect an Ambitious Program of Soviet Timepiece Industry 


HE Soviet Institute of Metals has 

been for some time conducting experi- 
ments whose aim is to find a combina- 
tion of cheaper metals to substitute for 
platinum in some of its industrial uses. 
Platinum is still extensively used for 
the heaters in the electric ovens built for 
the purposes of thermic refinement of 
steel, metals, and alloyage. The Soviet 
Institute of Metals decided to follow the 
example of some foreign countries in 
substituting platinum with silite (a mix- 
ture of silicium and carborund) in these 
cases. The first samples of silite bars 
have been successfully prepared and 
tested by the Institute. It is hoped that 
within a short time platinum will be en- 
tirely withdrawn for the field of thermic 
refinement. The metal spared will in- 
crease the Soviet platinum exports to 
foreign countries. 

k Ox 

The Soviet Mechanical Institute is en- 
deavoring to solve the problem of get- 
ting “berillyi,” which is called the light- 
est metal in the world, out of beryl. It 
will have a purely industrial use. Ural 
beryls and emeralds are reported to 
have been employed in the laboratory 
tests of producing “berillyi.” The tests 
were pronounced as highly successful. 
It is said that “adding berillyi to various 





An artistically designed brooch 
by A. Wenz 


BY ALBERT PARRY 


metals considerably increases their me- 
chanical qualities.” 
3 * * 

The Council of People’s Commissars 
of the Soviet Union has recently decreed 
that a person leaving the Red republic 
for foreign countries can take with him 
no more than 300 rubles’ ($150) worth 
of precious stones and metals. Another 
$75 quota is allowed for each member of 
the traveler’s family. 

* * a 

As was reported in THE JEWELERS’ 
CIRCULAR of July 18, the Soviet Govern- 
ment has bought practically all the ma- 
chinery of the Dueber-Hampden Watch 
Works of Canton, Ohio. The latest 
Soviet newspapers give the following de- 
tails of this purchase: 

The purchase was made by the Soviet 
State Trust of Exact Mechanics. The 
Dueber watch case machinery is ex- 
pected to arrive in Moscow in January, 
1930, and will be placed in one of the 
vacant buildings of the ‘Geophysics’ 
plant. One shift of workers only will be 
occupied, producing 200,000 timepieces 
annually. The first shipment of 25,000 
watches will be ready by September, 
1930. Twenty American superintendents 
and mechanics, employed by the Dueber 
works for many years, are expected in 
Moscow to come with the machinery anc 
enter the Soviet service. The Russian 
newspapers designate these men very 
respectfully as “American engineers.” 

* cd * 


It is reported that the same Soviet 


State Trust has purchased the equip-, 


ment of another American timepiece 
factory, “that of Ansonia producing in- 
expensive dollar watches, alarm clocks, 
and electro-watches.” In its new Soviet 
home, this factory will produce 1,000,000 
alarm clocks, 500,000 wall clocks, and 
500,000 small watches. It will probably 
be placed in the buildings of the Soviet 
plant known as “Memza.” 

The price paid for the American 
equipment is reported te be 1,300,000 
rubles (about $650,000). It is planned 


to transfer eventually the American ma- 
chinery to a plant especially built for 
the purpose. The Evening Moscow 
states: 

“The project of constructing a new 
timepiece factory has been already 
worked out. We know from the practice 
of the American watch and clock indus- 
try that such a factory must be situated 
away from the city, on a high place, 
where pure and dustless air is abundant. 
Also, the factory must be withdrawn 
from sections of much traffic, to avoid 
being shaken up constantly. Such a 
place, in the opinion of the leaders of 
the Moscow Council of People’s Econ- 
omy, is the Istra river shore in the Mos- 
cow province, or the village of Veledni- 
kovo. A number of villages in this -re- 
gion have been for years known for 
their peasant watch craft. These pea- 
sant craftsmen will be the working force 
of the new factory.” 

It is hoped that the new factory will 
be ready by the end of the 1929-1930 
building season. The construction will 
cost the Soviet Government about 4,500,- 
000 rubles. The new factory will em- 
ploy about 2000 workers, who, it is ex- 
pected, will produce more than 2,000,000 
timepieces annually, mostly pocket 
watches, part of which will be of the 
American type retailing on the Soviet 
market at from seven to 10 rubles each, 
while others will be of the European 
type retailing at as much as 60 rubles. 





Diamond Set Dress Brooch by H. 
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Cameos are in vogue 
again and here we see 
Anita Page, a famoue 
screen star, wearing a 
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bracelet and choker of 

heavy gold links in 

which are held large 
square cut cameos. 





World’s Costliest Gem Studded Bible Sold 


Famous Greek Volume Auctioned at Christie’s in London—Sale of Silverware Stimulated by 


LONDON, July 8.—For the time of 
year business in the retail jewelry trade 
in England is nothing exceptional and 
although a certain amount of good jewel- 
ty has been sold in connection with the 
fashionable functions such as Ascot, 
Wimbledon and Henley, the smaller 
jewelers handling ordinary trade among 
the masses, find things rather dull. 
Jewelers stocking table cutlery find the 
demand promising, but prices have been 
cut to such an extent that the profit 
margin is not very substantial. There 
is more activity in silverware these 
days, probably an outcome of the de- 
mand for old silver at the auctions, and 
the very high prices paid for it. In the 
manufacturing end of the industry busi- 
Ness is quiet. The makers of expensive 
sterling silverware complain of difficulty 
in getting in payments on outstanding 
accounts. Their initial monetary out- 
lay, they say, is heavy. There also is 
adearth of spinners. A report has been 
received in Sheffield from Solingen in 
Germany in which the reason for the 
big German export of cutlery to the 
United Kingdom is explained as being 
due to the over-attention now paid in 
Sheffield to standardization and rational- 
ization. Sheffield, of course, now con- 
fines itself to a few standard patterns 
instead of hundreds of different styles 
as produced a few years ago. 

* * * 


The Greek bible from the Palace of 
the Czars at Tsarskoye Selo, considered 
to be the most costly in the world, real- 





Demand for Antiques 


ized only $4,458 when auctioned at 
Christie’s the other day. The bible was 
part of the remarkable collection of 
jewelry and objets d’art of Princess 
Paley. Dealers from seven countries 
were present at the sale. Printed in 
Russian characters the book has a white 
vellum binding. The front cover is en- 
riched with a beautifully worked floral 
spray of emeralds and diamonds, with 
a monogram in rubies and a gold crown 
on the top left-hand corner. The reverse 
side has the Imperial Russian crest 
carried out in precious stones, the monv- 
gram and crest being repeated in book 
marks. A magnificent diamond cross 
decorates the back of the bible, the clasp 
of which is set with sapphires and bril- 
liants and ornamented with two crowns 


of solid gold. 
* * * 


Many high-class jewelers this side 
carry big side lines of ceramic ware of 
a utility and decorative nature and find 
that with the rapid improvement in de- 
sign and coloring now a feature of 
Staffordshire pottery separate displays 
of fruit services, tea, coffee and break- 
fast services, and ornamental vases, 
stands and knick-knacks prove profitable. 
A lavender Wedgwood service is now 
available, while the new yellows, allied 
with a deep, dense blue, and the latest 
modernistic pieces in geometric shapes 
and designs, plus brilliant coloring, add 
scope to the opportunity of the jeweler 
in this direction. Some 20 of the lead- 
ing china factories at Longton have 


formed a combine with $5,000,000 
capital, and will work on mass produc- 
tion lines. 

* * * 

The amount of imitation jewelry that 
finds favor with the smartly dressed 
woman these days keeps the manufac- 
turing centers of this jewelry pretty 
busy. The Germans and the Czechs 
turn out enormous quantities of beauti- 
ful jewelry, all of which is imitation. 
At Oberstein the Germans dye chalce- 
dony and similar stones and evolve 
jewelry pieces of remarkable effect. 
Onyx, carnelian, agate, bloodstone and 
the like, are heated in coloring solutions 
for many hours and emerge from the 
dyes with a luster of great brilliance. 
The most easily imitated stones by this 
process are the emerald and the catseye. 

a 


A few lots of jewelry sold at Chris- 
tie’s last week fetched $50,000, the best 
price obtained being for a bracelet of 
seven large graduated brilliants—$5,100. 
For a five-row pearl necklace of 513 
graduated pearls oniy $3,000 was ob- 
tained. For a brilliant necklace with 
triple festoon center, cluster at each 
side and cluster clasp, $2,300 was paid. 
A set of three brilliant stars realized 
$1,600, and a ring of brilliants was 
disposed of for $1,750. A brilliant cres- 
cent brooch fetched $1,400, and a large 
brilliant ring with a border of small 
diamonds exchanged hands for $1,175. 

* * * 


Lord Byng, the new head of Scotland 
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Yard, is considering the advisability of 
increasing the number of patrolmen on 
duty in London at night. Another 
epidemic of smash-and-grab raids in 
which jewelers and costumers are the 
chief victims has broken out and drastic 
measures are to be taken on behalf of 
retailers against the crooks. In a recent 
raid on a dozen shops in various parts 
of the metropolis in which the thieves 
used high-powered cars two jewelry 
stores each going by the name of 
Thompson (although in no way con- 
nected) were robbed of considerable 
jewelry. The shutters were ripped open, 
the glass smashed, and the windows 
cleared of their contents. 
* * * 

Sheffield reports a steady flow of 
orders for sterling silverware, and a 
pretty fair demand for high-class pocket 
cutlery. In the regular cutlery and 
plate sections of the industry business 
is quiet. The retail jewelers are selling 
a fair amount of silver-plated goods, 
mostly for the table;. but this trade is 
not what it should bé. There seems to 
be a tendency to revert from plated 
goods to sterling silver articles, so far 
as the householder is concerned. Combi- 
nation cut glass and silver articles for 
the table are gaining in popularity. 








London Jewelry Fashion Notes 
By PLANCHETTE 


A score of beautiful, women hanged 
with a golden halter! “Such a statement 
would seem to befit the dark days of the 
Middle Ages rather than the enlightened 
20th century. Yet I witnessed the spec- 
tacle with my own eyes. The women 
so hung with a rope of gold were famous 
in London society, and among them was 
a princess of the Blood. 

* * * 

The occasion was a big society func- 
tion in Mayfair when most of the 
women present seemed to be following 
the new jewel fashion that has capti- 
vated London almost in a night. Im- 
agine a yard length of coarsely twisted 
hemp about as thick as one’s little 
finger! Hang this around a woman’s 
neck and tie the ends in a loose knot. 
Then, with a magician’s wand perform 
a miracle and turn the hemp to gold. 
Hey presto! And you have the very 
latest necklace. 

* * * 

So flexible are these new necklaces 
that they may be tied again and again. 
They may even be worn like a fur stole, 
loosely around the neck with one end 
dangling in front and the other behind. 

* * * 

Nevertheless, Dame Fashion is given 
to many queer contradictions in the 
edicts with which she attempts to sway 
feminine tastes. Parallel with the ultra- 
modern note in jewelry design comes 
the news that ancient settings are also 
in vogue. Even the cameo is not ex- 
cluded. In consequence there is much 
rummaging of old jewel cases for some 
rare old trinket to give the finishing 
touch, say, to a Callot frock. or a hat 
modeled in Bond St. 
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Recently a well-known peeress ap- 
peared in public wearing a large orna- 
ment set with semi-precious stones rep- 
resenting the 12 tribes of the Children 
of Israel. It was a copy of the Breast- 
plate of Judgement as mentioned in 
Exodus. Another society leader wore a 
marvelous intaglio in a prominent posi- 
tion on the left shoulder. Once the 
property of her great-grandmother, this 
jewel bore a carved likeness of Caesar. 

ok * * 


For sheer originality the costume 
worn by one of this year’s debutantes 
recently at a Charity Ball is very hard 
to beat. This young lady, who has 
never had her hair shingled, had long 


black tresses hanging down her back. 
Her slim figure was = » 1 in a loose- 
fitting red ive nite silk. Her 
pare feet were « -ased in leather 
sandals, 27° for ‘ewels she wore what 
jooked like a st ** ©f rough pebbles 
round her neck. 2re the original 
gems four durin ie excavations at 
Ur, * women adorned themselves 
with ...v years ago. Dug up in the 


-ruins of Abraham’s lost city, they may 


once have graced the throat of Sarah. 








“Milwaukee District Jewelers’ Club 
Holds Annual Outing at 


Pe kee Lake 
MILWAv is., July 19.—Members 


of the Miiwaukee District Jewelers’ 
Club held their annual picnic at the 


Oakton Country Club on Pewaukee 
Lake with a baseball game, swim- 
ming and other events features of 
the day’s entertainment. <A. C. Hent- 


schel, past president of the club, was the 
official starter of all cf the events, as 
well as general organiz«* of the games 
and picnic events. 

The main event of the afternoon was 
a baseball game between the wholesalers 
and the retailers. August Axt was um- 
pire for the wholesalers and Henry 
Oberst umpire for the retailers. The 
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battle was won by the wholesalers, and 
each member of the team received a 
prize. The score was 14 to 9. A lively 
game of “barnyard golf” was won by 
Henry Rank, Adolph Possin and Henry 
Stecher. The jewelers again “pulled 
together” in a tug-of-war, which was so 
cooperative that neither side won. A 
lively program of songs and entertain- 
ment, with each jeweler in the group 
contributing his share toward the fun, 
ended the day’s outing. 








Jewelers Win Victory 





Mississippi Law Requiring Owners to List 
Gems with County Sheriff Repealed 
After a Long Fight 


JACKSON, MIss., July 20—A law 
passed several years ago, which required 
that owners of all diamonds and other 
precious gems list them at full value 
with the sheriffs of their respective coun- 
ties, has finally been repealed. 

A repeal bill caused a hard fight in 
the Legislature in 1928, and after beé- 
ing passed was vetoed by Governor 
Bilbo. In the 1928 special session it was 
again passed and allowed to set on the 
Governor’s desk. At the special session 
here now the Governor last week advised 
the legislators that the repeal bill had 
remained on his desk a sufficient length 
of time to become a law without his sig- 
nature. 

The law has been fought bitterly by 
the Mississippi Jewelers’ Association, 
who spent most of their recent conven- 
tion here discussing plans for again 
introducing a repeal bill, taking it for 
granted that the Governor would again 
veto the bill when the special session 
convened. 

Among the objections generally raised 
to the bill were that it pried into peo- 
ple’s personal affairs too closely and that 
it made public property of personal 
values, making it dangerous to own 
gems, which might be. stolen. 





HEADQUARTERS OF THE MILWAUKEE JEWELERS AT THE PICNIC 
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Closing Sessions of Georgia Convention 





Trade Problems Discussed, Officers Elected and Resolutions Adopied—Regional District 


MACON, GA., July 18.—The adoption of 
resolutions, election of officers and the 
decision to put in effect the regional dis- 
trict plan in this State featured the clos- 
ing sessions yesterday of the annual con- 
vention of the Georgia Retail Jewelers 
Association, held at the Hotel Dempsey 
in this city. A complete report of the 
first day’s proceedings held on Tuesday 
appeared in last week’s issue of THE 
JEWELERS’ CIRCULAR. 


Yesterday morning’s session was opened 
at 10.30 o’clock by President R. C. Schnei- 
der, who introduced as the first speaker 
Raymond Tolerton, southern representa- 
tive of the Elgin National Watch Co. 
Incidentally Mr. Tolerton won the golf 
tournament held on Tuesday afternoon. 
The entire morning session was taken up 
by the speaker with an explanation of the 
Elgin policy and the discussion which 
followed. Mr. Tolerton was given a ris- 
ing vote of thanks and was also made an 
honorary member of the Georgia associa- 
tion. 

After lunch was served, the final ses- 
sion of the convention was started when 
President Schneider called on H. S. Banta 
to present a handsome piece of gold dec- 
orated glassware to Mrs. W. W. Burnett 
of Pelham, Ga., the only woman present. 
A similar gift was also ordered sent to 
Miss Margaret Sies of Rossville, the 
only other woman member of the organi- 
zation, who was unable to attend. R. H. 
Williams, Macon, was awarded an elec- 
trie clock. 


_ Resuming the business of the conven- 
tion, Secretary E. P. Tomlinson submitted 


Plan Favored 


his report, which showed that 11 new 
members had been secured during the 
year, and that the membership is the 
highest in the history of the association. 

A regional district plan was discussed 





i 


E. P. TOMLINSON, PRESIDENT-ELECT 


and adopted. It provides for the divid- 
ing of the State into four or five dis- 
tricts, with a jewelers’ club in each, 
meeting several times each year. Macon 
and Atlanta were designated the first two 
districts, and it is planned to develop at 
least two others during the coming year. 





GROUP PHOTOGRAPH OF SOME OF THE MEMBERS AND GUESTS WHO ATTENDED THE GEORGIA CONVENTION 


The following officers were then elect- 
ed: E. P. Tomlinson, Atlanta, president; 
Guy Armstrong, Macon, first vice-presi- 
dent; C. B. Orr, Macon, second vice-presi- 
dent, and Lawrence Holzman, Atlanta, 
secretary and treasurer. 

The association decided to meet in Ma- 
con for the second time next year. 


Resolutions 


The resolutions were read by J. Tom 
Cook, chairman of the Resolutions Com- 
mittee, and after being adopted the con- 
vention was adjourned. These resolu- 
tions place the organization on record as 
being opposed to any additional retail 
sales tax; favor a reduction in the tariff 
on diamonds; request manufacturers to 
increase their mark-up; pledge coopera- 
tion to manufacturers attempting to bet- 
ter conditions for the retailer and agree 
not to “bootleg” on exclusive lines; en- 
dorse the policy of the Elgin National 
Watch Co.; endorse the work of the 
Jewelers Security Alliance, National 
Jewelers Association, Horological Insti- 
tute of America and the Jewelers Mutual 
Fire Insurance Co.; express regret at the 
passing of J. P. Stevens of Atlanta and 
Harley Gadby of College Park; extend 
thanks to the officers of the association 
for their excellent work during the year, 
to the members of the Macon Retail 
Jewelers Association for making this con- 
vention a success, to the editor of the 
Southern Jeweler and representatives of 
THE JEWELERS’ CIRCULAR and the Key- 
stone for publicity given, and to the 
manufacturers who advertised in the pro- 
gram. 
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Larger Demand for Jewelry 


Survey Made by R. G. Dun & Co. Shows Distribution Generally Running Ahead of Last Year's 
Total—Price Trend Firmer Than in 1928—Prospect for Fall Considered Bright . 


HE following summary of conditions 

in the jewelry industry was compiled 
from reports received from branch of- 
fices of R. G. Dun & Co. and published 
in Dun’s Review. 


BOSTON.—In the early part of the 
year the local jewelry trade was com- 
plaining regarding poor business, but 
conditions have improved materially. 
During the current week there was little 
activity, but during the month of June 
sales were quite large, so that to date 
most wholesalers have either equaled or 
exceeded last year’s figures. Diamond 
merchants and the metropolitan stores 
are most of them ahead of the previous 
year’s sales. The last three months were 
good ones with the department stores, 
gains as high as 10 per cent being re- 
ported. At present, an optimistic feel- 
ing is prevalent, the outlook for a favor- 
able fall trade being considered quite 
good. There have been few price ad- 
vances except in the more expensive 
diamonds. The lower-priced stones, how- 
ever, are firm. Collections are from slow 
to fair, being about the same as they 
were last year. 


PROVIDENCE. — As far as _ the 
manufacture of jewelry is concerned, 
business here at present is simply mark- 
ing time. The vacation period is on and 
practically all of the shops are closing 
for a period of two weeks, and for the 
annual boiler inspections of the plants. 
Vacations have been made covering the 
various factories for a period extending 
from the third week in July to the end 
of August. Those shops which are open 
are devoting considerable attention to 
new samples, and, on the whole, an 
optimistic feeling is reported regarding 
the fall and holiday trade. 

There has been somewhat more ac- 
tivity in recent weeks among stores han- 
dling certain staple lines, and the retail 
trade in general showed more life in 
recent weeks. Novelties are in fair de- 
mand, and there have been moderate 
sales of syndicate store merchandise. 
Manufacturers of various metal stamped 
parts report a considerable volume of 
business. For emblems and similar mer- 
chandise, there has been a good demana. 
Collections among the manufacturers 
are said to -. fairly goou at this time. 


PHILADELPHIA.—Most jobbers of 
jewelry report that conditions are about 
the same as they were a year ago at this 
time. Demand, however, seems to be 
the strongest for the cheaper goods. 
Sales of watches at wholesale are run- 
ning steadily ahead of those of 1928, the 
volume for the first five months showins 
a gain of 20 per cent, compared with the 
record of 1928. While most dealers in 
precious stones are recording gains in 
their sales, these have been cut down 
ner‘eptibly by the. heavy demand for 


novelty jewelry. The extended buying 
of automobiles is said to be consuming 
the money which formerly was invested 
in jewels. 

Sales in June were a bit lighter than 
those in May, but the decline was not 
sufficient to lessen, to any marked de- 
gree, the good volume which has ob- 
tained thus far this year. Prices have 
shown but little fluctuation, although 
they are generally steady, with several 
items. showing an upward trend. The 
outlook for the fall is said to be better 
than it was for the fall of 1928. 


ST. LOUIS. — Manufacturing of 
jewelry in this district is limited, but it 
is reported in about the same volume 
as last year. Jobbers and retailers had 
rather an active trade during the June 
wedding period, with increases in vol- 
ume around 10 per cent over the volume 
of 1928. Prices are firm, tending to ad- 
vance in watches and minor articles of 
silverware. ' 

The general outlook for the industry 
is favorable, and in country districts 
there is more activity, owing to im- 
proved agricultural conditions. Fall 
trade is expected to be better than it 
was last year, at least after the tariff 
will have been settled, some advances 
being anticipated in Swiss watches, 
pearls and other imported articles. Col- 
lections are reported reasonably satis- 
factory. 


BALTIMORE.—The jewelry industry 
in conjunction with many other lines of 
activity is now experiencing the cus- 
tomary recession at this period of the 
year, current trade is practically on a 
par with business at the beginning of 
the second half of last year, and the vol- 
ume thus far this year is slightly in 
excess of the sales total for the cor- 
responding 1928 period. On the whole. 
it must be admitted that the jewelry 
business has not been very satisfactory 
during the past three years, and this 
condition is attributed largely to the 
tremendous expansion of installment 
sales in the automobile, radio and other 
fields, which feature the deferred pay- 
ment plan. Extensive speculation in the 
stock market and high money rates dur- 
ing the first half of this year have also 
been a potent factor in retarding sales 
of the more expensive jewelry. More- 
over, carded merchandise and cheap 
jewelry novelties retailed by chain sys- 
tems and department stores have made 
inroads on the volume of the regular re- 
tail distributor. The present demand is 
mostly for staple goods. Costume jewel- 
ry also is selling well; medium-priced 
merchandise is the most popular. Whole- 
sale dealers are now carrying about nor- 
mal inventories and factory shipments 
are prompt. Only a few specialized lines 
are produced in this city and Baltimore 


is not a manufacturing center in this 
industry. Local manufacturers are run- 
ning on short time, but their total an- 
nual output is normally unimportant. 


The price situation has not changed 
radically since the beginning of the 
year; the precious metals and the min- 
eral jewels are holding firm, and no up- 
ward or downward price revisions are 
anticipated in the near future. How- 
ever, efforts are now being made to have 
a tariff imposed on a number of jewelry 
items, and in the event of such a change, 
some prices undoubtedly will be ad- 
vanced. Current collections are classed 
as only fair. The outlook in southern 
territory, in which region most of Balti- 
more’s outside trade lies, is encouraging. 
The present condition of most crops is 
favorable and, with a continuation of 
seasonal weather, the prospects for a 
normal harvest are good so that the pur- 
chasing power in agricultural regions 


‘will be materially enhanced. Early or- 


ders from Southern States for fall ship- 
ment are gratifying. Urban trade is ex- 
pected to be about normal during this. 
off season. 


LOUISVILLE. — The local jewelry 
trade is slightly off from last year’s rec- 
ord. In fact, strong efforts are neces- 
sary to keep it up to that point. There 
does not seem to be anything fundamen- 
tally wrong with conditions, and most: 
dealers are looking forward to an im-- 
provement in the fall. 
heavy demand for novelties, such as. 
beads, necklaces, rings and_ kindred: 


items, but as these are all popularly-. 
priced articles, there is but little profit. 


in handling them. Collections have im- 


proved and are now said to be fairly 


satisfactory. 


CINCINNATI. — General conditions 
in the jewelry trade are more active 
than was the case a year ago. It is the 
concensus of opinion that a more opti-- 
mistiec feeling exists, with a disposition: 


on the part of retailers to place larger: 


advance commitments. Spring business 


opened with more strength, and the: 


June wedding and school graduation 
seasons were an important factor in this 


line. 
business transacted during the first six 


months of this year ranged from 10 to 
15 per cent in excess of the total during: 
A gratifying 
volume of business during the earlier: 


the same period of 1928. 


months of the year usually is followed’ 


by good fall trade, which gains momen-. 


tum as the holiday season approaches. 

Buying has centered largely in popu- 
lar-priced costume jewelry, novelties, 
watches and fancy cut stones in mar- 
quis shapes, while the demand for staple 
articles, table silverware excepted, has 
diminished. Price fluctuations have been 
of little “consequence, 
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thought that quotations on diamonds and 
other precious stones may advance in 
the fall months. In the retail division, 
installment purchasing has grown to 
considerable proportions and _ depart- 
ment stores are carrying large stocks of 
jewelry and kindred items, making in- 
roads on the regular trade. 

DETROIT.—This is not a jewelry 
manufacturing center. The turnover 
from a retail viewpoint has been fairly 
good, on the whole, though not up to 
general expectations. A substantial por- 
tion of the total volume of jewelry sold 
here is on the installment basis, at good 
profits, but collections are not always 
prompt. The sale of jewelry by the large 
department stores has cut into the regu- 
lar jewelers’ trade to a considerable ex- 
tent. There has been a heavy demand 
for so-called costume jewelry and novel- 
ties, in which lines there is a good profit. 
The larger jewelers with established 
clienteles find business about normal. 
Collections are fair to good. 








Predicts Good Business 





Kansas City, Mo., Wholesale Jeweler Be- 
lieves That Settlement of Farm Question 
Opens Way for Active Trade 
in the Fall 


KANSAS City, Mo., July 19.—N. R. 
Fuller, of the Edwards-Ludwig-Fuller 
Jewelry Co., this city, is optimistic about 
fall business. Speaking of conditions in 
this territory, Mr. Fuller said: 

“When one looks over the market 
pages and sees the prices farmers are 
getting for all their products, one can- 
not but feel that the farmers are going 
to have some extra money to spend for 
jewelry this year. Outside of June and 
the early part of July, business for 1929 
has been very good. The slump during 
June and July was the direct result of 
excessive rains in this section. 

“The disturbances caused by political 
agitation have been gone through and 
things are becoming settled for the next 
three or four years. The farm bill has 
been passed by Congress and the Presi- 
dent has appointed his farm committee 
which will begin to function immediate- 
ly. No one with reason and logic would 
think that the farm committee would be 
able to give the farmer what he thinks 
he wants, artificial and arbitrary help 
from the government—gratuities from 
the government. The mere fact that the 
farm question has been settled by Con- 
gress and is in the hands of a commit- 
tee will quiet people’s minds and, in most 
instances, will enable them to get down 
to a definite program where each will 
work out his own salvation. 

“Liquidation has been going on among 
the farmers of the country and has pro- 
gressed very nicely. Further liquida- 
tion should be made during this fall, 
which will react to the benefit of the 
jewelry industry, that primarily sells 
merchandise to people who accumulate 
surplusses. 

“Competition that has been so rampant 
in all industries is still in evidence, but 
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each day brings new adherents to the 
belief that net profit on a small volume 
is preferable to no profit on a large 
volume. In the effort to provide some- 
thing new and attractive to increase 
their volume, manufacturers have been 
over-productive and the wholesaler and 
retailer have found that, notwithstand- 
ing the attractively designed and won- 
derfully produced merchandise and the 
low range of prices, they are unable to 
buy everything. That results from the 
element of reason. 

“This particular phase and cause for 
over-production has brought about a 
peculiar condition and the wholesaler 
and retailer buying something new and 





N. R. FULLER, WHO PREDICTS IM- 
PROVED BUSINESS 


attractive have hardly time to turn 
around before something more attrac- 
tive and better priced is offered to them. 
The result is that they are ‘carrying 
over’ more broken lines and, as a con- 
sequence, taking a loss on ‘obsolescents’ 
of merchandise that under old conditions 
worked out better in this respect. How- 
ever, competition through these condi- 
tions will eventually work this out for 
us all.” 








Senate Starts on Tariff Bill 





Finance Committee Ends Open Hearings and 
Will Now Begin Rewriting the Act Which 
May Not Be Ready Until September 


WASHINGTON, D. C., July 22.—Open 
tariff hearings which began on June 10 
before the Senate Finance Committee 
were completed the latter part of last 
week after five weeks, almost double the 
time the committee said the hearings 
would last. The Senate went into the 
hearings on almost as complete a scale 
as did the House Committee on Ways 
and Means. 

The 11 Republican members of the 
Finance Committee on Monday of this 
week began the rewriting of the House 


61 


bill in executive session. While many 
predictions are being made and while 
majority leader, Senator Watson, has 
said that the bill will be ready when the 
Senate reconvenes on Aug. 19, those 
who are facing the facts are of the opin- 
ion that it will be at least Sept. 1 before 
the bill can be given to the Senate. 

It has been mistakenly reported in the 
daily press that the members of the 
subcommittees of the finance committee 
would work out their own schedules and 
report to the full Republican member- 
ship, but this has been officially denied 
and the plan being put into operation is 
that all of the Republican members of 
the finance committee are “sitting in” 
on all of the tariff schedules. 

During the past week Senator Reed 
of Pennsylvania, chairman of the sub- 
committee on the iron and steel schedule 
asked the tariff commission to translate 
the ad valorem rates as contained in the 
House bill into the so-called “American 
valuation plan.” Some of the United 
States values cannot be translated and 
anyhow the work will take about three 
weeks. It is not believed that the Senate 
will change from the ad valorem rates 
as provided in the House bill. 

Senator Smoot of Utah, chairman of 
the finance committee has stated that 
after the majority members have com- 
pleted their work that the results will 
be submitted to the full committee, in- 
cluding the Democratic members and all 
will have a full opportunity to discuss 
the bill before it is reported to the 
Senate. In the House the members of 
the minority report knew nothing of the 
bill until they saw it in print with every- 
one else in the country. 

Senator George of Georgia, one of. 
the Democratic members of the commit- 
tee, before leaving Washington for his 
home last week declared that the Repub- 
lican majority will scale down many of 
the rates as contained in the bill as it 
passed in the House. This opinion is 
very generally believed here, but it 
applies, it is believed, to those commodi- 
ties which most directly affect the con- 
sumers of the country, such as sugar, 
shingles, cement and similar commodi- 
ties. 

There is every indication at this time, 
that it will take much talk and bargain- 
ing before the bill is finally passed by 
the Senate and finally adopted into law. 
Many are of the opinion that the bill 
cannot become law until the next regular 
session in December. 








The R. Wallace & Sons Mfg. Co. has 
added two new members to its organ- 
ization. Charles H. Gregory has been 
appointed sales promotion manager and 
S. Daenitz has been chosen sales repre- 
sentative in Ohio, West Virginia and 
Kentucky. Mr. Gregory’s former con- 
nections were with the Congoleum- 
Nairn, Inc., the Holmes & Edward divi- 
sion of the International Silver Co., and 
the Gundlach Advertising Agency, while 
Mr. Daenitz has been long identified 
with the jewelry trade in the retail and 
wholesale fields. 
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The Clock and Watch Industry 


in France 





Consul Damon C. Woods Submits Survey to Bureau of Foreign 
and Domestic Commerce 


WASHINGTON, D. C., July 19.—Some 
interesting data about the French clock 
and watch industry are contained in a 
communication sent recently to the 
Bureau of Foreign and Domestic Com- 
merce, by Consul Damon C. Woods sta- 
tioned at Paris. His survey, which 
appeared in the July 15 issue of Com- 
merce Reports, reads as follows: 

“The making of time-keeping instru- 
ments is one of the oldest and most high- 
ly developed of French industries. 
When the teaching of apprentices in the 
shops of . watchmakers became _inade- 
quate for the development of the indus- 
try various professional schools were 
established, which were fostered by the 
State and supported by the national 
watchmaking industry. In addition, a 
municipal school of watchmaking was 
founded at Paris, a nationalized school 
at Lyon, and a private school at Dreux. 
Each year 100 to 125 watchmakers grad- 
uate from these schools. 

“There are at present 500 fair-sized 
firms employing 20,000 workmen en- 
gaged in various branches of the indus- 
try in France. The Department of 
Doubs is the most active center of pro- 
duction, having 8300 workers. This is 
followed in importance by the Seine, in- 
cluding Paris, with 5200; the Haute- 
Savoie, near the Swiss border, with 
2500; the Territory of Belfort, with 
2400; the Seine Inferieure (Rouen), 
with 1500; and the Nord (Lille), with 
900 workers. 

“The watchmaker commands a com- 
paratively high wage because of his 
technical training. A graduate of a 
technical school or a finished apprentice 
receives 4 or 5 francs ($0.16 or $0.20) 
per hour. In a year or two he should 
make 50 per cent more, and as a skilled 
workman he receives from 2,000 to 2,500 
francs ($78.25 to $98) per month. 
Additional allotments for family depend- 
ents and provision for high living costs 
bring the total compensation to 20 per 
cent above these figures. 

“Each department engaged in the 
clock and watch industry makes a cer- 
tain quantity of all types of timepieces, 
but it concentrates chiefly upon one 
branch of the industry. Thus clock 
movements and complete watches are 
made in Doubs, traveling and alarm 
clocks are produced in the Rouen region, 
alarms and various movements are man- 
ufactured in the Seine Department, 
while pinions and wheels are made at 
the Haute-Savoie. A feature of the 
Paris industry is the production of de 
luxe articles, also the mounting of 
Swiss movements in fancy cases of 
precious metals for sale in all the world 
centers. The manufacture of electric 


e 
clocks has received quite an impetus of 
late, and several firms in the Seine De- 
partment are devoting a large measure 
of their time to the production of elec- 
tric clocks for interior use. 

“The industry has not been affected 
by consolidation to any great extent as 
yet. Many of the factories are little 
more than workshops, where from 10 to 
30 skilled workmen with hand tools and 
a few simple machines turn out care- 
fully wrought products. The small size 
of the French establishment has the 
advantage of stimulating the worker’s 
creative ability, and has resulted in the 
production of a great variety of types 
and grades of watches. It also results 
in constant improvements in mechanism 
and precision. 

“The ‘cottage’ method of manufac- 
ture, however, has the disadvantage of 
raising the cost per unit of the finished 
product. These products must compete 
both at home and abroad with cheaper 
machine-made watches of Swiss and 
German manufacture, and it appears 
probable that the small establishments 
will gradually merge for the purpose 
of cutting production costs, thus meeting 
foreign competition. 

“The trend of styles has favored the 
French manufacturers, and a good busi- 
ness is done in clocks and watches which 
express the individuality and ingenious- 
ness of the French workmen. Three 
years ago a Paris watch mounter began 
the insertion of watch movements in 
cigarette lighters. It has now become 
the mode to carry timepieces on key 
rings and in various other articles of 
utility or adornment. The wrist watch 
continues in strong demand. Small 
clocks in marble, jade, or jewelled cases 
are increasing in popularity. Large 
mantel clocks, with bronze or marble 
statues, columns, or other ornamenta- 
tion, are sold in less numbers than for- 
merly, although substantial quantities 
are sent to the Provinces, the French 
colonies, and South America. 

“Exports of clocks, watches, and parts 
from France in 1928 amounted to about 
44,000,000 francs ($1,724,800) as com- 
pared to 58,000,000 francs ($1,879,200) 
in 1926. Imports totaled 58,000,000 
francs ($1,879,200) in 1928 and ap- 
proximately the same in 1926. Imports 
of watches and watch movements are 
about four times the exports, while for 
clocks and clock movements the converse 
is true. These figures are exclusive of 
chronometers for navigation, meters, 
and other mechanisms having clock 
movements. 

“The principal competition on the 
domestic market from foreign  pro- 
ducers comes from Switzerland, and 
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it affects principally the watch trade. 

“American watches and clocks find 
only a limited market in France on ac- 
count of the competition from domestic 
and Swiss sources, and imports from the 
United States are therefore negligible. 
Several large American jewelry houses, 
however, maintain Paris branches. 
These establishments have retail rooms 
where French and Swiss articles are on 
sale, but their principal activity is in 
the selection and shipment to the parent 
house in the United States of Paris- 
mounted jewelry, including watches and 
small clocks.” 








Consul Conger Reynolds Submits 
Report on Black Forest Clock 
and Watch Industry 


WASHINGTON, D. C., July 20.—The 
business of the Black Forest clock and 
watch industry, which was good both at 
home and abroad in 1928, appears to be 
less prosperous in 1929, according to 
United States Consul Conger Reynolds 
at Stuttgart, Germany. Continuing, 
Consul Reynolds, whose observations 
were published in a ‘recent issue of 
Commerce Reports, printed by the Bu- 
reau of Foreign and Domestic Com- 
merce, at Washington, D. C., states: 

“Exports of the industry in 1928 in- 
creased 10 per cent over 1927, and ex- 
ceeded the record of 1913. Great Brit- 
ain continued to be by far the best 
customer in the long list of countries 
which receive clocks and watches from 
Germany. Exports to the United States 
from the Stuttgart district, which pro- 
duces nine-tenths of all clocks and 
watches manufactured in Germany, 
reached a total of $593,910 in 1928 as 
compared to $564,603 in 1927. In the 
first quarter of 1929, however, exports 
to the United States totaled only $84,019 
in value as compared with $176,091 in 
the corresponding quarter of 1928. 

“The tendency toward decline, so evi- 
dent in other branches, did not show 
itself in the clock and watch industry 
until December, 1928, when some dis- 
missals of labor and reduction of hours 
became necessary. At the end of the 
first quarter of 1929 orders on hand 
were only 60 or 70 per cent of normal. 
The factories have had to reduce activi- 
ties and are working on the average 
only four days a week. Business in 
alarm clocks, wall clocks, and house 
clocks has been especially slow. 

“The depression in the industry may 
be due to several reasons. In {foreign 
fields the German industry is encounter- 
ing considerable difficulty because Ital- 
ian and French factories, paying 50 to 
80 per cent of the German wages, are 
able to underbid on several articles. 
The increase in the price of brass caused 
by higher cost of copper has had to be 
carried so far by the manufacturers, 
because a proportionate raising of the 
wholesale price has not been feasible. 
The earlier consolidations in the indus- 
try facilitated the putting through of 
several price increases in 1928, but it is 
claimed that these did not entirely com- 
pensate for increased production costs.” 














a 4 








THE JEWELERS’ 


DISTINCTIVE | BARAD: ESL 


Etched Trophies CELLISE BLDG. 48 W. 48" STREET 
IMPORTERS OF STONES 


CIRCULAR July 25, 1929 





64 































ASSESS 


An original Sheets-Rockford 

Service—the most phenomenal 

and sensational in prize tro- 

phies ever offered to the trade. 

Over 1,400 choices available— 

at a very nominal investment. 
, Write for catalog and com- 
>» _gearer, plete details. 



















A= \ No. 328 Golfer on Pedestal 
f j —Figure 4%” high; bakelite Na 
ds ~~ pedestal, 2%” high. Retail 
hi , ; price, complete, each $5.50. — . 
No. 306 Prize Trophy. Retail ta i(@ UARES 
prices with cover: 16%”, “4 
$23.10; 19”, $28.40; 213%”, y > 
$33.60; 24144”, $39.90. Retail prices without cover «(gold lined) : : ‘ a a er | 
Te Q’ 37 ve 
“_ FINE CALIBRE 


$21.00; 14”, $26.30; 16”, $31.50; 18”, $37.80 
(Pedestals extra.) 
BRYANT 
5464 +: 54605 





Any of our sports etched 
figures can be etched on 
any desired trophy. In 
black outline, $1.00 extra, 
with figure burnished. 
$2.00 extra. 









FINE giINGLE STONES 








PRACTICAL COURSE IN ADJUSTING 








: No. 327 Golfer on Cigarette Box 
: —Box is 4”x5”. Height of fig- 
ure, 38%”. Retail price, each, 


$10.00. Price $1.50 





No. 269 Prize Trophy — Gold 
Lined. Retail prices: 8”, $12.00; 
10%”, $14.00; 1214”, $17.00; 
15”, $23.00. (Pedestals extra.) 


SHEETS 


| SILVE R PLATE DIAMANTCLUB ANTWERP 


“Heavier than Standard since 1875” M B RENNE]I ' 
* & 


SHEETS-ROCKFORD SILVER Cables: GERBOBELLA ANTWERP 


COMPANY SOUTH AFRICAN CONNECTIONS 
ROCKFORD, ILLINOIS 





JEWELERS PUBLISHING CORPORATION, 
239 West 39th S&., New Yerk 




































— * &e? 


ld 














July 25, 1929 


Seventy Years Old 





Hirschman & Co., San Francisco, Cal., 
Celebrate Anniversary September 7 


SAN FRANCISCO, CAL. July 19.— 
Hirschman & Co. will celebrate their 70th 
anniversary of continuous business in 
San Francisco on Sept. 7. The Hirsch- 
man store at 300 Post St. is one of the 
leading jewelry establishments in the 
city and still preserves the traditions 
of its founder in carrying only genuine 
pearls and gems. A. Hirschman founded 
the business in 1857 and lived till 
March, 1919, but his son, M. A. Hirsch- 
man, took over the management in 1909. 
The third generation is now represented 
in the firm by Reginald Hirschman, 
IM. A. Hirschman’s son. A. Hirschman 
was the first jeweler to introduce pearl 
necklaces on the Pacific Coast. They 
were Oriental pearls and although real 
pearls had long been sold in Europe and 
elsewhere, they were not sold before in 
San Francisco. Many of the pioneer 
families are still customers of A. Hirsch- 
man & Co., and have kept as heirlooms 
their pearls, which today are worth 10 
to 15 times the prices paid in the 50’s. 

M. A. Hirschman has been secretary 
of the California Gold and Silversmiths’ 
Association since it was founded in 
1911. 








Retires from Business 





Philip Kind Prominent Member of Phila- 
delphia Trade Withdraws from 
S. Kind & Sons 


PHILADELPHIA, July 22.—Formal an- 
nouncement of the retirement of Philip 
Kind from the jewelry firm of S. Kind 
& Sons and from the jewelry business, 
came as a surprise not only to the trade 
here but to the many friends of Mr. 
Kind in other lines and in civic activi- 
ties. Mr. Kind has been contemplating 
this step for some time but it had been 
known only to a few intimates and his 
brothers. 

It is announced that the business of 
the firm, founded by S. Kind in this city 
more than two-score years ago, will be 
continued by Mr. Kind’s brothers, Frank 
and Oscar. Frank Kind has been in 
general charge of the business, while 
Oscar Kind has been at the head of the 
firm’s wholesale department. 

Philip Kind has been a partner in the 
firm for 26 years. Born in this city, he 
is a graduate of Central High School. 
class of 1903, and in addition to his busi- 
ness interests in the firm is understood 
to have other extensive business connec- 
tions. He has been active in civic and 
betterment movements and is secretary 
of the Chestnut Street Association, com- 
posed of the leading merchants on that 
thoroughfare, a director of the Poor 
Richard Club of Advertising Men, secre- 
tary of the Better Business Bureau, in 
which post he has aided effectively in 
the war on “fake” jewelry auctions, and 
a member of the Philmont Country Club 
and the Mercantile Club. He is married 
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and has three sons. His particular 
hobby is the management of Camp Lin- 
den, a recreation place for boys in the 
Perkiomen Valley, a few miles from this 
city. 

Mr. Kind will take a long rest before 
announcing his plans for the future. He 





PHILIP KIND, WHO IS RETIRING FROM 
BUSINESS 


is sailing this week from this city with 
150 members of the Poor Richard Club 
for Germany to attend the annual con- 
vention of the International Association, 
with which the Poor lichards are affili- 
ated. 








Milwaukee Jewelry Firm Seeks to 
Jail Judgment Debtor 


MILWAUKEE, WIs., July 18.—Believing 
that a man should be jailed for failure 
to pay the balance on a ring he pur- 
chased, Max Gross, Inc., has appealed 
to the Circuit Court from the decision 
of Civil Judge Edmund Gausewitz which 
holds that Edwin C. Chmurski is not 
guilty of conversion in a suit brought 
against him by the jewelry firm. 

Chmurski is a “judgment debtor” who 
spent the night of Jan. 24 in jail for 
failure to pay a $105 judgment against 
him. This judgment was obtained by 
default and he was placed in jail on a 
body execution. 

The case was reopened after Civil 
Judge Joseph E. Cordes had signed an 
order releasing Chmurski. Following 
another hearing of the case, in which 
the plaintiff tried to prove Chmurski 
guilty of conversion, Judge Gausewitz 
ruled that the judgment should stand as 
security, but that execution should be 
stayed. 

Judge Gausewitz asked that the 
jewelry firm present a written waiver 
of the alleged conversion before March 
6, and he asked that a contract judg- 
ment be taken. Failure to pay a judg- 
ment based on conversion is punishable 
by imprisonment on motion of the credi- 
tor, but a contract judgment affects only 
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the property of the debtor. There was 
no conversion, Judge Gausewitz ruled. 

Chmurski bought the ring as an en- 
gagement ring and he made the pur- 
chase as the result of a special offer of 
the jeweler, the court said. The man 
claimed the reason he stopped payment 
on the ring after paying $60 was that 
his wife was suing him for divorce and 
that she had confiscated the ring. The 
wife obtained her divorce in March. 

In an appeal filed by Max Gross, Inc., 
the jewelry concern asks that a judg- 
ment in tort be granted. 








Enjoy Golf Outing 





Members of Chicago Jewelers’ Association 
Hold Tournament at Illinois Golf Club 


CHIcAGo, July 18.—“Old Sol” was 
smiling on the golfers attending the sec- 
ond outing of the Chicago Jewelers’ Asso- 
ciation last Tuesday at the Illinois Golf 
Club. It is the first time in history that 
the association held an outing at this 
club and had ideal golf playing weather. 
It had rained prior to the meet and the 
average score of every member was in- 
creased many strokes on account of the 
condition of the greens. 

There were 60 players who partici- 
pated in the events and enjoyed a lun- 
cheon and dinner at the club house. 
Among the prizes were sweaters, a com- 
plete set of matched irons, leather golf 
bags, shoes, golf umbrellas in all colors, 
driver, brassie, etc. 

Winners of the following events were: 
Low gross, 36 holes, Leonard Lewy; low 
net, 36 holes, Ed Cain; second low gross, 
36 holes, M. J. Kelley; second low net, 
36 holes, S. C. Lund; low gross, a. m., 
18 holes, Al C. Becken; low net, a. m., 
18 holes, Herbert Goldsmith; low gross, 
Class A, L. D. Percy; low net, Class A, 
Gordon L. Petersen; low gross, Class B, 
J. T. Montgomery; low net, Class B, Lou 
Buss; low net, Class C, Charles Brown; 
second low net, Class C, Milton Hess; 
low net, Class D, “Billy” Lamb; second 
low net, Class D, Howard Schaffer; sec- 
ond low net, Class B, G. V. Dickinson; 
third low net, Class C, W. L. Little; 
third low net, Class D, Dave Newman; 
Blind Bogey (70-75) Max Cohen and 
Charles Daugherty. 

Guest prize, low gross, 36 holes, John 
J. Harris; Guest prize low net, 36 holes, 
B. D. Winston; guest prize low gross, 18 
holes, a. m., F. Wilcox; guest prize, low 
net, 18 holes, a. m., J. L. Geary; guest 
prize, low gross, 18 holes, p. m., Al 
Sturtz; guest prize, low net, 18 holes, 
p. m., Harry Schwartz; guest prize, low 
net, 18 holes, p. m., C. Nutles; choice 
nine all day, A. R. Hulbert; best score 
(par 5 holes) p. m., Wallace Miller; 
best score (par 3 holes) p. m., Mr. Bone- 
broke. Consolation, E. Hughes, J. M. 
Kucera, Will Schumann, R. S. Hulburt 
and Charles Mueller. 








L. Jacobson, formerly located in Beau- 
mont, Cal., has opened a new jewelry 
establishment in the Henderson block, 
Main St., Barstow, Cal. 
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LUCIAN M. ZELL 


522 FIFTH AVENUE - - - - - NEW YORK, N. Y. 
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Genuine Pearls Cultured 
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BRANCHES: 
OSAKA—AWAIJI-MACHI NICHOME 
USAKA—4 CHOME a 
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Gruen and all Swiss Watch Material carried in stock Westclox and Ingersoll Watches 
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Death of Brainard Lemon 








Head of Well Known Louisville House 
Passes Away After Suffering Heart 
Attack on*a Train 


LOUISVILLE, Ky., July 23.—Brainard 
Lemon, president of Lemon & Son, prom- 
inent Louisville jewelers, who was 
stricken with a heart attack on July 17 
while riding on a train between Cincin- 
nati and this city, passed away at 9 
o'clock this morning. Mr. Lemon had 
just returned to this country after a 
visit to Europe and following a short 
stay in the East left for his home in 
this city. When the train arrived in 
Louisville, Mr. Lemon was removed to 
his home on Newburg Road and Bash- 
ford Manor Lane. 

Mr. Lemon was 64 years old, and, in 
addition to being the head of one of the 
largest and best known jewelry estab- 
lishments in the South, was proprietor 
of the Lemon Silver Galleries. His par- 
ticular hobby was collecting English 
silver, and at the time of his death he 
owned probably the largest and most 
valuable collection of antique silver in 
the world. 

Mr. Lemon recently returned to New 
York following his 20th trip to Europe, 
having made one or more trips a year 
in recent years in collecting antique 
silverware, for sale through stores in 
Miami, Fla., and Louisville, as well as 
for traveling exhibits. 

About 20 years ago Mr. Lemon had 
a breakdown and virtually retired from 
the business for a time, going to Calli- 
fornia, where he remained several 
months, but recovered and returned to 
his business with renewed vigor. 

The house, of which Mr. Lemon was 
the head, was established in 1828 by 
James Innes Lemon. He continued alone 
until 1862 when he admitted his son, 
James K. Lemon. The style thereafter 
became James I. Lemon & Son. When 
the founder passed away, James K. 
Lemon continued as head for many years 
and in 1889 admitted his son, Brainard 
Lemon, into the partnership, the firm 
becoming known as James K. Lemon & 
Son. This partnership continued until 
1907 when James K. Lemon died. The 
business was later incorporated, with 
Brainard Lemon as _ president, which 
office he held until the time of his death. 

Mr. Lemon was a director of the Na- 
tional Bank of Kentucky, Louisville 
Trust Co., member of the Pendennis 
Club, Kentucky Club, Arts Club, Sleepy 
Hollow and Louisville Country Clubs; 
officer of the Second Presbyterian 
Church, past commander of DeMolay 
Commandery, Knights Templar, and a 
32nd degree Mason. He was also a 
member of the board of the Louisville 
Presbyterian Theological Seminary, and 
treasurer of the Presbyterian Orphan- 
age. 

Deceased is survived by his widow, 
Mrs. Gertrude Vogt Lemon; two daugh- 
ters, Mrs. Lucy Lemon Ouerbacker and 
Mrs. William Tyler; one son, Averitt 
Lemon, and a sister, Mrs. John Milton. 
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John Cotton Dana 


NEwaRK, N. J., July 23.—Newark 
jewelers and manufacturers have lost 
an enthusiastic friend in the death of 
John Cotton Dana, librarian of the city 
and chief at the Newark Museum where 
he sponsored many fine exhibitions of 
jewels and the manufacturers’ arts. 
Mr. Dana died Sunday at St. Vincent’s 
Hospital, Newark, after a six-weeks’ ill- 
ness. Death was due to acute toxemia, 
which followed a recent operation. 

Mr. Dana was a librarian for 40 years, 
had been head of the Free Public 
Library at Newark since 1902, and had 
long been noted as one of the country’s 
most advanced library and museum au- 
thorities. He was a director of the 
Newark Museum Association from the 
time of its foundation in 1909. His at- 
tention of late had been directed pri- 
marily to advocating museums for the 
benefit of public taste, as he previously 
had done in the case of libraries. 

Mr. Dana was born at Woodstock, Vt., 
on Aug. 19, 1856. He received his A. B. 
at Dartmouth in 1878; studied law at 
Woodstock from that time through 1880; 
was a land surveyor in Colorado in 
1881; and was admitted to the New 
York bar in 1883, and 1886 returned to 
civil engineering in Colorado for two 
years. 

In 1889 he joined the Denver Public 
Library, with which he remained until 
1897. Subsequently he went to the City 
Library of Springfield, Mass., where he 
remained until he became librarian in 
Newark. He was president of the 
American Library Association in 1895 
and 1896. 


William Irving Ferris 

A private funeral for William Irving 
Ferris, 63, vice-president of the L. E. 
Waterman Co., Inc., 191 Broadway, New 
York city, was held last Friday at Fair- 
view Cemetery, Westfield, N. J. The 
body of Mr. Ferris, who was drowned 
on July 4 in a fall from the yachi 
Cachalot on the Long Island Sound at 
Oyster Bay, was recovered after being 
in the water for two weeks. 

Deceased was born in _ Riverside, 
Conn., on. Dec. 31, 1866. He entered the 
employ of the Waterman concern in 
August, 1885, and in 1887 was elected 
trustee and vice-president. He served 
continuously as_ vice-president, later 
adding the title of assistant treasurer. 
At the time of his death he was also 
secretary and director of the Waterman 
Building Co. and the Aikin-Lambert Co. 
In his 44 years with L. E. Waterman 
Co., Inc., Mr. Ferris managed the fac- 
tories of the corporation, the designing 
and developing of numerous features of 
Waterman’s fountain pens, and the gen- 
eral upbuilding of the business. 

A memorial service for Mr. Ferris 
was held at St. Paul’s Church, Westfield, 
N. J., on July 8. 

Surviving are his widow, a daughter 
Ruth, and a son William Irving Ferris, 
Jr., who is connected with the Water- 
man concern. 
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Leo Suesskin Loses Life in Speedboat 
Collision 


Leo Suesskin, 33, salesman for the K 
& O Co., Inc., novelties, 366 Fifth Ave., 
New York city, lost his life Monday 
night in a speedboat collision on Lake 
Michigan, Chicago. The boats collided 
head on while travelling 40 miles an 
hour, and both craft were split open 
and immediate:y sank, leaving 20 per- 
sons floundering in water 50 feet deep. 
Mr. Suesskin and Dave Cohen, real 
estate dealer, were the only persons 
drowned. 

Deceased had been a representative 
of the K & O firm for the past nine 
years in the Middle West territory. He 
was in Chicago making preparations for 
his firm’s exhibition at the Chicago Gift 
Shows when he met his untimely death. 

Mr. Suesskin lived with his wife and 
two children at 106 Landscape Ave., 
Yonkers, N. Y. It is expected that his 
body will arrive in New York by Friday 
evening and funeral services will follow 
shortly afterward. 








Dame Fashion Discusses Some New 
Successes 
(Continued from page 35) 








of colored gems. Jade, topaz, peridot, 
garnets and beryls with bands of ba- 
guette diamonds for the connecting links 
have been used in variations of this pleas- 
ing pattern. The latest favorite in fancy 
gem cuttings, the barrel form, is seen 
as the central gem cuttings for the sec- 
ond bracelet. Emeralds, rosequartz, 
moonstone and jasper are variations in 
color for the central stone, while square- 
cut diamonds, alternating pearls and dia- 
monds or pearls alone embedded in plati- 
num frames make the joining bands for 
this new bracelet pattern. 


N interesting combination of materi- 

als is seen in the small fitted case 
shown in the sketch on page 35. The 
case itself is a collapsible frame covered 
in black velvet and holding a full dozen 
toilet articles mounted in frosted alumi- 
num. There are two convenient pockets 
in the lid as well as straps to hold a 
clothes brush, a hair comb, a pair of 
scissors and a nail file. In the box it- 
self there are tubes to encase glass, salve 
and perfume containers and a separate 
long narrow box with a compartment for 
odd pieces and a secret drawer for the 
jewels. Variations for these small fitted 
cases have been seen lately with red pin- 
seal mounted in gold and the toilet pieces 
striped in red enamel; green suede and 
oxidized silver in a case that fastens 
like a great roll and opens up to form a 
complete cover for the dressing table, 
with the suede side down and a paler 
green satin lining making the cover for 
the table and a holder for the toilet arti- 
cles at the same time. Such cases as 
these are intended for carrying in the 





(Continued on page 87) 








THE JEWELERS’ CIRCULAR 


July 25, 1929 




















mA DDAREL ACEORIES 


SOCIALLY ACCEPTED 


-TRADE MARK- 





ee 























© RETAILS AT 





RETAILS AT 
14.95 ae &, Ng Reiraie or 
2 SAK 71.50 
Ss ie SL) ( 
D AO) ¢ as 
(8) Z q 
: ( RETAINS A / 
\ A) . Sam $12.50 
o 
= a \ ¢ 
(he or pe SB RETAILS AT 
, os 3 “SqeB7 7. $3.95 
RETAILS AT © x 
WY 94.95 x yy 
/ G ( x fe) 
= RN 
»s RETAILS AT WGA 
$4.95 J 
") . / 
os ° x2 v3 
YY. a 4 fed 
* ad -b £c ~ 
—— 4 
RETAILS AT . y SSNS 
71-95 C EC QS 
Rasy FS NO* 





S —) 
© Ai | RETAILS A ace 
10.00 


INTERIOR 
































SEE THIS LINE AT THE GIFT SHOWS 


Chicago Gift Show Kansas City Gift Show 
Rooms 523A-524A Rooms 401-402 
Hotel Stevens Hotel Baltimore 


























July 25, 1929 


THE JEWELERS’ CIRCULAR 


69 





es 
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July 20th, 1929 
----to be EXACT 


Joseph Mazer cabled us from 
Amsterdam, Holland: 


BAPITFLIKY RAVREWYFOJ 
WYHOLULVLO PIQUELAAZN 
WYLEMMYRUT ONFOD 


Deciphered  (Bentley’s 
Code) this reads: Have 
bought exceptional series 
half carats absolutely per- 
fect to third pique—notify 
are of this purchase. 


We take this means of 
notifying all of our cus- 
tomers that we have pur- 
chased this desirable 


series. 


oven ore lene 


10 West 47"Street 
New York. 
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18K. WHITE GOLD 
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SS Also 
SAFETY CATCH 


Open For Brooches, etc. Closed 
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Descriptive Circular on Application 

Pearl Drilling, Stringing and Adj. a Specialty 
Special Order Work and Repairing 


C. IRVING WASHBU 


108 Fulton St. 
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MAX WINTER 
34 Rue Drouot 


Paris 
Will be pleased to place his office at 
the disposal of American buyers. 

















4 








July 25, 1929 





i 
stl 


New York Notes 





H. Engel, watchmaker, has changed 
his quarters from Room 502 to Room 
901, 74 W. 46th St. 

William Lester, Chicago representa- 
tive of the Nov-E-Line Mfg. Co., 1650 
Rroadway, is visiting the home office. 

Lee Bach of Lee Bach, Inc., 527 Fifth 
Ave., accompanied by Mrs. Bach, sailed 
for Europe on the Berengaria on July 8. 

William S. Honigsbaum, importer of 
pearls, 80 Maiden Lane, is now at the 
Grand Canyon, Colo., where he is visit- 
ing with his wife. 

G. Pohli, jewelry designer, 56 W. 45th 
St., has returned from Montreal and 
the Canadian territory and_ reports 
business prospects bright for the ap- 
proaching fall. 

Fred Osterwald of Bunde & Upmeyer, 
dealers in pearls, 542 Fifth Ave., is so- 
journing at Deerland Lodge, Long Lake, 
N. Y. He is expected to return to New 
York in early August. 

Joseph Rosenblatt, importer of dia- 
monds, 521 Fifth Ave., returned on the 
Mauretania, last Thursday after a pur- 
chasing trip to the diamond markets of 
Antwerp and Amsterdam. 

David Rothschild, importer of dia-_ 
monds, 48 W. 48th St., recently returned 
on the Mauretania from a purchasing 
trip of two months’ duration in the vari- 
ous diamond centers of Europe. 

Jacob Mazer of the Joseph Mazer Co., 
Inc., wholesale dealer in diamonds, 10 W. 
47th St., is now returning to this coun- 
try on the Carmania, having left Europe 
last Saturday after a purchasing trip of 
a month’s duration. 

Jack Jacobson, formerly of Juchno- 
wecky & Jacobson, wholesale dealers in 
jewelry and diamonds, 33 Forsythe St., 
is now at 2 Eldridge St., where he is 
dealing in diamonds and mountings, and 
also doing diamond setting. 

Samuel Lenkowsky of Samuel Len- 
kowsky & Sons, importers of diamonds, 
10 W. 47th St., sailed last Friday on the 
Olympic for Europe. Mr. Lenkowsky 
will be away for about six weeks visit- 
ing the European diamond markets. 

Harry Smolin, importer of precious 
and semi-precious stones, 48 W. 48th 
St., accompanied by Mrs. Smolin, will 
return to this country on July 28 aboard 
the DeGrasse after completing a two- 
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months’ purchasing trip to the European 
markets. 

Al R. Foss, New York representative 
for the J. J. White Mfg. Co., 580 Fifth 
Ave., surprised his many friends in the 
trade with the recent announcement that 
he is to be married on Aug. 18 to Gladys 
Moylan. The ceremony will be held at 
Greenwich, Conn. 

About 30 members of the Metropoli- 
tan Retail Jewelers’ Association were at 
the boat to bid “Bon Voyage” to Mr. and 
Mrs. H. Davidoff, who sailed for Europe 
on Monday evening, July 15. They ex- 
pect to return to this country in Sep- 
tember. At a recent meeting of the or- 
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ganization (Mr. Davidoff was presented 
with a beautiful leather traveling bag. 

The property where the United States 
Assay Office is now located, 32 Wall St., 
has been purchased by the 40 Wall St. 
Corp. for $6,501,000, Secretary of the 
Treasury Mellon announced last Friday. 
It is estimated that it will be approx- 
imately four years before a new site 
and a new assay office will be ready for 
occupancy, and the purchasers will not 
take possession until that time. 

Max Schwartz, vice-president of the 
Nov-E-Line Mfg. Co., Inc., 1650 Broad- 
way, accompanied by Mrs. Schwartz 
and their daughter, will leave soon for 
a motor tour which will take them 
through New Hampshire, Canada and 
finally bring them to Chicago in time 
to attend the Jewelry and Allied Trades 
Show, at the Hotel Sherman, Aug. 5 to 
9. While enroute Mr. Schwartz will 
visit some of the concern’s customers. 


Albert A. Aaron, formerly secretary 
and treasurer and one of the founders 
of Albren, Inc., who operate stores in 
‘Brooklyn, N. Y., Perth Amboy, N. J., 
New Britain, Conn., and Stamford, 
Conn., has sold his interest in the busi- 
ness to his associates, Mendel Levitz, 
Charles Levitz and Emanuel Bocian, 
wholesale jewelers of Albany, N. Y., and 
has severed connections with that con- 
cern. Mr. Aaron is now connected as 
manager of Eypel’s new credit jewelry 
store, located in Astoria, L. I. 


Irving Robinson, a dealer in jewelry 
living at 2850 Clafiin Ave., Bronx, was 
held under bail of $2,500 by Magistrate 
Simpson in the West 54th St. Court last 
Friday on a charge of grand larceny 
made by J. L. Warner of the J. L. War- 
ner Co., Inc., dealer in precious stones 
and lapidists, 36 W. 47th St. Robinson, 
who has beén known by the defendant 
firm for several years, is charged with 
stealing a diamond paper containing 
$1,700 in emeralds on July 11, from the 
desk of Edward Warner, son of the 
Warner firm’s head. Later it is alleged, 
he attempted to sell the gems to the 
Charles L. Seale Co., Inc., wholesalers 
and retailers, 180 Broadway. Robinson, 
it is said, left the goods with the Seale 
concern on memorandum, and _ one 
emerald was recognized by a Seale 
employe as possibly belonging to the 
J. L. Warner Co. The Warners made 
a positive identification of the gems, 
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You Can’t Fly Blind! 


— is being printed about “blind flying” which simply 
means that the pilot of an aeroplane is desperately flying 
without any guide in starless darkness or thick fog, being unable to 
see the heavens, the earth, or the sea. 


BLIN D progress towards profit in business might be similarly 
compared. Those who follow the lines of success to the goal 
of profit are guided by the counsel and advice of THE JEWELERS’ 
CircCULAR, the outstanding business paper in the jewelry field. 


T is the dependable guide of the industry; it stands every week 
as a Beacon Light—pointing the way to better business, helping 
merchants to get more jewelry sold right, which means sold at a 
profit. 





































Banking Service for the Jewelry Trade 


WE offer to jewelers the special facilities developed through 
years of intimate association with their business, together with 
all the financial and service resources of a great banking institution. 





MARKET AND FULTON OFFICE 


IRvING Trust CoMPANY 
81 Fulton Street, New York 
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and on July 17 after Robinson returned 
for the goods, he was arrested after, it 
is claimed, the emeralds were returned 
to him. He pleaded not guilty and 
waived examination. 

Bert L. Kaufman, 9 Maiden Lane, will 
leave Aug. 1 for a road trip. 

E. C. Mueller & Son, formerly at 10 
W. 37th St., this city, are now located 
at Atlantic City. 

Samuel Greenberg has removed his 
business from 48 W. 48th St., to 556 E. 
Fourth St., Brooklyn. 

Mack H. Levy of Levy-Wander, Inc., 
wholesale jewelers, 1600 Broadway, is 
sailing soon on the Bremen for a six 
weeks’ European trip. 

Certificates of incorporation have been 
granted to the Harris Watch Importing 
Co., capital, $5,000, and Green & Ehrlich, 
jewelry, capital $1,000. 

Harry Newburg, wholesale jeweler, 15 
Maiden Lane, was in Providence, R. L., 
this week, visiting many of the factories 
there for new merchandise. 

Miss H. Christensen, manager of 
Cross & Beguelin, importers and manu- 
facturers’ representatives, 15 Maiden 
Lane, is sojourning for a week at 
Moodus, Conn. 

The business of Sol Van Wezel, dia- 
moud cutter and importer, 74 W. 46th 
St., has been incorporated and the firm 
will hereafter do business under the 
style of Sol Van Wezel, Inc. 

Milton West of Bernard West & Son, 
215 W. 40th St., is receiving the con- 
gratulations of his many friends in the 
trade over the recent announcement of 
his engagement to Lillian Perlbinder. 

Arthur T. Hughes, 67, an employe of 
the International Silver Co., 15 Maiden 
Lane, for the past 12 years, died at the 
Presbyterian Hospital from dropsy on 
July 17. He was buried at Middle 
Granville, N. Y., last Saturday. 

Sol E. Schweizer, for the past five 
years connected with Milton L. Ernst, 
Inc., as vice-president and secretary, 
and previously associated with Gold- 
smith, Stern & Co., is now connected 
with the Westchester Association, 1457 
Broadway. 

The Stephen Varni Co., importer and 
cutter of precious stones, 15 Maiden 
Lane, has recently consummated the sale 
of one of the largest and finest aqua- 
marines found in the Mineas Geraes sec- 
tion of Brazil. The stone is oval in 
shape and weighs 341% carats. 


Because of the vacation season, the 
National Jewelers Board of Trade will 
forego the publication of the News 
Bulletin for July. For the benefit of 
members who are following the analysis 
of current financial embarrassments, as 
published each month, the figures for 
April and May will be included in the 
August edition. 


At a meeting of the creditors of Freel 
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& Murphy, wholesale dealers in emblems 
and jewelry, 15 Maiden Lane, held last 
Tuesday, in the offices of Goldman & 
Frier, their attorneys, an offer of 20 per 
cent in cash was made. Those attending 
the meeting were in favor of accepting 
this settlement. The concern is said to 
have assets of $3,000 while the liabilities 
are estimated at $12,000. 

The trial of the local jewelers indicted 
for the alleged smuggling of watch 
movements into this country from 
Canada on July 2 will probably be held 
within the next two weeks. One of the 
defendants, H. Pearlman, pleaded guilty 
on July 16 and was fined $400 by Judge 
Anderson in the Federal Court. The 
other 12 defendants pleaded not guilty 
and have been released on bail ranging 
from $1,000 to $5,000. 

A suspended sentence was given to 
Mrs. Elizabeth Ecco Gwynne in the 
Court of General Sessions last Friday by 
Judge Collins. Mrs. Gwynne pleaded 
guilty to petty larceny and it was her 
testimony that aided the State in secur- 
ing a conviction on a charge of grand 
larceny against Edward Gwynne, her 
husband, with whom she worked a check 
swindling game. Edward Gwynne will 
be sentenced Aug. 8. 








A New Swindling Scheme 





Forged Telegraphic Orders Causes Chicago 
Firm to Lose Diamonds Worth 
Several Thousand Dollars 


A new and clever swindling scheme 
has just been revealed by the theft of 
diamonds worth several thousand dollars 
from a prominent manufacturing jewel- 
ry concern in Chicago. In the belief 
that this swindle will be attempted on 
other jewelers the trade is warned to 
take proper precautions and, if possible, 
to arrest the perpetrators. 

Recently the Chicago concern received 
a telegram purporting to come from a 
prominent jewelry concern in Indian- 
apolis, Ind., requesting that an assort- 
ment of diamonds be sent to them on 
memorandum. A few days later the 
Indianapolis house received a telegram, 
supposedly from the firm in Chicago, 
advising the former that merchandise 
had been sent to them by mistake and 
requested that the package be forwarded 
to a person in Fort Wayne, Ind. The 
Indianapolis house not having ordered 
the goods shipped them to Fort Wayne 
where it was later learned they were 
delivered by the express company to a 
man living in a furnished room whose 
address appeared in the message sup- 
posedly sent by the Chicago concern. 

Within a few days the Chicago house 
which had shipped the goods, believing 
that it had a bonafide order, discovered 
that the Indianapolis concern had not 
sent for the memorandum assortment. 
The order it developed was a forgery as 
well as the telegram sent to the Indian- 
apolis house requesting that the gems 
be sent on to Fort Wayne. 

This scheme will undoubtedly be at- 
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tempted again and jewelers can easily 
avoid a recurrence of the loss suffered 
by the Chicago concern, by verifying 
memorandum orders before the goods 
are shipped. 








Look Out for Them 


“Switchers” Get Ring Worth $300 from 
Newport, R. I., Store 


NEwporT, R. I., July 20.—The police 
of this city are looking for a man and 
woman dressed as a couple of only mod- 
erate means but evidently a pair who 
are judges of good diamonds when they 
see them. One local retail jewelry dealer, 
whose name the police are for the pres- 
ent withholding, lost a ring valued at 
$300 and has one worth about $35 which. 
was left in its place. 

The pair are clever “ring switchers,” 
and according to the investigation made 
by the inspector’s department of the 
police after the case had been called to 
their attention, the couple early in the 
day visited five or six retail jewelry. 
stores here to look at diamond rings. 

In the first stores visited by the couple 
they evidently did not find any to their 
liking. Finally in one store the woman 
appeared to find a ring that pleased her. 
She agreed to purchase it at $60 but as 
she wished to have a friend see it she 
made a deposit of $1 and said that she 
would return later in the day with the 
friend and if it was satisfactory would 
pay the balance of the purchase price. 

As the pair failed to return the dealer 
late in the afternoon became suspicious 
and looking over his trays of rings 
quickly discovered that a valuable ring 
valued at $300 had disappeared and that 
a cheap ring worth about $35 had been 
substituted in its place. The police were 
at once notified but the pair had evi- 
dently left the city. 











Case Dismissed 





Indictment Charging New York Jeweler with 
Smuggling Watch Movements Is Nolle 
Prossed by Federal Authorities 


The indictment filed several weeks 
ago in the United. States District Court 
against Irving Victoroff, 65 Nassau St.. 
New York, charging him, with other 
jewelers, of smuggling watch movements 
into this country from Canada, was nolle 
prossed last week. 

The action of the court in dismissing 
the charge against Mr. Victoroff fol- 
lowed a recommendation by Assistant 
District Attorney Tierney who was 
backed up in his request by United 
States District Attorney Tuttle. The 
order was signed on July 18 by Federal 
Judge Anderson. . 








H. W. Hagenah, 3918% Main St., 
Kansas City, Mo., has sold out to A. F. 
Faulkner, formerly of Higginsville, Mo. 
Mr. Hagenah will enter another line of 
business. 
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Providence 





S. E. Budlong & Co., manufacturers, 
have removed from 144 Pine St. to 119 
Friendship St. 

The Abbott-Beeber Co., manufacturer, 
7 Beverly St., has removed from the 
second floor to the sixth floor of the 
building. 

Abraham Colitz, Woonsocket, has been 
granted a discharge in bankruptcy by 
the United States District Court for 
Rhode Island. 

Costanzo & Son have removed from 
158 Pine St. to 144 Pine St., in the 
opposite end of the Metcalf building, 
where they have much larger quarters. 

The J. A. Foster Co., retail jeweler, 
78 Dorrance St., has moved to the third 
floor of its building temporarily while 
its store is being remodeled and a new 
front installed. 

The Albert Mfg. Co., manufacturer of 
artificial pearls, is now settled in its new 
plant at 85 Sprague St., where it has 
added new machinery and equipment. 
It recently removed from 45 Richmond 
St. 

Notice has been filed with the Secre- 
tary of State’s office by the S. B. Champ- 
lin Co., manufacturing jewelers, of a 
change in the capital stock from $200,- 
000 to 2000 shares of common no par 
value. 

James C. Doran & Sons have given 
a mortgage for $18,000 to the Rhode 
Island Hospital Trust Co., covering five 
lots of land with buildings thereon at 
Elbow, Ashcroft, Ship, Tallman and 
Richmond Sts. 

The Armbrust Chain Co., which re- 
cently removed from 80 Clifford St. to 
the Irons & Russell building, 95 Chest- 
nut St., is now settled in its new quar- 
ters, where new machinery and equip- 
ment has been installed. 

The Aetna Laboratories, Inc., and the 
Modern Plating Co., 108 Eddy St., have 
combined under the name of the Modern 
Plating Co., and has established a plat- 
ing plant at 45 Hospital St. The officers 
of the new company are as follows: 
President, William F. Quarters; secre- 
tary, Arthur L. Ortman, and treasurer, 
Mark Weisberg. 

Charles B. Broome, for 45 years asso- 
ciated with the jewelry industry of this 
city and the Attleboros as a representa- 
tive of stone houses, died at his summer 
home at Matunuck Beach last week as 
a result of a heart attack. He was born 
in New York city, May 6, 1856. Sur- 
viving him are his widow, two daughters 
and three brothers. 

Between $100 and $200 worth of jew- 
elry was stolen sometime during the 
night recently from the Florentine 
Fancy Leather Co., dealers in fancy 
leather goods, novelties and jewelry at 
37 Weybosset St., according to a report 
made to the police by Gisto Cini, the pro- 
prietor. He said that a showcase in 
Room 8 had been forced and a check- 
up showed several articles missing. 

The employes of Thomas McGrath 
journeyed to Rocky Point the other day 
on their annual outing, a large gather- 
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ing being on hand to make the event 
a complete success. The biggest feature 
of the day was a baseball game between 
the married and the single men, the 
former winning by a score of 10 to 5. 
After the games the majority went in 
swimming, and by that time everybody 
was hungry enough to enjoy the shore 
dinner which was served. Then fol- 
lowed the Midway attractions and danc- 
ing during the evening. 

Thieves looted the offices of Charles 
W. Geer in the Smith building, corner 
of Eddy and Fulton Sts., the other day 
while the proprietor left for half an 
hour for lunch. When he returned he 
discovered a window in the hallway had 
been jimmied open. Entering the office 
he found that the safe which had been 
left unlocked had been ransacked and 
papers and contents strewn about the 
floor. A hasty examination disclosed 
that five wrist watches, valued at nearly 
$200, were missing, together with an en- 
velope containing some $10 in cash and 
a bankbook. 

Several hundred dollars’ damage was 
occasioned by fire which started from 
a gas stove in the manufacturing jewel- 
ry establishment of the Thomas U. Cat- 
low Co., 18 Commercial St., Pawtuxet, 
one afternoon recently. The blaze was 
quickly extinguished, but danger of acid 
explosions threatened the closely built- 
up section. Quantities of lacquer in the 
vicinity of where the fire started, used 
in the manufacturing processes of the 
concern, were ignited but rapidly extin- 
guished, while firemen were forced to 
remove vats of acids to places of safety. 
Water damage was extensive on the first 
floor of the building, where valuable ma- 
chinery was soaked, as well as consider- 
able stock that had been finished for 
shipment. The property damage is fully 
covered by insurance. 

A bold attempt to hold up and rob 
V. K. Topoozian, retail jeweler and dia- 
mond dealer, Room 209, second floor of 
the Weolworth Building, corner of West- 


minster and Dorrance Sts., failed 
Wednesday afternoon, July 17, when 
the assailant was fought off by Mr. 


Topoozian. While he was alone in his 
offices a tall young man, apparently 
about 18 years of age, came in and made 
a grab for a tray of diamond jewelry 
valued at about $3,000 that the proprie- 
tor was examining and arranging. As 
the assailant made a reach for the tray, 
Mr. Topoozian pushed it to one side 
whereupon the intruder struck the pro- 
prietor on the head with a blackjack. It 
failed to fell Mr. Topoozian, who stag- 
gered over to the safe and secured his 
revolver, shouting at the same time for 
assistance. The intruder hurried into 
the corridor and joined an older man 
who Mr. Topoozian says had a drawn 
revolver in his hand. The men disap- 
peared before help arrived. 

Among the jewelry buyers reported 
in this city and vicinity during the past 
week were the following: Mr. Rein- 
schreiber, Cahn & Co., New York city; 
Miss Birkenbuh! and Miss Donaldson, 
Marshall Field & Co., Chicago; Mr. 
Foster, Samstag & Hilder Bros., New 
York city; Mr. Weingarten, Frederick 
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Weingarten Co., San Francisco, Cal,; 
Mr. Westwood, Westwood Co., Toronto; 
Joseph Mayer, Steinhardt Bros., New 
York city; Mr. Weistock, Cohn & Wei- 
stock, New York city; Mr. Gebaur, the 
Arbuthnot-Stephenson Co., Pittsburgh, 
Pa.; Mr. Rosenfield, the S. M. & R. Co, 
Chicago; 'Mr. Weisgold, S. H. Block Co., 
Columbus, Ohio; Mr. Isaacs, the Isaacs- 
Kahn Co., Inc., Chicago; Mr. Jaffrey, the 
Gift Kraft Co., New York city; Mr, 
Jacobs, the Artel Co., New York city, 








Attleboros 


Peter Garrick, a retired journeyman 
jeweler, who had been associated with 
the O. M. Draper Co. for 41 years, died 
last week. He is survived by one son 
and four grandchildren. 

Frank J. Ruggles has started in busi- 
ness as a manufacturer at 22 Capron 
St., under the style of Ruggles & Co. 
He was formerly associated with the 
Chicago office of the W. E. Richards Co. 

The J. T. Healey Co., manufacturer, 
has started work on a new factory build- 
ing to be erected on Speedway Ave. on 
the East Side. The new structure is to 
be 100 feet by 30 feet and of heavy 
construction to accommodate _ special 
machinery. 

The annual outing of the employes of 
the L. G. Balfour Co. was held last week 
at Crescent Park on the shores of Nar- 
ragansett Bay, R. I. About 500 took 
part in the program and an enjoyable 
time was reported by all. A _ fleet of 
motor buses and private cars conveyed 
the party to the park where a series of 
athletic and field sports and games was 
conducted for prizes, a shore dinner was 
served and dancing and bathing were 
indulged in until early evening when the 
return trip was made. 











Canada Notes 


(Mrs. Minerva E. Reid, Gananoque, 
Ont., has sold out her jewelry business. 

The Breadner Mfg. Co., Ltd., manu- 
facturing jewelers, Ottawa, Ont., has 
sustained a fire loss. 

The Jewelry Products, Ltd., Kitchener, 
has been incorporated with a capital of 
$10,000 to carry on a wholesale and re- 
tail business and to do goldsmithing and 
silversmithing. The provisional direc- 
tors are George W. Towner, Louis E. 
Clemens, Lorne D. Bricker, all of 
Kitchener. 











Market Prices for Silver Bars 


The following are the quotations for 
silver bars in London and New York 
as reported for the past week: 

Selling Price 


London U.S8S.Gov’t New York 
Date Official Assay Bars Official 
July 16..... Bt% 55 525% 
ak Se 24% 54% 52% 
| eae 24% 55 5g 53% 
eee at 3 557% 53a 
eee 444 55% 5 
22 . 24 55 5256 











Co oQ.s"o nm ~~ — mes 8 «. Pe a 


e727 fee f& 


ed 


oD RR RR ee PhD Ht 


= 











July 25, 1929 





THE JEWELERS’ CIRCULAR 





Chicago Notes 


William F. Juergens, Jr., of the Juer- 
gens & Andersen Co., is spending sev- 
eral weeks at the Juergens’ summer 
home at Eagle River, Wis. 


C. W. Niles, manager of the Chicago 
office of the Gorham Co., left last week 
for the home offices at Providence. Mr. 
Niles will be away for about 10 days. 


Fred Kline, sales manager for the 
Juergens & Andersen Co., returned last 
Wednesday from California, where he 
visited with his trade for several weeks. 

C. P. Dungan, manager of the Chi- 
cago office of the International Silver 
Co., and Mrs. Dungan, are spending a 
few days at White Lake, Mich., fishing 
and visiting friends. 

Charles Hulbert, auctioneer, returned 
last Saturday from Clinton, Iowa, where 
he closed out the business of Gillam’s, 
Inc. Edward R. Tyler was associated 
with Mr. Hulbert on this sale. 

In the matter of A. L. Bloomquist, 
estate, Louis Goldman, of Goldman, Alls- 
house & Healy, Trustee, mailed out the 
ninth dividend of five per cent to all 
creditors. This makes 45 per cent paid 
to date. 

Hugh T. Sherman, of Sherman’s 
Jewelry Store, Grand Junction, Colo., 
and Mrs. Sherman motored to Chicago 
last week to meet friends. They re- 
mained here for a few days visiting with 
members in the trade. 

Robert Anstead, Los Angeles, Cal., 
spent a few days in Chicago last week 
on his way home from the East, where 
he spent a few weeks. Mr. Anstead con- 
ducts a jewelry business in one of the 
prominent hotels of that city. 

Ross Rainsburg, jewelry buyer for the 
C. A. Kiger Co., Kansas City, Mo., ac- 
companied by Mrs. Rainsburg, arrived in 
Chicago last week to spend a couple of 
weeks here visiting with friends, and at 
the old home of Mr. Rainsburg. 

William F. Juergens of Juergens & 
Andersen Co., accompanied by Mrs. 
Juergens, returned to Chicago last Mon- 
day from a two months’ trip through 
Europe. Mr. Juergens spent some time 
in Germany visiting his daughter. 

Samuel Sperber and J. Shane, auc- 
tioneers, returned last week from Shaw- 
nee, Wis., where they spent a week rest- 





ing after closing out the business of 


Paul Hill, Virginia, Minn., and the 
Geary Jewelry Store at Hibbing, Minn. 

Harry Arens, manager of the Ameri- 
can Silver Co.’s Chicago office, is mak- 
ing his regular business trip through the 
West to the Pacific Coast. George 
Michalki, also of this concern, left for 
his western territory, while Lou Nys- 
trom is calling on the trade in Michigan 
and Indiana. 

Ivan Ogilvie, Otto Kulber, Frank 
Fisher and H. J. Johnson, of the R. Wal- 
lace & Sons Mfg. Co., left recently for 
their respective territories and will be 
away for several weeks. Owing to ill 
health, William Barker will be unable to 
make his regular business trip, but H. E. 
Reich, Jr., will cover the territory for 
him. 

Employes of the G. Ed. Trebing Co., 
29 E. Madison St., held their annual 
picnic last Sunday at the summer home 
of Mr. Trebing in Cary, Ill. The pic- 
nickers arrived at 10 o’clock in the morn- 
ing and spent the entire day in bathing, 
fishing, and enjoying many other out- 
door sports. Luncheon and dinner were 
served on the spacious veranda of the 
Tebing home. 

Charles Rudnick, who purchased the 
business of S. A. Peck & Co. last March, 
and who has been operating under that 
name, recently decided to conduct the 
business under the name of Charles Rud- 
nick & Co., successors to S. A. Peck & 
Co. Mr. Rudnick conducts a watch re- 
pair business to the trade and is located 
in the same quarters on the 11th floor 
of the Heyworth building. 

An involuntary petition in bankruptcy 
was filed last week against Daniel Blank, 
159 N. State St. This matter was han- 
dled by the adjustment committee, but 
the committee was obliged to withdraw 
because a creditor made demands for 
the return of some merchandise. Cred- 
itors have retained Rosenberg, Braude & 
Zimmerman to represent them. M. M. 
Martin has been appointed receiver. 

Sympathy was extended to Robert 
Murman, retail jeweler, 5921 W. Divi- 
sion St., on account of the sudden death 
of his mother, Mrs. Lilly Wilhelmson 
Murman. Mrs. Murman was killed while 
driving in an automobile with friends. 
Funeral services were held on Thursday 
from her late home, 7207 Franklin St., 
Forest Park, and interment was at Elm- 
wood Cemetery. She is survived by her 
husband, Lorentz, and one son, Robert. 


James D. Dougherty, general manager, 
and Milton Gravender, manager of the 
diamond department of the new J. B. 
Hudson, Inc., jewelry store of Minne- 
apolis, spent three days of the past week 
in Chicago looking over new merchan- 
dise. They left Chicago to go to New 
York and the East, where they will re- 
main for a while looking over the mar- 
kets. This new store is located at Nicol- 
let and Eighth Sts., and will be open for 
business about Sept. 1. 

W. A. Harnisch, George Maier, Fred 
Clark, Guy R. Robinson, Liston Edwards 
and J. D. Grassick, of the Alvin Corp., 
returned to the Chicago office last week 
after spending a week at the home offices 
at Providence attending the annual sales 
conference. Mr. Robinson left for his 
home at Dallas and Mr. Edwards for 
San Francisco. Mr. Grassick left with his 
family for Indian Lake, Mich., to spend 
a couple of weeks, and the other men 
left for their respective territories. 

Carl F. Hibben, representing the 
Homan Mfg. Co., will leave this week 
on his initial trip for this concern 
through the Northwest and Southwest 
territory. Mr. Hibben became associated. 
with this concern early this mcnth and 
will travel out of the Chicago office, 
assisting Frank E. Quinn, manager. Mr. 
Hibben has spent a great many years 
in the silver business. He formerly was 
connected with the Holmes & Edwards 
division of the International Silver Co., 
and prior to that time with the Alvin 
Corp. 

Representatives of the C. H. Knights- 
Thearle Co. division of A. C. Becken & 
Co. spent the past two weeks at the 
home offices replenishing their stocks 
and preparing for their fall trips. Rep- 
resentatives of this concern that have 
left for their respective territories are: 
Paul A. Baar, J. W. Duff, Fred Catron, 
E. J. MacDonald, Phil Sheridan, S. R. 
King, E. G. Spears, Harry Lindstrom 
and F. H. Schaefer. J. P. Stewart of 
the C. H. Knights-Thearle Co. division 
of the A. C. Becken Co. left last week 
on a boat trip to Buffalo. This is Mr. 
Stewart’s first pleasure trip in many 
years and he will be away for about two 
weeks. 

J. F. Schultz, of Schultz & Marks, 
Pittsfield building, met with a serious 
automobile accident last Sunday noon. 
As a result Mr. Schultz is recuperating 





(Continued on page 84) 
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from a broken leg in the Wheeling, II1., 
hospital. Mr. Schultz and his daughter 
were returning from a Forest Preserve 
when he was forced to stop his car on an 
incline at the bank of the Des Plaines 
River. Mr. Schultz got out and when he 
attempted to steer his car out of danger 
with the brake released the car went 
down hill knocking him down and break- 
ing his right leg in two places. Shrubs 
and rocks prevented the car from going 
into the river and saved his daughter 
from injury. Mr. Schultz will be away 
from the office for at least two months. 


‘Cleveland 


The Frederick C. Pohl Jewelry Co. 
has opened for business at their new 
location at Chester and E. 12th St. The 
concern was formerly located on Euclid 
Ave. at E. 61st St. 

Among out-of-town jewelers in Cleve- 
land the past week were: W. E. Long- 
shore, Orriville; E. H. Van DeVelde, 
Dunkirk, N. Y.; R. L. Hockins, Andover; 
Harry S. Burr, Elyria; C. E. Schiltz, 
North Canton; G. V. Thomas, Wesley- 
ville, Pa., and Mr. Wight, Wellington. 

The local trade were warned this week 
by the Pinkerton National Detective 
Agency to be on their guard against 
two known sneak thieves who arrived in 
the city from parts unknown. They 
visited several stores but did not suc- 
ceed in obtaining anything. They were 
described as Italians one short and stout 
and the other tall and both very well 
dressed. 

The fortnightly meeting of the Cleve- 
land Twenty-four Karat Club was held 
at the Hotel Winton on Wednesday noon 
and there was a fair attendance. A dis- 
cussion of the arrangements for the com- 
ing national convention occupied the busi- 
ness session. Local wholesalers reported 
that they had contracted for space for 
xaibits and Secretary Samuel Zwee 
reported that there was considerable 
interest being manifested not only 
among the Cleveland trade in the event 
but by jewelers from surrounding towns 
also. 

The first robbery of a jewelry store 
in Cleveland in many months occurred 
this week when thieves broke into the 
retail jewelry store of I. Herman, Wood- 
land Ave. and E. 28th St. They gained 
entrance through the transom of the 
rear door and ransacked the showcases. 
The most valuable of the stock was in 
the safe which was not disturbed. The 
loot amounted to approximately $500. 
The robbery was discovered when the 
store was opened for business the fol- 
lowing morning. Police were immediate- 
ly notified but so far no arrests have 
been made. 
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Detroit 


A. B. Simrod, new wholesale jewcler 
at 901 Metropolitan building, is now 
practically settled and open for business. 

Moe Ehrlich, who operates a chain 
of retail jewelry stores in the metro- 
politan district of Detroit, has recently 
moved his establishment at Wyandotte 
to a more commodious place, almost di- 
rectly across the street. He has added 
new equipment and otherwise improved 
his surrroundings. 

Two men, one representing himself as 
an employe of a Detroit jeweler, called 
on a storekeeper in Windsor, Ont., across 
the river, last week and obtained $750 
when he stated he wanted to borrow the 
money to buy 15 diamonds which he left 
as security. When the so-called bor- 
rower failed to return, the storekeeper 
took them to a jeweler and was informed 
that they were glass. He appealed to 
the Windsor police to make a hunt for 
the men. 

Executives of the Greater Detroit Re- 
tail Jewelers’ Association are hunting 
for a young couple who will consent to 
be married at Put-in-Bay, where the or- 
ganization will hold its annual picnic on 
Aug. 13. This young couple, whoever 
they may be, will be given a $150 dia- 
mond wedding ring, a 12-piece silver set, 
a set of expensive dishes, and accorded 
honors of the day. Besides the wedding, 
there will be all sorts of interesting fea- 
tures. The-steamer Put-in-Bay, which 
will transport more than 4000 jewelers 
and their friends to the island out in 
Lake Erie, also will have much in the 
way of entertainment. 
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Rochester 





Solomon Weiss, who was compelled to 
sell out his stock two months ago due 
to the end of his lease last week, opened 
a new retail jewelry store at 48 Main 
St. E. The store equipped with new 
fixtures, is built on a modernistic plan, 
with willow green, pointed panels deco- 
rating the window and similarly pointed 
panels of a darker hue figuring in the 
inside scheme. The store is the first of 
the modernistic type in Rochester. 

Indication that Joseph C. Wilson, re- 
tailer of 37 Main St. E., would succeed 
himself as mayor of Rochester was seen 
last week when Republican ieaders in 
Rochester indorsed him fo: another 
term as councilman-at-large in the Com- 
mon Council. Mr. Wilson had _ not 
sought the post a second time and had 
made no overtures in that direction. 
Under city manager plan, the Common 
Council picks one of its own number for 
mayor. Should Mr. Wilson be re-elected 
to the Council there is no doubt he will! 
be picked as mayor again. 

Too many vacations this time of year 
caused postponement of the projected 
Ladies Night celebration of the Roch- 
ester Retail Jewelers Association at 
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Irondequoit Clubhouse, Irondequo't, last 
week. President Charles P. Coster, 1519 
Lake Ave., called off the event when g 
check revealed only a small number 
could be present. For the time, no date 
has been set for the next meeting when 
it is expected the ladies night celebra. 
tion and a business meeting at which 
delegates to the convention in Cleveland 
will be selected, will be combined. 


Inactive for nearly four weeks, the 
window-smashing jewel thief who so far 
this year has victimized seven Rochester 
retail stores, last week flung a paper. 
padded brick through the front window 
of the Lyndhurst jewelry store, 277 
North St., and fled with $200 in loot 
snatched from the display. For the first 
time since his forays began Rochester 
police obtained a good description of the 
marauder. An employe of a restaurant 
across the street from the store heard 
the crash and ran out in time to catch a 
glimpse of him. Since only one man 
was observed, police now believe all 
thefts were committed by a lone thief. 
The Lyndhurst store is owned and oper- 
ated by Abram Silverberg, who was out 
of the city when the assault took place, 
From Mrs. Silverberg it was learned the 
loot was valued at approximately $200. 
The thief, evidently, is not disposing of 
his loot in Rochester. Close scrutiny of 
all possible avenues has been kept since 
the maraudings began. The paper was 
said to have been wrapped about the 
brick to deaden the sound of the crash. 
He usually picks the hour before dawn 
for his attacks. 








St. Louis 


St. Louis jewelers report that while 
trade is not brisk at present that it 
compares favorably with last year. 

Otto H. Kortkamp, Jr., will be asso- 
ciated with the Hess & Culbertson 
Jewelry Co. following the closing of the 
store of the Kortkamp Jewelry Co. on 
Locust St. The stock of this store and 
good will was bought recently by the 
Hess & Culbertson Co. and is now being 
disposed of at a series of special sales. 

Among the trade visitors reported in 
the local wholesale jewelry district dur- 
ing the past week were the following: 





J. M. Bigwood, Terre Haute, Ind.; Roy 


Goulding, Alton, IIl.; William Bach- 
mann, Collinsville, I]].; Milton Myer, St. 
Charles, Mo.; M. A. Krause, Greenville, 
Ill.; L. E. Harlan, Alton, Ill.; Mrs. Ray 
A. Collins, Oskaloosa, Iowa; Mrs. J. D. 
Elder, Providence, Ky. 








The watch which John Jacob Astor 
used when he first began business in 
America is now on exhibition at the 
Arkansas State Museum. The watch 
had been traded for a musical instru- 
ment. This is the second of the Astor 
relics which have come to light since the 
publication of Arthur D. Howden’s biog- 
raphy, “John Jacob Astor.” 
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Los Angeles 


A. Walker, former manager of A. I. 
Hall & Son, Inc., in Los Angeles, has 
opened an office in the Metropolitan 
puilding, where he is representing sev- 
eral eastern factories. 

H. D. Sharp, one of the leading jewel- 
ers of Montebello, a suburban town, ad- 
jacent to Los Angeles, has sold his busi- 
ness to C. L. Coles, San Pedro, who will 
conduct both stores. 

Sol Propps, who has been established 
for years at 367 N. Main St., has re- 
moved to 122 S. Broadway, where he 
has more space. He is remodeling the 
store and putting in new fixtures. 


The Los Angeles Credit Jewelers, 
which had been occupying an office and 
salesroom at 903 Title Guarantee build- 
ing, has taken the store formerly oc- 
cupied by W. H. Freeman, 650 S. Grand 
Ave. New fixtures have been added. 

Among the Elks who attended the 
reunion and Grand Lodge meeting here 
last week, was G. Ehrlich, son of I. 
Ehrlich, jeweler of El Paso, Tex. 
Young Ehrlich is 23 years old, stands 
8 feet six inches and weighs 390 pounds. 
He won the prize offered by the Elks to 
the tallest man at the convention. 

Among out-of-town jewelers seen in 
Los Angeles last week was David Stein, 
proprietor of one of the largest retail 
houses in Salt Lake City, where he has 
been located for more than a score of 
years. This is the first time in eight 
years that Mr. Stein has been here. C 
H. Mangham, of Santa Paula, also was 
a business visitor last week. 

When A. N. Slavick’s establishment at 
427 W. Seventh St. was opened one 
morning last week it was discovered 
that a front display window had been 
smashed and several men’s watches 
abstracted. Because the jewelry on dis- 
play had been untouched it is the belief 
of the police that the robber was 
frightened away. Detectives Vannice 
and Lemmen made an investigation but 
no fingerprints were available. The loss 
which is not heavy, is covered by insur- 
ance, police say. 

“What’s the time?” a large, plainly 
dressed stranger asked a 15-year-old 
boy last week. The youth proudly pulled 
out a watch and said: “Ten minutes 
past seven.” “Well it’s just the right 
time to arrest you,” declared the 
stranger, at the same time revealing 
himself as Detective Lieutenant Meely, 
of the Los Angeles police department. 
The boy’s arrest enabled Officers Meely 
and Brown, who had been investigating 
the loss of about 30 watches from an 
establishment at 1816 E. 103rd St., to 
corral nine other boys who were im- 
plicated in the theft. Besides the 
watches, a flashlight and some knives 
were stolen. The youth is said to have 
aided the detectives in rounding up his 
pals, boys ranging in age from 11 to 16 
years old. The half score youngsters 
were turned over to the Juvenile au- 
thorities and their cases will be tried 
some time this week. 
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Atlanta, Ga. 


A measure of interest to jewelers 
which has just been passed by the 
Georgia House of Representatives is the 
Weekes Bill. This would compel all cor- 
porations or firms operating under fic- 
titious or trade names to file certificates 
of ownership with the Secretary of State. 

Friends of Charles Pass, with Ewing 
Brothers, wholesale jewelers, will regret 
to learn that he is in the Gainesville 
Hospital following a serious accident in 
that city. The automobile which he was 
driving skidded and overturned on a 
slippery pavement, and Mr. Pass sus- 
tained a double fracture of the right 
arm as well as other injuries of a serious 
nature. 

Friends of William G. Frasier, presi- 
dent of the A. N. R. J. A., will be glad 
to learn that he has sufficiently recov- 
ered from an attack of acute indigestion 
to be able to return to his home in 
Durham, N. C. Mr. Frasier, who is 
president of the American National Re- 
tail Jewelers’ Association, became ill in 
Atlanta while hurrying from Danville, 
Va., where he attended the annual con- 
vention of the Virginia Retail Jewelers’ 
Association, to Macon, where he was 
scheduled to give an address before the 
Georgia retail jewelers’ convention. He 
was rushed to a local hospital, where it 
was found that his condition was serious, 
and he was confined to his room there 
for several days. 


Philadelphia 


George A. Moore, vice-president of 
J. E. Caldwell & Co., will sail for Europe 
early in August on his annual diamond 
buying trip. 

A discharge from bankruptcy has 
been granted in the United States Dis- 
trict Court here to I. Kaplan, trading 
as the Standard Jewelry Exchange, 713 
Sansom St. 

James J. McCann of 446 W. Wingo- 
hocking St. and Theodore A. Slomkow- 
ski of 4500 N. Fifth St. have registered 
under the trading act as James J. Mc- 
Cann, retail jewelers at 5557 N. Fifth 
St. 

J. J. Cohen, diamond merchant with 
offices in the Philadelphia-Fidelity build- 
ing, sails Saturday on the Leviathan 
from New York on his annual visit to 
the diamond marts of Holland. He plans 
to be gone about two months. 

Ira D. Garman, veteran retail jeweler, 
has moved from his long-established 
store on S. 13th St. to a location in the 
Burlington Arcade on Chestnut St. be- 
tween Broad and 15th Sts. His new 
place, while smaller than his former 
store, is cozy and the change brings 
him closer to a large portion of his 
clientele. 

Announcement is made of the dissolu- 
tion of the partnership between J. Louis 
and Mary Bachofer, which firm has been 
in business as wholesale and manufac- 
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turing jewelers in the Burd building, 
at Ninth and Chestnut Sts., for several 
years. The business, which has been 
conducted under the name of J. Louis 
Bachofer, will be carried on under the 
same designation by J. Louis Bachofer. 

Morris Rosenblum, president of Rosen- 
blum Bros., Inc., 715 Sansom St., has 
left for his annual trip, touring through 
Canada and New England States. He 
will be gone for about five weeks. While 
on his trip, Mr. Rosenblum will visit his 
out-of-town trade personally and make 
a survey of business conditions in that 
part of the country. During his absence, 
Benjamin Rosenblum will take charge 
of the diamond department. 








Louisville 





June business in Louisville was very 
fair what with many June weddings, 
commencements, etc., but July volume is 
rather light, as is always the case, as 
the vacation season takes the high class 
customers out of the city, in many cases 
until mid-September. However, busi- 
ness is about normal for the season, and 
general conditions look promising. 

Governor Leslie of Indiana granted on 
July 15 a parole to Francis Louis Sieve- 
king, 26, New Albany, Ind., sentenced 
by the Floyd County Circuit Court, at 
New Albany, Ind., on May 19, 1927, to 
serve three to five years, for motor theft, 
4nd robbing of jewelry and cther es- 
tablishments. Sieveking acknowledged 
burglaries of jewelry stores at Seymour, 
Lawrenceburg and other points. He 
was wounded by a Cincinnati detective, 
while disposing of loot at a pawnshop, 
when he tried to run. He later escaped 
from a hospital in Cincinnati, but was 
recaptured. He _ stole several auto- 
mobiles to use in his raids, all of which 
were in southern Indiana towns. 








Pittsburgh 


At a meeting of the jewelers’ whole- 
sale group of the Credit Association of 
Western Pennsylvania, held last week 
in the Chamber of Commerce, officers 
were chosen by electing Fred Gluck, 
of Martin Gluck & Son, president, and 
Martin Schuler, of Biggard & Co., sec- 
retary. This group was organized a 
year or more ago and has been discuss- 
ing credit problems at weekly meetings. 

Mrs. Olga Hofmann, mother of W. H. 
Hofmann and Herman H. Hofmann, of 
the Heeren Bros. Co., died suddenly in 
her home here last week. W. H. Hof- 
mann was visiting at Vermilion, Ohio, 
when he received the news and hurried 
back to Pittsburgh. Mrs. Hofmann was 
75 and the widow of W. F. Hofmann, 
the former head of the firm. She was 
a sister-of the late Otto Heeren. Mrs. 
Hofmann is survived by one daughter, 
Miss Edna Hofmann, of Philadelphia, in 
addition to her sons. 














How National Advertising Is 
Local Advertising 


HEN the manufacturer’s salesman 

calls on the retail jewelers and 
speaks enthusiastically of the national 
advertising his concern is doing, he fre- 
quently hears the jeweler say, “Well, 
what good does that do me? I am only 
interested in local advertising, the adver- 
tising that is read by my clientele. I do 
not. care anything about the advertising 
that is done throughout the country.” 

The Advertising and Sales Promotion 
Departments of the International Silver 
Co., 1847 Rogers Bros., have conducted a 
campaign this year, with great success, 
to show the retail jeweler how their na- 
tional advertising is really local adver- 
tising reaching practically all the people 
that the local jeweler is interested in. 
This concern placed in the hands of their 
salesmen portfolios containing the circu- 
lation figures for eight of the 16 maga- 
zines that carried 1847 Rogers Bros. ad- 
vertising. These circulation figures 
were broken down so as to cover the 
towns and cities throughout the country. 
By these figures the salesman could show 
the retailer that practically every person 
in his town who had money to spend for 
silver plated ware would see the advertis- 
ing in at least one, and usually more, of 
the leading magazines his company was 
using. It showed that 20,000,000 literate 
white families in the United States see 
magazines carrying 1847 Rogers Bros. 
advertisements with a circulation of 
about 14,500,000. This, however, would 
not interest the jeweler very much, but 
when he is shown the figures for his 
own home town he can better realize the 
importance of this advertising. 

For instance if the jeweler happens to 
be located in Austin, Texas, where there 
are 5981 white families that can read and 
write, and that eight out of 16 maga- 
zines carrying the 1847 Rogers Bros. ad- 
vertising have a combined circulation of 
9266 in that city, that proves to the 
jeweler that the national advertising is 
really local advertising because it reaches 
every family that the jeweler is inter- 
ested in. 

This circulation story is of quite a 
startling nature. It has made of the 


national advertising, instead of some- 
thing vague and undefined, a really con- 
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crete set of facts which the jeweler can 
grasp and thoroughly understand. In- 
stead of thinking of the national adver- 
tising as more or less of a scattering fire 
in an attempt to cover the entire country, 
it becomes something tangible having a 
definite and local meaning and shows a 
remarkable coverage which the average 
jeweler would not begin to suspect. It 
has galvanized the lay figure of national 
advertising into life and made it a real 
force in aiding the dealer to make sales. 


* * * 


Sterling Silversmiths Guild Purchase 


Plan Hints 


HE opportunities which exist under 

the Sterling Silversmiths Guild Pur- 
chase Plan for the jeweler to increase 
his sales to old customers are as many 
as those which attract new customers, 
for both old and new customers are cer- 
tain to be interested in the idea of ac- 
quiring sterling silver on a basis which 
is practicable for them. 

One of the first things which an alert 
salesman may profitably do is to diplo- 
matically canvass the needs of his cus- 
tomers—needs which might be said not 
to have existed, prior to the inauguration 
of the plan, due to the financial incon- 
venience of satisfying them. With this 
inconvenience eliminated by the purchase 
out of income plan, the need may show 
its head unashamed. 

For example, there is the hostess who 
has a mixed service of sterling flatware 
—and those who dine out much will tell 
you that her name is legion! She owns 
perfectly good sterling but of several 
patterns, acquired unsystematically in 
the form of unrelated gifts, and further 
complicated by a not-too-careful method 
of “filling in.” To the woman of mod- 
erate means, the complete replacement 
of all this “perfectly good sterling” on a 
cash purchase, or even a long time credit 
basis, is often an appalling prospect. 

And yet this woman is perfectly well 
aware of the inharmonious, not to say 
incorrect, appearance of her service. It 
has probably been a source of more em- 
barrassment to her than even the propri- 
ety-conscious-jeweler guesses. To let her 
know that this may all be changed at 
once. without more financial inconveni- 
ence at the moment than would be oc- 
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casioned by filling in the gaps in her 
present mixed service, the jeweler 
becomes not only a first-rate salesman, 
but a good angel to the lady. 

* * ok 


Pilots Use Longines Watches and j 


Chronometers on Airplane Flight 
to Nome 


Another outstanding accomplishment 
in aviation was recorded recently when 
the Pathfinder, piloted by Captain Yan- 
cey and Roger Q. Williams, flew from 
Old Orchard, Me., to Spain and then on 
to Rome, Italy. Like in many other At 
lantic “hops” this one was accomplished 
with the aid of Longines watches and 
chronometers, for which the A. Witt 
nauer Co. is the sole distributor in 
America. 

Upon their arrival in Rome the flyers 
sent the following cable to the Witt 
nauer concern: “Longines watches and 
chronometers worked perfectly all the 
way.” Captain Yancey is an authority 
on navigation and with his companion, 
Rogers, was careful to guard their time 
pieces from “souvenir hunters” on their 
arrival in Italy. Their reception in Rome 
was unprecedented and in appreciation, 
the fliers presented their chronometers 
to Signor Mussolini, General Balbo and 
Commander de Pinedo. In making these 
presentations Captain Yancey is quoted 
as saying: 

“At last we can give you the instru- 
ments nearest to our hearts, souvenirs 
which we had intended to keep all our 
lives, because on them depended the ac 
curacy of our course . on 

* * * 
Employment for the Handicapped 


That the handicapped can make good 
in industry is shown in the recently is- 
sued annual report of The Employment 
Center for the Handicapped. During 
the year over 1700 positions were found 
for handicapped men and women in New 
York, with apparently gratifying results 
to employers and applicants. Positions 
were found in practically every line of 
work—clerical workers, bookkeeper, 
office attendants, jewelry makers, 
painters, pharmacists, cashiers, printers, 
salesmen, hand sewers, watchmen, mes- 
sengers, elevator men, factory workers. 
Forty-seven young men were placed at 
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jewelry making—soldering, ring making, 
piercing, stone setting, polishing. ; 
Over 4000 handicapped people applied 
at the Center during the year—men and 
women, boys and girls, who were having 
difficulty in finding employment because 
of some disability such as a lame foot, 
a game arm, missing fingers or perhaps 
a speech defect. The Center finds that 
many of the young people now applying 
for work are the victims of the infantile 
paralysis epidemic during the war. 
These children are now grown up, ready 
to become wage earners, and need the 
help of the community in getting work 
where they can become self-supporting 
vitizens. The fact that many large com- 
panies are rejecting these youngsters 
because they can not pass their physical 
examination makes it all the more dif- 
ficult for them to get a start in industry. 
The Center finds, however, that an in- 
creasing number of employers are will- 
ing to give the handicapped a chance to 
try the job, instead of refusing him em- 
ployment because he looks disabled. 

The Center provides a free placement 
service and aims to place the handi- 
capped in suitable positions where they 
ean work as profitably for their em- 
ployers as other workers. The work is 
supported by organizations interested in 
the handicapped and is located at 407 
Second Ave., New York (Telephone 
Algonquin 4730). 








Members and Guests of the Maiden 
Lane Fishing Club Make Record 
Catch of Season Off Sea 
Bright, N. J. 


Guests’ Day was observed on Tuesday, 
July 16, by the Maiden Lane Fishing 
Club, New York, and the fish appar- 
ently realizing the occasion, “responded 
nobly,” with the result that the party 
came home with the record catch of the 
season. One hundred and fifty members 
of the “finny tribe” were landed by the 
jeweler-fishermen, but, as in many other 
similar episodes, the biggest ones got 
away. 

The good ship Natant IV, the same 
sea-going hack which has been used by 
the Maiden Lane Club for so many 
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years, hauled anchor about 9 a. m. and 
with 12 fishermen, “all tried and true,” 
aboard, steamed out to the ocean. The 
members on board included: George 
Frey, Commander-in-Chief; “Bill” Len- 
hart and his white carnation; Irving 
Eckstein, ex-chief “chummer” but now an 
old sea dog; “Gus” Hauser, a “tempera- 
mental fisherman” and “Tom” Smith, 
who fishes, but refuses to take it seri- 
ously. They had as their guests: “Bill” 
Drahm, Robert Lenhart, Oswald Burch- 
ell, John Poole, “Pete” Grill, “Joe” Hunt 
and William Wagner. 

With Captain George R. Phillips in 
command the boat dropped anchor op- 
posite Sea Bright, N. J. For several 
hours the jeweler-fishermen “pulled 
them in,” hooking sea bass, porgies and 
“humpback” bass. Late in the after- 
noon the party returned to Sheepshead 
Bay where Burchell was handed first 
prize for landing a seven-pound “hump- 
back” bass, while Smith was awarded 
second honors for the biggest catch of 
the day. 








Dame Fashion 
(Continued from page 67) 








trunk or the hand-baggage; they are 
soft framed and not appropriate as un- 
der-arm cases. The newest under-arm 
bags are a different matter. These come 
in black suede with green-gold mount- 
ings, a strap on the side and a slide 
fastening. They are shaped in a tri- 
angular form, wider at the bottom and 
diminishing to an inch at the top. An 
oblong box makes another of these un- 
der-arm cases. It is shaped like a suit- 
case and fitted most completely with sil- 
ver boxes and cubes to hold every needed 
toilet requisite. 


EVELOPMENTS in costume jewelry 

have brought out this month some 
splendid examples in modernistic de- 
signs. These are carried out in plati- 
num, gold or silver mountings, with the 
gemstones, the colored gems, diamonds 
and pearls combined for color in some 
beautiful designs. A band for the neck, 
after the style of the old-fashioned col- 
larette, a pair of long hanging ear-pen- 
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dants, a pair of bangles to match the 
neck jewel and a belt buckle made up 
one of these sets of costume jewelry in a 
pattern echoing the Egyptian formation 
of stripes of contrasting color. Dark 
green in malachite, brown of agate, 
white jade, red coral and smoked am- 
ber carried out to perfection the Egyp- 
tian color-scheme in this striking jewelry 
parure. On the modernistic order, but 
foretelling also the use of American In- 
dian designs in some of the new cos- 
tumes jewels, is the earring pattern il- 
lustrated. This is an arrangement in 
various gem cuttings. It combines dia- 
monds and fancy colored sapphires in 
oblong, triangle, square, pentagon and 
hexagon shapes to make a small ear- 
stud, a short pendant line and a broader 
fringed ornament. Oriental motifs are 
also seen in some of the new costume 
jewels. This, too, is a forerunner of 
many new themes, planned for the fall. 
There are small round green tourmalines, 
amethyst combined with pearl, rubies 
and emeralds in the contrasting blend 
relieved by rows of seed pearls and black 
onyx, pearls and emeralds mounted to- 
gether to carry out these ornamental 
motifs. 








Heard Around the Capital 
(Continued from page 49) 








Research in Washington. In 1922 Cap- 
tain Eble was appointed a Treasury 
Agent, with headquarters in Berlin, 
Germany, for duties in connection with 
United States customs laws. In 1923 
he was made Chief of the Service -in the 
Berlin district. 

In 1924 he was assigned by the Secre- 
tary of the Treasury to the Finance Com- 
mittee of the Senate, in which position 
he assisted the Committee in its con- 
sideration of the Revenue Bill. He re- 
joined the Customs Service in August, 
1924, resuming his Berlin post, and in 
1926 accepted the invitation of Professor 
Kemmerer to become a member of the 
Kemmerer (Mission to Poland, financial 
advisers to that Government. Captain 
Eble had charge of the customs admin- 
istration work of this commission. Re- 
turning from Poland in November, 1926, 
he resumed his official duties at Berlin, 
where he has continued up to the present 
time. 








Jewelers’ Gold Bars Withdrawn and 
Exchanged at New York 
Week Ended July 20, 1929 


The U. S. Assay Office reports: 
Gold bars exchanged for gold 


COM hic Che wd aceite kw ne owas $649,392.07 
Gold bars paid depositors...... 33,769.04 
Ms er eo bs $683,161.11 


Of this gold bars exchanged for gold 
coins are reported as follows: 


Date Exchange 
BS ee eae eer ree $411,448.68 
ee BRL afta Vai Gi ores SIT) eS 51,109.82 
eM AR EEE ee ee ee ae 47,631.97 
Ee GMa dale occa ae ae wie 31,927.88 

. Bore oda Bie reece necks 96,974.18 
Bee? Pr Ler: Aan ene EA 10,299.54 
BoA RE APO eae pyr ier a ee eee $649,392.07 








REFINERS 


Forty years of satisfac- 
tory service is a repu- 
tation gained thru 
making fair, satisfac- 
tory returns for old 
GOLD, SILVER, 
PLATINUM, 
FILLED CASES, 
PLATED SCRAPS, 
SWEEPS, ETC. 























It Pays to 
Ship Direct 














HANDY & HARMAN 


Gold and 
Silver 


Anod 


Have given unqualified 
satisfaction to three 
generations of platers 









You should try them. 


HANDY & HARMAN 


Executive Offices 
57 William St., New York, N. Y. 
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Reliable 
Gold 
Materials ...... | 


Oe two outstanding claims for 


popularity in S.S. White Gold 
Materials are the satisfaction 
in their behavior and assur- 
ance of advertised fineness. 
All who have used our White 
Gold consider it the softest 
white gold on the market. 


S. S. White Golds and Solders 


for every purpose 


TheS.S.WHITE DENTAL MFG.CO. 


Industrial Division 
152 West 42d St. New York, N.Y. 
Established in 1844 Member of J. B. of T. 





WE BUY SWEEPS AND WASTE MATERIALS 




































HOOVER & STRONG, IN 
. « Metallurgists |e. 


OFFICE AND WorkKS, 119 West TUPPER STREET. 
BUFFALO, N.Y., U.S.A. 
















From TEXAS comes a letter which 
presents a reason why you ought to 


trade with H. & S.: 






“We beg to acknowledge receipt of 
your check for $38.33 for the platinum 
scrap sent you, for which accept our 
thanks. Trusting to be able to send in 
more in the near future.” 

























We Buy and Refine: Old Gold, Gold-filled, Silver, Plat- 
inum, Palladium, Bridge and Amalgam Scraps, Bul- 
lions, Filings, Grindings, Polishings, Bench and Floor 
Sweeps, Sink Settlings and other wastes containing 
the precious metals. When you have anything in the 
above line to sell TRY US. Remember “It’s the 
Amount of the Check that Counts.” 






















C. | 
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Early Wa 


REVIOUS to 1780 a few English 

watches came to America, but their 
prohibitive prices placed them beyond 
the means of the average person. These 
watches were 19 lignes, about our 16 
size. They were thick and substantial, 
characteristic of the English -people 
who made them. A verge escapement, 
flat, three arm balance wheel, and a stiff, 
four to six coil hair-spring precluded fine 
time keeping qualities, but their strong 
construction made them well adapted to 
our rough and ready pioneer days. 
About this time Luther Goddard, the 
first American watchmaker, commenced 
to make watches at Shrewsbury, Wor- 
cester County, Mass. The heavy parts 
such as plates, cocks, bridges and wheel 
blanks were made from brass, cast in 
his little shop, and were hand forged. 
Some of the smaller pieces, like fuzee- 
chains and escapement parts were 
bought in the open market in England. 
This was the real reason for adopting 
the heavy English style, rather than the 
light, thin, many bridged Swiss watches 
already on the foreign market. As the 
business of watchmaking in this country 
advanced, through the Pitkin Bros. of 
Connecticut, Dennison, Howard and 
Davis of Roxbury, Mass., and to the 
final establishment of this plant at 
Waltham, Mass., this same heavy En- 
glish model prevailed, as lending itself 
better adapted to manufacture by ma- 
chinery and because it seemed to fill 
the requirements of our pioneer people 
of that period. 


A$ the country progressed and people 
became prosperous, there sprung up, 
among professional men and others, a 
demand for’ thinner, smaller-sized 
watches, but these demands went un- 
heeded by our American manufacturers. 
Making watches by machinery was a 
new and expensive venture, any changes 
from the adopted models at this time 
would have proved disastrous. Finding 


By Wendel Foster 


the American market open for smaller 
and thinner watches than were being 
made, Swiss watches commenced to flood 
the American market. 

Not all of these were cheap watches. 
Some were small enough for the tops of 
gold pencils, and some were no thicker 
than our silver dollars. Up to 1860 
watchmaking in America had been quite 
uncertain, but the opening of the war 
of the rebellion caused a great demand 
for watches, for every soldier wanted a 
watch, and the success of the watch- 
making industry in America was as- 
sured. This success of machine made 
watches at Waltham was the signal for 
active competition, and watch factories 
were started in various parts of the 
country. The first one was at Nashua, 
N. H. This company was absorbed later 
by the parent company at Waltham 
after they had made about 1000 high- 
grade watches. In 1864 another exodus 
from Waltham started the present great 
factory at Elgin, Ill., whose immediate 
success was phenomenal. Any willing 
capitalist could own a watch factory, 
with New England furnishing the skilled 
help, but as it took at that time over 
a million dollars to equip a factory and 
put a new watch product on the market, 
the long and unprofitable preparation 
sent many companies to the wall. 


HESE historical facts of early watch- 

making in America show the one 
original source of the help of these dif- 
ferent companies, and also explains the 
reason for the nearly identical watches, 
and their method of production. It was 
a case of obtaining capital and pirating 
or parroting the designs of the original 
company, which, as before stated, were 
strictly English. There was no origi- 
nality displayed, it was a case of hiring 
a few skilled men from other factories 
(at a price), and copying every item of 
manufacture, even to some of their 


tches In America 


errors. Full plate 18 size was the 
principle watch for many years until 
the public fairly demanded smaller and 
thinner watches. There was no excuse 
for making watches thick, even in the 
18 size. The Swiss had been producing 
thin, well constructed watches, all stem- 
winding and attractively cased. The 
country was becoming settled, there was 
no more pioneering, people were better 
dressed, better educated and more cos- 
mopolitan and their tastes were more 
refined. The Swiss and other foreign 
makers came forward boldly and estab- 
lished branch offices in our principal 
cities, showing the most alluring lines 
of watches. They were good salesmen 
and they had the goods the people 
wanted, and incidently made profits, not- 
withstanding high tariff rates. And yet 
our manufacturers would not drop their 
“nglish model watches for Swiss ones. 
There was one notable exception; the 
Illinois Watch Co. put on the market 
a beautiful bridge movement, a-la-Swiss. 
In fact, it was rather an improvement 
on the Swiss in the matter of bridge con- 
struction; it only lacked thinness to 
make it perfect. 

This new departure of the [Illinois 
company was felt by the whole Ameri- 
can watch industry. American factories 
are turning out beautiful watches from 
a mechanical standpoint, but they have 
been rather slow to adopt modern ideas. 
The American companies are at present 
stressing the 12 size, and meeting with 
good success. For over a century the 
high grade watches of the world were 
16 size, or 19 lignes, and it is one of 
the best possible sizes for extreme time- 
keeping qualities, and for railroad and 
similar uses will never be equalled. It 
can be reduced in thickness a slight 
amount to meet certain trade require- 
ments. 


HE sizes of watches, like many other 
standard commodities, run in cycles, 
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DIXON 


Assay Crucibles 
Wonder Cupels 
Scorifiers 
Mufiles 


DIXON-MADE 


There are none better for your metallurgical 
laboratory. DIXON experience in the manufac- 
ture of metallurgical graphite and clay products 
dates back nearly a century. Because of this, 
experience takes the place of guesswork and 
the DIXON name on metallurgical clay and 
graphite goods is your guarantee. 

Let your next order of crucibles, cupels, 
scorifiers, muffles, be DIXON-MADE. Write for 
Booklet No. 77-AA. 


JOSEPH DIXON CRUCIBLE CO. 
Jersey City. New Jersey 
Established 1827 
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Do You Breathe Dust 
As You Polish? 


It’s a crime, 
absolutely, to 
polish without a 
dust collector— 
even an occa- 
sional article cre- 
ates occasional 
dust —all this 
occasional dust, 
laden with metal- 
lic particles, is 
breathed into 
your lungs as 
you work—what 


then? 
Don’t take this 


PLAY ae e As oa log Ge 
Si tnte' sal cups et'te Gee Gt ance you can 
AA eg FF an, highty buy = at will 
efficient in the work it does and very quiet in e 
ee, ane Sec tac ele eels Prevent this 
condition. 


be unthinkable. 
Leiman Bros. Patented 


Polishing Dust Collector 


Get the Catalog 


LEIMAN BROS. 


23-B Walker Street 
Makers of Good Machinery for 40 Years 








New York 
































Have you had trouble when 
Sizing 
Chromium -plated 

Rings? \/ et 


Lots of jewelers have had trouble 
when repairing or altering chromium- 
plated jewelry. Many articles have 
been ruined. When you heat chromium 
it turns black, solder won’t flow, and 
ordinary pickle does no good. 








We'll send you full information for 
handling this work. Easy when you 
know how. Three pages of facts. 


Return the coupon with 10c in 
stamps or coin. 


Jewelers’ Technical Advice Co. 


J. T. A. Co., Sam W. Hoke, Mgr. 
22 Albany Street, New York City 


Please send three-page folder on 
handling chromium-plated articles. 10c 
in stamps or coin enclosed. 








Qaly ring that will mount 
wound stones appear square. 






SAMUEL STERN 
71 Nassau St., New York 
*Phone Cortland 4346 
Menufectures Fine Platinum 
Jewelry—Special Order Work. 





‘‘Baguette-Like’ 
Patented U. 8. A. 














Established 1845 


10K Solder for 14K Gold 6K Solder for 10K Gold 


JAMES H. DEDERICK’S SONS, Inc. 


Gold and Silver Sheet and Wire 
Also Silver Solder 


44 GOLD STREET NEW YORK 








| 
| 








ARTHUR T. HAGSTOZ 


T. B. HAGSTOZ & SON 
GOLD, SILVER and PLATINUM 


Refiners and Assayers 


709 Sansom Street, Philadelphia 























Th ° ° 
Protection Ring Guard 
For thin rings get our num- 
ber 0. It is a new addition 
to our regular sizes. 

The Lion Safety Pin Clutch Co. 
20 W. 22nd St., New York 





Pet. May 96, 1926 
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The limit for small ones seems to have 
been reached. 

At the present time American manu- 
facturers are agitated over what they 
consider unfair foreign competition, and 
are asking for a revision of tariff rates 
on watches and parts thereof. There is 
no question that the tariff needs re- 
vision, but it must be done by men 
acquainted with every phase of the 
watchmaking industry, both at home and 
abroad. We must bear in mind that 
we are dealing with men who are fully 
our equals in business integrity, who 
will conform to any and all just claims. 
We can understand that among their 
number are men without scruple, who 
have been guilty of sending over here 
a vile lot of stuff in the watch line, 
which has found a _ ready market, 
through some of our own unscrupulous 
dealers. 

We must look to such dealers before 
complaining of others. We have “let 
the bars down” all these years by not 
supplying the class of watches asked 
for by our increasingly fastidious public, 
while these men from abroad have filled 
the orders. They have come among us 
and established factories and trade 
centers, at great expense, and have so 
far conducted a fair competition and 
should receive honest consideration from 
us. They are here to stay and we must 
act accordingly. It might be suggested 
that all parties to this controversy get 
together and have a more intimate 
understanding among themselves _re- 
garding markets, prices, duties, quality 
and styles of their various products. 
This idea has worked out well in other 
lines of endeavor. 

After reading pro and con regarding 
changes in the watch tariff, one is in- 
clined to think that both parties have 
used undue force in stating their claims; 
that some abuses have occurred must 
be admitted, but as foreign watches 
are here to stay, it would seem good 
policy to meet their competition in a 
sportsmanlike manner and adjust all 
differences to suit a majority of those 
interested. It must be remembered that 
the lower prices paid for labor in foreign 
countries has enabled our American 
manufacturers to buy jewels, dials, 
springs and a multitude of small parts 
which a majority of them have incorpo- 
rated into their own American made 
watches, with no hint to purchasers as 
to their foreign origin. In revising the 
tariff it will be well to consider all of 
these little details before making pro- 
hibitive rates. Jewel making and spring 
making require very costly plants and 
highly paid labor; so far, few of our 
American plants have cared to install 
them. We find no request for tariff 
changes on these and several other 
articles of watch material of foreign 
make. It would be decidedly awkward 
if, in a spirit of reprisal, our foreign 
friends placed a strict embargo on watch 
material for export to America. 


FTER having watched this battle be- 
tween American and foreign 
watches for over half a century with 
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keen interest, I feel that no amount of 
tariff revision will bring peace. Noth- 
ing but a real get-together conference 
of the big men of both interested 
parties, and thrashing out the most 
troublesome of these questions. 

As to our own manufacturers: Stop 
copying obsolete patterns; use your 
Yankee ingenuity in working out 
original ideas and carry the war into 
the enemies’ country by establishing 
permanent offices in foreign trade cen- 
ters, and sell their people our machine- 
made watches. The great South Amer- 
ican market has hardly been touched as 
yet. When business is dull at home, 
reach out as our friends from abroad 
have done. The prospect for the future 
of the watch industry never looked 
brighter. Even the children of this age 
must have watches.—W. F. F. 


How to Make a Pair of Jewel 
Tweezers 
By RETLAW SEVETS 


EARLY every watchmaker has some 

old tweezers he has cast aside for 
one reason or another. If you are one 
of those who likes to make tools of your 
own, here is a suggestion. An old pair 
of Boley’s LL or MM tweezers will, 
when properly shaped, make a very ser- 
viceable and wholly practical pair of 
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HOME MADE JEWEL TWEEZERS 


tweezers for safely holding jewels while 
you brush them or peg them out or 
use pith on them. 

The accompanying sketch shows, 
plainer than words could, just how it is 
done. Every step in the making can be 
done with nothing more than a flat file, 
for smoothing off the insides of the 
points and performing some of the 
shaping of the points, and a triangular 
shaped file for making the slot on the 
inside of both points. Neither of the 
files should be very coarse. 


Keep Materials in Place 


T is ofttimes ridiculous to see work- 

men throw their materials about into 
every old box and can that is at hand, 
as if that particular watch was the last 
they expected to repair. Ah! what a 
man he is who will cast back into a 
jewel box or into a crystal tray any 
sort of damaged, defaced or obsolete 
part what is in the hand. It is certain 
that nobody else can work to advantage 
in the same shop with them and that 
they themselves cannot do good work. 
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Next to having plenty of materials it 
is most important to have it in place, 
in logical places, with names and sizes 
strictly adhered to, so that even from 
a distance one could direct a stranger 
to a partioular part. One of the grand- 
est shops that I ever worked in was 
that of old man Gifford of Tacoma, Wash. 
He had plenty of materials and had 
them in such logical and ample places 
that we were never worried about parts. 

If it be screws he did not put all sizes 
and grades and shapes and classes of 
screws in one box, making such a full 
box that even the king could not select 
the right one, but he had them classified, 
had them in such good shape that the 
sense of nice choice was a pleasure. 
Pendant stems, caps, setting springs, 
winding arbors, ratchets, and every 
other thing that one could mention, were 
all in place and generally an assortment 
was to be had. I learned the niceties o: 
materials from him. Don’t put minute 
things like roller jewels in tight lidded 
boxes, the removal of the lids of which 
will fling the jewels all over the house. 
Don’t cast hairsprings into close prox- 
imity to things that have lately had 
soft soldering acid on them. I saw one 
man with more than a gross of finely 
assorted Swiss hairsprings—all ruined 
—simply because the man was careless 
and not knowing what to do with them 
when the shipment came in, cast them 
into a damp tin and rusted them all. 
That is folly. Watch about boxes that 
go to pieces, boxes that cannot stand 
the least crushing till out comes the 
bottoms! That will spill and lose your 
stuff. I saw one man cast a 60 cent new 
high grade balance staff in with a 
bunch of reamers once. I remonstrated 
and he said: “I always remember where 
I put them.” The next day he got 
rattled over his reamers and spilled the 
whole lot out and I found his nice bal- 
ance staff on the floor with the lower 
pivot gone. It had gone underneath a 
chair leg. 

Well, boys, I’m not fussing or fuming. 
I’m simply calling attention to those 
ordinary weaknesses that we all have 
until they are rubbed off by hard ex- 
perience—often expensive experience. 
Be happy. Now you tell one! 


A Graver For Ivory 


.. of using the regular gravers 
for ivory, Arthur A. Adams of Mo- 
bile, Ala., makes his own tool. He takes 
a regular square graver, size 8 and 
grinds it out at one end for a distance 
of about an inch from the end. The 
grinding is done on a small emery wheel. 
In gouging or grinding it out the start 
is made on one of the edges and the 
grinding is done so that there are two 
sides remaining, at right angles to each 
other, of course. These two sides are 
dipped or beveled a bit so as to make 
the use of the tool handier. The amount 
of dipping or beveling depends on the 
engraver who is to use the tool. A 
graver of this kind does excellent work 
and can be used to cut quite wide letters 
at one stroke if desired.—R. H. V. 
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United States Patents 


Issue of July 16, 1929 


1,720,902. CLOCK, Etmer T. Isaacson, El 
Campo, Tex. Filed Jan. 17, 1925. Serial 
3.103. 1 Claim. 


In a clock, a casing, operating mechanism 
therein, a globe on the casing, telescoping 
shafts operatively connected with said clock 
mechanism and extending up into the globe, 
annular rotatable dials fixed to the respective 
shafts and disposed adjacent each other 








around the inner wall of the globe, a pointer 
associated with the dials, upstanding posts 
anchored within the casing and whose up- 
per ends project up into the globe, an an- 
chor plate fixed to the upper ends of said 
posts, the outer shaft having a bearing in 
said plate and said plate forming an anchor- 
age for said pointer. 


1,721,338. SUSPENSION MEANS. WI1- 
LIAM J. GAGNON, Bridgeport, Conn., as- 
signor to the Bead Chain Mfg. Co., 


Bridgeport, Conn. Filed Sept. 27, 1928. 


Serial 308,857. 





A suspension means comprising a unitary 
flat element having an expanded end and a 
divided end in the form of two hooks. 


1,721,071. FINGER RING STRUCTURE. 
JosEPH CHERNICK, New York. Filed 
Mar. 7, 1928. Serial 259,877. 1 Claim. 


A finger ring structure comprising a band 
including a frontal portion having a recess, 
apertured ears located adjacent said recess, 
a closure member having top inturned flan- 
ges adapted to be positioned in said recess, 
a stone mounted in said closure member, a 
frame adapted to be inserted within said 





member to support said stone and adapted 
to position the upper face of the latter 
against the flanges of said closure, a pin 
carried by said closure and adapted to be 
received within one of said apertured ears 
and means associated with the other apertured 
ear for detachably securing said closure with- 
in the recess of said frontal portion. 
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DESIGNS 
78,962. SPOON OR SIMILAR ARTICLE. 
IGNACIO CARLOS 3AROUSSE, Elmhurst, 


Ill., assignor to International Silver Co., 








<9 


Meriden, Conn. Filed March 6, 1929. 
Serial 30,371. Term of patent 7 years. 
79,000. FINGER RING OR ARTICLE OF 


SIMILAR NATURE. BENJAMIN GROSS, 
New York, assignor to Benjamin & Ed- 


a 
AF 


Co., Inc., New York. 
Serial 28,724. Term 


ward J. Gross 
Filed Nov. 1, 1928. 
of patent 3% years. 


78,981. SPOON OR SIMILAR ARTICLE. 


JOHN LEECH, Bridgeport, Conn., assignor 
Co., 


to International Silver Meriden, 





Conn. Filed March 28, 1929. Serial 
30,647. Term of patent 7 years. 
78,975. SPOON OR SIMILAR ARTICLE. 


LILLIAN V. M. HELANDER, Niagara Falls, 
N. Y., assignor to Simeon L. and George 








a 
H. Rogers, Ltd., Hartford, Conn. Filed 


March 26, 1929. Serial 30,627. Term of 
patent 14 years. 


United States Trade-Marks 
Issue of July 16, 1929 


The following trade-marks are published 
in compliance with Section 6 of the Act of 
Feb. 20, 1905, as amended March 2, 1907. 
Notice of opposition must be filed within 30 
days of this publication. 

Marks applied for under the 10-year “pro- 
viso” are registrable under the provision 
in Clause (b) of Section 5 of said Act as 
amended Feb. 18, 1911. 

As provided by Section 14 of said Act, a 
fee of $10 must accompany each notice of 
opposition. 


Ser. 277,292. GENERAL EMBROIDERY & MILI- 
TARY SUPPLY Co., INC., New York. Filed 
Dec. 28, 1928. 

No claim being made for the words “An- 
other” and “Product’’ or the word “Gem” 
apart from the mark as shown in the draw- 
ing, the lining appearing on the representa- 
tion of the gem being intended to indicate 
shading only. ; 

For Insignias and Emblems Consisting of 
Badges, Medallions, and Buttons All Plated 
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with Precious Metal and as Used by Military 
and Civilian Organizations. 
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Claims use since Sept. 15, 1928. 


Ser. 283,774. A. C. BECKEN COMPANY, Chi- 
cago. Filed May 10, 1929. 


Mary Lou 


For Finger Rings. 
Claims used since April 26, 1929. 


284,831. WESTFIELD WaTCH CoO., 
New York. Filed May 29, 1929. 


AIR 
kING 


For Wrist Watches. 
Claims use since April 10, 1928. 


Ser. 280,450. JAMES MCCREERY & Co., New 
York. Filed March 8, 1929. 
The applicant disclaims the exclusive right 
to the use of the words “New York” apart 
from the mark as shown. The applicant is 


Ser. INC., 





marion hale 


James McCreery&Co.vew vor 








owner of registrations 227,395 and 228,128, 
under the 10 year proviso, covering use of 
its name. 

For Necklaces and Bracelets. 

Claims use since about April, 1928. 


Trade-Mark Registrations Granted 
258,965. POLISHING PASTE, POWDER, 


PORCELAIN, ENAMELS, 

JEWELRY, AND LEATHER AND AS 

A HAND CLEANER. THE CANDO 

Corp., Cambridge, Mass. 
Filed March 16, 1929. 

PUBLISHED APRIL 30, 1929. Class 4. 


258,966. POLISHING PASTE, POWDER 
OR LIQUID FOR USE ON METALS, 
INCLUDING PRECIOUS METALS, 
GLASS, PORCELAIN, ENAMELS, 
JEWELRY, AND LEATHER AND AS 
A HAND CLEANER. THE CANDO 
CorP., Cambridge, Mass. 


Serial 280,826. 


Filed March 16, 1929. Serial 280,827. 
PUBLISHED APRIL 30, 1929. Class 4. 
PRINTS 
JEWELERS TO THE 


11,928.—Title: 
SWEETHEARTS OF AMERICA FOR 3 
GENERATIONS. For Jewelry. LortTis 
wo Co., Chicago. Published June 
1 \ 
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American Platinum Works....... 
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Arax Jewelry Mfg. Co., Inc...... 
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Arnstein Bros. & Co............ 
Asiatic Art Jewelry Co., Inc..... 
Axel Brothers 


Baumgold Bros., Inc............. 
Benedict Manufacturing Co...... 
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Bleiberg, Louis 
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Chatham & Phenix National Bank. 
Clinton Refining Co., 
Cohn, Sigmund 
Corbett & Bertolone, Inc......... 
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Dattelbaum & Friedman......... 
Dedericks, James H., Sons, Inc... 
Dee, Thomas J., & Co........... 
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Dingeldein, August, & Son....... 
Dixon, Joseph, Crucible Co....... 
Doehrmann, George J........... 
Dougherty, Chas. T., & Co., Inc. . 
Dougherty, C. V., Co., Inc........ 
Duraffourg, Max, Ltd............ 


Basterm Pearl Co... ......0sc005 
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Eitelbach, Walter, & Co.......... 
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i Special Notices. 


Payable invariably in advance. 

Rates under all headings except “Situ- 
ations wanted” Sc. a word; minimum 
eharge, $1.25. 

SITUATIONS WANTED 50c. for first 
25 words. Additional words, 5c. a word. 

Heavy type, 10c. a word; minimum 
eharge $2.50. 

Name, address, initials and abbrevia- 
tions coun! as words, and are charged for 
es part of the advertisement. 

Display cards, $6.00 per inch. 

If answers are to be forwarded, 15c. 
extra to cover postage must be enclosed. 

Advertising matter addressed to Classi- 
fied advertisers will not be delivered. 

Advertisers who are not subscribers 
should send 20c. if they desire a copy of 
the paper containing their advertisement. 

Special notice forms close Tuesday 4 P. M. 

Unless the advertiser instructs us to pub- 
lish his name and address, all answers will 
be directed care The Jewelers’ Circular. 

In answering ads, do not enclose original 
letters of recommendation, send duplicates. 

To avoid unnecessary correspondence 
kindly mention location in advertisement. 


Jewelers Publishing Corporation 
Main Office, 239 W. 39th St., N. Y. 





Situations Wanted. 


Under this heading, 50c. for first 25 
words, 5c. for each additional word; 
minimum charge, 50c. 





STENOGRAPHERS, bookkeepers, _ typists, 
clerks furnished, no charge. Fulton Agency, 
93 Nassau St., Cort. 5051, New York. 





SALESMAN, 12 years with watch concern, 
looking for position inside or outside. Ad- 
dress “F., 2535,” care Jewelers’ Circular. 





WATCHMAKER, experienced in Swiss 
repairs, seeks situation in New York. Ad- 
dress “A., 2547,” care Jewelers’ Circular. 





FIRST CLASS general letter and monogram 
engraver, also heraldic work. Address “‘T., 
2558,” care Jewelers’ Circular. 





_ YOUNG MAN, 26, eight years’ experience in 
wholesale and retail jewelry business, de- 
sires position; A-1l reference. Address 
“B., 2507,” care Jewelers’ Circular. 





DIE AND HUB CUTTER, expert on jewelry 
or silverware, open for position, or will 
do work at home. Address “Q., 2533,” 
care Jewelers’ Circular. 





HUB-CUTTER for platinum and gold; me- 
chanically accurate and creative artistic 
ability. Address “R., 2601,” care Jewel- 
ers’ Circular. 





FOREMAN DESIRES CONNECTION with 
reliable concern; experienced ring manu- 
facturing; excellent references. Address 
“H., 2571,” care Jewelers’ Circular. 





YOUNG MAN, eight years’ all around ex- 
perience, wholesale jewelry and novelty 
house, wishes permanent position. Ad- 
dress “A., 2596,” care Jewelers’ Circular. 





WATCHMAKER DESIRES POSITION in 
the Southeastern states or in Philadelphia, 
Washington, Baltimore; references. Ad- 
dress “H., 2593,” care Jewelers’ Circular. 





YOUNG MAN, 24, wishes connection in sil- 
verware line; five years’ wholesale and re- 
tail experience; best references. Address 
“C., 2583,” care Jewelers’ Circular. 





YOUNG MAN, executive ability, wishes to 
connect with a reliable retail concern, act- 
ing salesman. Address “D., 2552,” care 

Jewelers’ Circular. 





YOUNG MAN, Christian, double entry book- 
keeper and typist; seven years’ experience 
with diamond importers. Address “H., 
2559,” care Jewelers’ Circular. 





ENAMELER; manufacturing jewelers need- 
ing services of experienced enameler will 
find it to their advantage to communicate 
with “L., 2563,” care Jewelers’ Circular. 





WATCHMAKER, first class, sales experience, 
desires position; married, American, age 
26; references. E. B. Setzler, 146 E. Main 
St., Spartanburg, S. C. 





YOUNG MAN, 26 years, desires position with 
diamond importer as inside man; thorough- 
ly experienced with diamonds. Address 
“J., 2630,’ care Jewelers’ Circular. 





YOUNG LADY, experienced bookkeeper and 
stenographer, wishes position with reliable 
jewelry firm; best of references. Address 
“H., 2629,” care Jewelers’ Circular. 





YOUNG MAN, 23, experienced with diamond 
dealers, retail and credit jewelers, seeks 
position with future; A-1 references. Ad- 
dress ‘“‘W., 2609,” care Jewelers’ Circular. 

MAN thoroughly experienced in Swiss watch 
and jewelry line desires position inside or 
outside: eight years in last position. Ad- 
dress “D., 2619,” care Jewelers’ Circular. 


HUBCUTTER and _ designer of 3 W 











jewelry, 
thorough experience on gold and platinum 
rings and brooches of most modern char- 
acter, desires position. Address ‘“‘A., 2506,” 
care Jewelers’ Circular. 





FIRST CLASS watchmaker, 30 years’ experi- 
ence Swiss, American railroad and brace- 
let watches, adjusting and close timing; 
salary or commission. Address “Z., 2505,” 
care Jewelers’ Circular. 





RETAIL SALESMAN, age 26, 10 years’ 
experience buying, selling; first class ref- 
erences; ready to start immediately. 
Write Harry Selger, 1665 Ave., 
Bronx, N. Y. 


Bryant 





EXPERIENCED man wishes position in 
jewelry store; general assistant or man- 
ager of store in small town preferred, but 
any line acceptable; references. Address 
“C. L., 2519,” care Jewelers’ Circular. 





YOUNG MAN acquainted with salesmanship, 
estimating on repairs, special order work 
and exclusive window display wishes to 
connect with a reliable concern. Address 
“C., 2514,” care Jewelers’ Circular. 





SALESMAN, age 29, experienced, acquainted 
with jobbers in New York and the East, 
desires manufacturer’s line; best of ref- 
erences. Address “O., 2599,” care Jewel- 
ers’ Circular. 





SALESMAN, 23, six years’ experience with 
ring house; good following throughout 
New York, Penna. and New England; fin- 
est references. Address “A., 2540,” care 
Jewelers’ Circular. 


A-1 bunch or loose diamond salesman with 18 
years’ experience, wants connection with 
reliable house at once; big following and 
best references. Address “L. C., 2594,” 
care Jewelers’ Circular. 





YOUNG MAN, 17 years’ experience whole- 
sale and manufacturing jewelry lines, de- 
sires inside or outside position with man- 





ufacturer or jobber. Address “N., 2595,” 
care Jewelers’ Circular. 
ENGRAVER, SALESMAN, JEWELER and 


stone setter, wishes permanent connection 
with high class retail store, Ohio or Indi- 
ana preferred; references. Address “En- 
graver,” 607 N. 5th St., Steubenville, Ohio. 





WATCHMAKER, 25 years’ experience, de- 
sires position in Chicago retail store; for- 
merly in business for. self for 14 years. 
Address “Circular, 145,” 1104 Heyworth 
Bldg., Chicago, Il. 





wants permanent position as 
watchmaker in a city; 19 years’ experi- 
ence; A-1l workman; has own tools; not 
afraid of work; best of references. Ad- 
dress “S., 2602,” care Jewelers’ Circular. 


CANADIAN 





WATCHMAKER, first class, all grades, go 
anywhere, American, 40 years old, single; 
you set salary or commission basis. Ad- 
dress “Watchmaker,” Riverside House, 
Bristol, New Hampshire. 





DIAMOND BUYER AND SALESMAN, many 
years with one concern, wishes to get con- 
nected with good house; will invest $15,000 





cash. Address “L., 2634,” care Jewelers’ 
Circular. 
YOUNG MAN, 11 years’ experience on all 


high grade gold work, wishes position in 
or close to New York City. R. L. Waddell, 
Apt. 2, 109 Van Wagenen Ave., Jersey City, 
i. J. 





YOUNG MAN with eight years’ experience in 
all the phases of the.wholesale jewelry 
business, wants position offering a future; 
can furnish first class reference. Address 
“G., 2628,” care Jewelers’ Circular. 





FIRST CLASS JEWELRY DESIGNER, sam- 
ple maker on rings, able to produce most 
up-to-date original creations, familiar with 
tool work, desires position; city references. 
Address “P., 2633,” care Jewelers’ Circular. 





WATCHMAKER DESIRES POSITION; 17 
years’ experience with Swiss and Ameri- 
can watches; can report any day _ in 
August. ‘“Watchmaker,’’ Box 2551, Fort 
Myers, Fla. 








WATCHMAKER, 18 years’ experience with 
watches of all kinds, wishes a change, 
Florida preferred; now employed in Flor- 
ida; reference if desired. Address ‘“S., 
2637,” care Jewelers’ Circular. 





WATCHMAKER, German, settled man, mar- 
ried, wishes steady position; experienced 
in all kinds of Swiss and American 
watches. Address “A., 2618,” care Jewel- 
ers’ Circular. 





EXPERIENCED MAN wishes position as 
watchmaker; can do jewelry and clock 
work, wait on trade, and excellent window 
man; desires permanent position. 1206 
Center St., Ashland, Pa 





RETAIL JEWELRY SALESMAN, showcard 
writer and window dresser, desires position 
in vicinity of New York; highest endorse- 
ments; open for immediate connection. 
Address ‘“‘A., 2614,” care Jewelers’ Circular. 





MANAGER, thoroughly experienced in every 
branch of the installment jewelry busi- 


ness, seeks connection with responsible 
outfit. Address “Q., 2600,’’ care Jewelers’ 
Circular. 





WATCHMAKER, 10 years’ experience, can 


also do jewelry repairing and wait on 
trade, wishes steady position; can fur- 
nish references. Address “P., 2598,” care 


Jewelers’ Circular. 





YOUNG MAN, experienced watchmaker and 


salesman, desires permanent position; 
high class references; good appearance ; 
salary $35 weekly. Address “G., 2575,” 


care Jewelers’ Circular. 


SALESMAN, young man, 25, desires position 
in New York; thoroughly experienced in 
retail selling; can display fancy windows 
and paint show cards; highest reference. 
Address “Z., 2615,’ care Jewelers’ Circular, 








SALESMAN; experienced ring salesman 
would like to associate himself with 
manufacturer. Address “A., 2579,” 


care Jewelers’ Circular. 


WATCHMAKER, first class mechanic, Swiss 
and American watches, employed as head 
man; can take full charge of watch de- 
partment; prefer a change: salary $60 per 
week; New York City preferred. Address 
“N., 24387,” care Jewelers’ Circular. 
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SITUATIONS WANTED—Continued 


RETAIL SALESMAN, conscientious young 
man, desires. connection_ with reputable 








concern in New York City, catering to 
better class trade; feel safe in stating 
adequately experienced. Address “A,, 


2513”, care Jewelers’ Circular. 





FIRST CLASS WATCHMAKER, open for 
permanent position; 23 years’ experience 
all grades and sizes; good references and 
tools; salary $60 per week; New York. 
Address “R., 2576,” care Jewelers’ Circu- 
lar. 





RETAIL SALESMAN, 37, 15 years’ experi- 
ence selling diamonds, watches, jewelry, 
desires position with reliable store; cap- 
able of taking full charge; excellent cre- 
dentials. Address “V., 2606,” care Jewel- 
ers’ Circular. 





SALESLADY IN JEWELRY STORE, can 
assume charge of department; eight years’ 
experience; best_references; will go any- 
where. Bessie Frockt, 425 West Walnut, 
care Women’s Business Club, Louisville, 


Ky. 





A-1 mechanic, open for 
permanent position; 37; 23 years’ experi- 
ence American and Swiss watches; good 
references; New York or surroundings. 
Address “Bronx, 2577,” care Jewelers’ Cir- 
cular. 


WATCHMAKER, 





FIRST CLASS watchmaker and engraver, 27 
years old and married, five years at bench 
and waiting on trade, wishes steady posi- 
tion; best of references. Address M. W. 
Jacobson, 117 North 14th St. East, Cedar 
Rapids, lowa. 





YOUNG MAN, 25 years, desires position with 
diamond jewelry manufacturer, taking 
charge of loose diamonds, picking out 
stones for mountings, and also have sell- 





ing ability. Address “K., 2631,’’ care 
Jewelers’ Circular. 
LADY WATCH REPAIRER, experienced, 


wishes permanent position with New York 
jewelry store, estimating on watch and 
jewelry repairs, waiting on trade ané@ gen- 
eral assistant; references. Address “G., 
2640,” care Jewelers’ Circular. 





FIRST CLASS watchmaker and salesman 
open for position at once; fine on railroad 
and complicated work, also take care of 
bracelet watches: only a responsible posi- 
tion considered; capable of taking charge. 
Address “G., 2622,” care Jewelers’ Circular. 





CORRESPONDENCE WANTED with an 
estate that wants manager or watchmaker 
to take charge of store; permanent; might 
buy; am American; store and factory ex- 
perience; references A-1; own business, 
just sold. Address “K., 2232,” care Jewel- 
ers’ Circular. 





OUTSIDE SALESMAN, desires position with 
a reliable novelty house, sterling or filled 
rings, beads, etc.; have good following; 
good appearance and_ references; New 
York State and Middle West territory pre- 





ferred. Address “C., 2578,” care Jewelers’ 
Circular. 

OFFICE MANAGER, 35, Christian, mar- 
ried, seeks permanent connection with 
New York importer, wholesaler or manu- 


facturer; 16 years last position without 
security attests honesty, loyalty and con- 
scientiousness. Scheffel, 245—8S8&th St., 
Brooklyn, N. Y. 





EXPERT WATCHMAKER on wrist and rail- 
road watches, also on chime clock repair- 
ing; can wait on trade, grind odd shaped 
crystals; married, sober, honest; age 36; 
16 years’ experience; state salary you pay; 
can start at once. J. Gilbert, 324 Church 
St., Iowa City, Iowa. 





following of better 
jewelry and department stores in Texas, 
Oklahoma, Louisiana and Arkansas, de- 
sires immediate representation of manu- 
facturer’s line; experience selling wrist 
watches, mountings and novelty jewelry. 
Address “O., 2632,” care Jewelers’ Circular. 


YOUNG MAN with 





CREDIT MANAGER, 8 years’ experience 
with chain store, good salesman, and win- 
dow trimmer also, 27 years old, married ; 
now employed in Southern state; college 
graduate. Address “B., 2644,” care Jewel- 
ers’ Circular. 





WATCHMAKER, 20 years’ experience on 
high grade Swiss and American watches, 
chime clocks and railroad inspection; good 
salesman and advertiser; thoroughly quali- 
fied to take charge of repair department, 
or store; American, age 40, good habits, 
references. Whit Reid, 212 North Davie, 
Greensboro, N. C. 





FIRST CLASS WATCHMAKER, 30 years’ 
experience, desires position in Washing- 
ton, D. C.; able to take charge of repair 
department, to give estimates on watches 
and jewelry; salary $60; expert on small 
Swiss watches and fine American time- 
pieces; good appearance. Address “F., 
2574,” care Jewelers’ Circular. 





‘DESIGNER, French, up-to-date ideas in 
platinum jewelry, also gold jewelry, 
watch cases, silverware and novelties, 
desires position with reliable concern. 
Address “Q., 2488,” care Jewelers’ 


Circular. 





YOUNG MAN, 32 years, married, experi- 
enced, competent watchmaker, sales ex- 
perience, capable of handling exclusive 
watch sales or repair department, good on 
meeting the trade, desires connection with 
well established firm where there is an 
opportunity ; state your offer; can come on 
short notice. Wire Henry D. Thornton, 
Murray, Ky. 





SALESMAN AND EXECUTIVE desires to 
affiliate with responsible firm; 20 years’ 
experience in wholesale jewelry line in 
all its branches; capable of taking full 
charge of business, buying, selling, 
financing, etc.; unquestionable refer- 
ences. Address “B., 2580,” care Jewel- 
ers’ Circular. 





SALESMAN, very well known, established in 
all territories for years, from coast to 
coast, is available now or January Ist; 
line must be adapted for better class re- 
tailers in larger cities; prefer active dia- 
mond and mounting line; factory equipped 
for volume special order work; would con- 
sider retiring from road to assume man- 
agement of production and sales; proposi- 
tion must carry substantial arrangement 
with responsible connection. Address “A., 
2641," care Jewelers’ Circular. 








Lines Wanted. 


5e. a word; minimum charge, $1.25 








SALESMAN covering the Pacific Coast and 
having offices in Los Angeles wants jewel- 
ry lines for this territory. 603 Foreman 
Building, Los Angeles, Cal. 





PACIFIC COAST manufacturers’ representa- 
tive will negotiate with reliable manufac- 


turer for a moderately priced platinum 
line. Address “Y., 2504,” care Jewelers’ 
Circular. 





JEWELRY AND KINDRED LINES; two 
thoroughly experienced salesmen, with 
large personal following among well 
rated retail and instalment jewelers 
through 40 states, open for lines from 
manufacturers and importers ; an excel- 
lent opportunity for entree to over 500 
established accounts assured. Address 
**A., 2639,” care Jewelers’ Circular. 








Side Lines. 


5c. a word; minimum charge, $1.25 








SALESMEN to carry side line of chains, 
watch bands and novelties to the jobbing 
trade in Chicago on commission basis. Ad- 
dress “B., 2616,” care Jewelers’ Circular. 





SALESMAN WANTED to carry established 
line of popular priced Swiss watches in 


Texas, Louisiana and adjoining states. 
os “D., 2584,” care Jewelers’ Circu- 
ar. 





WANTED, a first class salesman to carry. 
a complete and up-to-date line of 
gents’ and ladies’ solid gold rings, as 
a side line on commission basis; in 
your first letter give references. Ad- 
dress “D., 2553,” care Jewelers’ Cir- 
cular. 





SALESMAN; long established Eastern ring 
manufacturer has the Middle West terri- 
tory open for representation; up-to-date, 
popular priced, complete line of ladies’, 
gents’ and children’s rings in 10-14 and 
18K, selling direct to better retailers; pre- 
ference given to salesman who resides in 
this territory and covers small towns in 
car; commission basis. Address “J., 2572,” 
care Jewelers’ Circular. 





SALESMAN WANTED to carry a highly 
attractive and compact side line con- 
sisting of low priced, single diamond 
rings, diamond wedding rings, up-to- 
date mountings; commission ten per 
cent; these articles because of their 
attractive styles and great value are 
finding ready sale. Apply by letter or 
in person to Joel S. Koch, 307 Fifth 
Avenue, New York. 








Help Wanted. 


Se. a word; minimum charge, $1.25 











WATCH MATERIAL fitter wanted; must 
be experienced. Address “J., 2560,” care 
Jewelers’ Circular. 





YOUNG MAN who is a good salesman and 
engraver; good opportunity to the right 
man; good references required. H. ds 
Lang & Co., Staunton, Va. 





JEWELER, ENGRAVER and stone setter; 
steady position, South; send full particu- 
lars in first letter. Address “F., 2586,” 
care Jewelers’ Circular. 





TRAVELING SALESMAN WANTED; good 
territory, good line; well known house 
Henry Paulson & Co., 37 S. Wabash Ave., 
Chicago. Ill. 





EXPERIENCED young man to melt, roll and 
anneal white golds; must be familiar with 
up-to-date methods. Address “X. Y. 
2546,” care Jewelers’ Circular. 





SETTER WANTED, good mechanic, able to 
take care of manufacturing jewelry shop; 
must be willing to go to Texas. Address 
“E., 2556,” care Jewelers’ Circular. 





WANTED, young man as watchmaker; must 
have own tools; state salary and reference, 
Address Manager, 1406 Market Street, 
Wheeling, West Virginia. 


WATCHMAKER WANTED in New York; 
steady; with store experience; references 
and tools. Address “R., 2636,” care Jewel- 
ers’ Circular. 











WANTED, YOUNG WATCHMAKER to 
learn repair of firearms and optics; write 
details in first letter. L. Oppleman, Lynch- 
burg, Va. 








WANTED, LADY BOOKKEEPER, thorough- 
ly. competent and must have executive 
ability ; state references and salary. Ad- 
dress ‘“‘C., 2617,’’ care Jewelers’ Circular. 


EXPERT WATCHMAKER, own tools; well 
recommended ; give full particulars in first 
letter; position steady and open at once. 
Doling’s, 95 No. Pearl St., Albany, N. Y. 








WANTED, MANAGER, with credit sales 
and _ collection experience, for large chain 
credit jewelry organization; state age, ex- 
perience and references in first letter. Jos. 
Gumm, Jackson, Michigan. 





(Special Notices continued on page 96) 
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(Continued from page 95) 








HELP WANTED—Continued 


SUPERINTENDENT, thoroughly experienced 
with modern methods of producing gold 
jewelry; permanent position with good 
salary to man capable of handling 100 
people ; give complete details in first letter, 
stating age, former employers, length of 
service, etc. Address “C., 2550,” care 
Jewelers’ Circular. 





WANTED, A WATCHMAKER for a Mil- 
waukee, Wisconsin, jewelry store; must 
come well recommended; state reference 
and salary wanted with application. Ad- 
dress “H., 2592,” care Jewelers’ Circular. 








WATCHMAKER; man with importer’s ex- 
perience who understands casing as well 
as repairs; good salary, steady position; 
out of town. Address “K., 2561,” care 
Jewelers’ Circular. 





FIRST CLASS WATCHMAKER and good 
engraver, able to take charge of the re- 
pair department handling railroad time 
inspection; permanent employment; good 
opportunity. Write M. W. Davis, Las 
Vegas, Nevada. 





WATCHMAKER WANTED for Pittsburgh; 
first class mechanic; must be able to give 
estimates; neat appearance; give in detail 
qualifications, age, salary expected; per- 
manent position; no floaters. Address “R., 
2400,” care Jewelers’ Circular. 





WANTED, SALESMEN to represent a man- 
ufacturing jeweler of college and fraternity 
jewelry; one for the Middle West and one 
to cover Pennsylvania, Delaware and New 
Jersey; state previous experience, if any. 
Address “X., 2407,” care Jewelers’ Circular. 





WANTED, two good watchmakers to work 
for trade; also to help along to select 
and fit watch materials; must have first 
class references and well recommended ; 
please state salary, age, experience. Ad- 
dress “P., 2544,’’ care Jewelers’ Circular. 





WANTED, WATCHMAKER, thoroughly 
competent; prefer young man who can do 
ordinary jewelry and clock repairing; 
permanent position; state age, experience 
= references. J. F. Carr, Portsmouth, 

io. 





EXPERIENCED material salesman wanted 
and to become financially interested in a 
progressive institution; full particulars 
first letter; must have good reference. 
—— “T., 2603,” 
ar. 


care Jewelers’ Circu- 





SALESMAN WANTED, for a Milwaukee, 
Wisconsin, credit jewelry store, one capable 
of window dressing; must come well re- 
commended; state references and salary 
wanted with application. Address “G., 
2591,” care Jewelers’ Circular. 





DESIGNER AND JEWELER able to design 
and make up samples; must have original 
and up to the minute ideas; state refer- 
ences and salary expected; factory locat- 
ed Newark, N. J. Address “Opportunity, 
2597,” care Jewelers’ Circular. 





SALESMAN, with following in the South 
and southeastern states, to represent one 
of the leading jewelry manufacturers; 
must have at least five years’ experience; 
mention age, married or single, and give 
reference. P. O. Box 432, Cincinnati, Ohio. 





FIRST CLASS WATCHMAKER;; good posi- 
tion for right man; must be capable and 
experienced; state age, nationality, refer- 
ences, salary wanted and when available; 
19 miles from New York. Brunner’s, West- 
field, N. J. 





WANTED, traveling salesman, by large 
wholesale house, to sell American watches 
and diamonds, to cover New York State, 
Pennsylvania and Ohio; must have best of 
reference and following : good opportunity 
for a live wire. Address “F., 2557,’" care 
Jewelers’ Circular. 





PERMANENT POSITION and good working 
conditions for first class all around man, 
high grade watchmaker, jeweler, engraver 
and stone setter, in healthful city of 30,- 


000; 5 railroads, highways, schools, 
churches; a good place to live. I. L. 
Grady, watch inspector for all roads, 


Jackson, Tenn. 





DESIGNER with practical ideas adaptable 
to modern dies and tools for gold jewelry; 
steady year round position with large con- 
cern at good salary; give full details, such 
as former employers, length of service, age, 
etc., all of which will be treated as con- 
fidential. Address “B., 2549,” care Jewel- 
ers’ Circular. 





WANTED, good engraver, second watch- 
maker, a man of neat appearance and 
willing around store; permanent; good 
salary; give reference and particulars. 


W. G. Spies Co., Steubenville, Ohio. 





WANTED, WATCHMAKER, registered pre- 
ferred, must be expert workman; prefer 
man who can do some engraving and stone 
setting; will pay from $45 to $60 per week 
if you can show results; recent death of 
watchmaker with us 17 years is reason for 
this advertisement. Dan S. Park & Co., 
Cheyenne, Wyoming. : 





WANTED, A MAN who can set diamonds, 
engrave, take in and deliver watch and 
jewelry repairs, fit hands, watch glasses, 
mainsprings, stem and crowns, and do 
small jewelry work; must be neat, pleas- 
ant personality, and able to mix with high 
class trade; if interested send small pic- 
ture and letter with full details. Ander- 
son Brothers, Lubbock, Texas. 





SALESMAN for Illinois, Iowa, Wisconsin 
and Minnesota to carry our complete 
line of ladies’ and gents’ stone set 
rings and white gold mountings. Dat- 
telbaum & Friedman, 1 West 47th St., 
New York. 





WATCHMAKER WANTED, A-1 mechanic on 
high grade Swiss watches, for Southwest ; 
permanent position, 8 hour day; must be 
neat appearing and understand the giving 
of estimates on repairing if necessary ; 
give full details in first letter as to ex- 
perience, giving references, also age, and 
state salary expected. Address “E., 2620,” 
care Jewelers’ Circular. 





WANTED, an experienced jeweler and 
designer ; one who can create new ideas 
in white gold rings and general line of 
jewelry; must be able to take charge 
of a large factory; exceptional oppor- 
tunity; all replies will be held in strict 
confidence. Address “F., 2621,” care: 
Jewelers’ Circular. 








For Sale. 


Stores, Stocks and Businesses 
5e. a word; minimum charge, $1.25 








JEWELRY AND WATCHMAKER STORE, 
must sell account of other business; $600 
will handle. Gleicer, 101 W. 45th St., cor. 
6th Ave., New York. 





ESTABLISHED instalment business in city 
of 1,000,000 population ; over 7000 open and 
closed accounts; excellent opportunity for 
right parties. Address “D., 1721,” care 
Jewelers’ Circular. 





SAN FRANCISCO lapidary business, estab- 
lished 30 years, fully equipped, will stand 
rigid investigation; owner retiring; part 
cash, balance reasonable terms. Address 
“W., 2074,” care Jewelers’ Circular. 


FOR SALE, small jewelry store in nice win- 
ter resort town in central part of North 
Carolina; all repair work one man can 
do; plenty of high priced clock work. Ad- 
dress Box Sanford, N. C., for full 
particulars. 





FOR SALE, jewelry store, the only one in a 
good town of about 10,000, Allegheny 
County, Pa.; stock and fixtures about 
$7,000; established same location 1895; 
have to retire on account of failing health 
and eyesight. Address “O., 2565,” care 
Jewelers’ Circular. 


For Pale. 


Tools, Equipments, Merchandise 
5c. a word; minimum charge, $1.25 




















SAFES LIKE NEW CHEAP. Krasiloy- 
sky, 216 Centre St. Canal 0822. 





FLOOR CASES for sale cheap; heavy genuine 
red mahogany with bases to match; three 
ten-foot and one nine-foot bow end: light 
equipped. Brunner’s, Westfield, N. J. 





SAFES, new and used, cheap. Acme, 44 
West 29th St., New York.  Lacka- 
wanna 3305. 





SHOW CASES, WALL CASES, electric light 
fixtures, suitable for equipping a first class 
jewelry store or show room; will sell for 
$3.500; cost $18,000. Address Le Count 
& Sims, 9-11 Maiden Lane, New York. 














Business Opportunities. 
5c. a word; minimum charge, $1.25 


MR. JEWELER, do you want cash for your 
stocks and fixtures. Write or wire, J. A. 
—— 415 Swetland Building, Cleveland, 

hio. 











DO YOU WANT CASH for any part of your 
stock or stock and fixtures? Write or wire 
S. Siegel & Co., Keith Theater Bldg., Cin- 
cinnati, Ohio. 





ALWAYS PAID HIGHEST CASH PRICE 
for complete jewelry stocks and fix- 
tures. Sell out to old reliable Joseph 
M. Gordon, Room 603, Province Bldg., 
Boston, Mass. 





DON’T SELL your stock and fixtures until 
you see us; we come to see you at our 
own expense; we will pay you more. 
B. Wolff & Co., 156 E. 42nd St., New York. 








I HAVE PAID the highest cash price for 
jewelry stores for years; I am a 
positive buyer if you really want to 
sell. Isaac Rich. Room 516, 387 
Washington St., Boston, Mass. 





PARTNER WANTED, for business expan- 
sion, by manufacturer of high grade wed- 
ding rings; must have capital and be, good 
inside or outside man. Address “E., 2585,” 
care Jewelers’ Circular. 





WE PAY MORE; before selling your 
jewelry stock or fixtures, see us; small 
or large stock; we will see you person- 
ally at our own expense and give you 
bona fide cash offer; best references. 
Colmes Brothers, 11 Beacon St., Bos- 
ton, Mass. 





DIAMOND EXPERT with $15,000 cash, 
wishes to connect with reliable pawnbrokers 
in New York or vicinity; will take active 
interest in business. Address “M., 2635,’ 
care Jewelers’ Circular. 
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BUSINESS OPPORTUNITIES—Cont. 








QUICK RESULTS, cash at once; we pay 
the highest prices for your entire 
stock or any part of it; check by 
return mail; all shipments held ten 
days; National Bank reference. Ben- 
jamin D. Sachs, 1001 Mallers Bldg., 
Chicago, Ill. 





HIGHEST CASH PRICES PAID for your 
surplus stock of diamonds, watches and 
jewelry; send your stock to me and 
receive money by return mail; national 
bank references; all business strictly con- 
fidential. Emil Noel, 29 EB. Madison 8t., 
Chicago, Ill. 





WILL PAY SPOT CASH for your entire 
stock or part of it; our immense retail 
jewelry business places as in a_posi- 
tion to pay you more than anybody; 
check by return mail; best bank ref- 
erences; business confidential. M. 
Bennett & Co., 59 E. Madison St., 
Chicago, IIl. 





ARE YOU GOING OUT OF BUSINESS? We 
pay highest cash value for entire stock or 
part of jewelry, diamonds and fixtures; 
communicate with us, it will be to your 
advantage; rating and references of the 
highest order. Van Praag & Co., 653 
Broadway, New York, established 1889. 





ARE YOU IN NEED OF MONEY? We 
will pay you highest market price for 
your entire stock or part; check sent 
by return mail; will hold merchandise 
for your approval; reference: First 
National Bank of Chicago; business 
strictly confidential; give us a trial on 
old gold and silver; established 1900. 
Emanuel Maltz Co., 1005 Mallers 
Bldg., Chicago, Ill. 





DO YOU WANT TO REALIZE MORE for 
your entire stock and fixtures? Then sell 
out completely to us, get your cash and 
retire; it is the only logical way; you can 
profit from our many years’ experience 
in’ the jewelry market by receiving our 
appraisement quickly and accurately; all 
correspondence kept in strictest confidence ; 
ship your dead or surplus stock to us, 
express collect and realize the cash by 
return mail; remember that you are under 
no obligation to keep the check if it is 
not satisfactory; but others have been 
satisfied, so no doubt you will be too; 
bank and trade references furnished upon 
request; wire or write today to have our 
representative call on you, or send in that 
surplus goods and receive your cash. 
— Bros., 333 Washington St., Boston, 

ass. 








Wanted to Purchase. 


5e. a word; minimum charge, $1.25 








Watch Work for the Trade. 


5e. a word; minimum charge, $1.25 








WATCH REPAIRING for the trade; expert 
work guaranteed; service prompt; reason- 
able prices. Reinhard T. Wolff, Jr., 2849 
Belmont Ave., Chicago, Ill. 


JEWELERS’ GOOD WATCH WORK, eight- 
day service; watch repairing to the trade; 
not how cheap, but how good; mail orders 
promptly taken care of; price list on re- 
quest; estimates cheerfully given. Mem- 
bers National Jewelers Board of Trade, 
Chas. Rudnick & Co., Successors to S. A. 
Peck & Co., 29 E. Madison St., Chicago, 
Ill. 


Special Order Work and 
Repairs for the Trade. 


5c. a word; minimum charge, $1.25 




















STONE SETTING done in white metal, sil- 
ver or brass for factory or jobber. Theo 
J. Ehrlich, Conneaut, Ohio. 





GUN REPAIR WORK for the trade; expert 
shotgun, rifle, revolver and automatic pistol 
repair work; send for wholesale gun and 
ammunition catalogue. A. F. Stoeger, Inc., 
509 Fifth Ave.. New York. 








BAGS of all descriptions, whether leather 
or beaded, repaired, relined or duplicated 
at moderate prices: prompt service. Schultz 
2s 55 East Washington St., Chicago, 


Co Let. 


5c. a word; minimum charge, $1.25 








SPACE, north light, low rent, for setter, en- 


graver or designer. Room 1102, 74 West 


46th St., New York. 





OFFICE TO 


SUB-LET; manufacturing 
jeweler, who caters to the fine private 
trade, has enclosed, north light office; 
Fifth Avenue frontage; for watchmaker 
or dealer; space was occupied by watch- 
maker for past 4 years. Room 801, 562 
Fifth Avenue, New York. 





FOR RENT, BEAUTIFUL STORE, all mod- 


ern Kawneer constructed front, suitable 
for a jewelry store; a wonderful oppor- 
tunity awaits a live wire in this line, since 
no competition is in sight: town has a 
population of 5000 all the year round and 
doubles itself in the summer months; has 
a very large drawing from nearby towns 
and is 20 miles from the next nearest 
jeweler. For information and rent of store 
7 at once to P. O. Box 336, Greenport, 











STREET CLOCK, two dials; accurate time- 
keeper; give full description. Address 
—s 32 Broad St. S. W., Atlanta, 

a. 





WANTED TO PURCHASE English or Swiss 
box-chronometer; state condition and 
price. Manna’s Laboratory, 1476 Broad- 
way, New York. 





WANTED TO BUY, four or more jewelers 
wall and show cases to match, must be 
modern and good condition; also jewelers 
safe; mention number of pieces, condition 
and price in first letter. Address ‘“M., 
2564,” care Jewelers’ Circular. 





INTERESTED IN PURCHASING retail 
jewelry store in New York City or with- 
in 25-mile radius; absolutely private 
transaction; strictly confidential ; state 
full particulars. Address “‘X., 2612,” 
care Jewelers’ Circular. 


Fill Your Wants 


BY TELLING THEM 


For 5 cents a word you can solve many 
of your problems—obtain help, sell your 
store, sell your stock, rent your store or 
space, obtain a partner, get capital, buy 
stock or tools — everything needing pub- 
licity. 


Advertise Here on These Pages 


THe Jewevers’ Circutar reaches the peo- 
ple you like to do business with. 





= 











Beaded, Silk and Leather Bags 


Repaired and Refinished 
AN UNUSUAL SHOP for the repairing, 
framing and remodeling of high grade bags 
of every description. French bags a specialty. 
Sterling Frames in stock or made to order. 


A. L. WORKMAN, 1 West 34th St. 
Est. 20 Years New York City 











ce) 
Woe 


MAIN SPRINGS 


$2.00 Per Dozen 


We invite comparison with any 
other spring sold at this price. 


QUALITY 
MAIN SPRINGS 


Concavo-convex (cross-curved) 
in outer end. 


In a class by themselves 


If you are looking for a more flexible 
spring than you have been able to obtain 
heretofore, then try our INSPECTOR quali- 
ty. They cost more than ordinary springs, 
but you will have no occasion to change a 
spring on account of setting if these springs 
are used. 

$3.00 per dozen for American and $2.50 per 
dozen for Swiss Bracelet watches. 


Manufactured in U. S. A. by 
Sandvik Watch Spring Co., Ine. 
88-J Park Place, New York, N. Y. 


Mainspring list and samples of either brand 
on request. 














s 
We Will Buy-- 
your entire business or part 
of your stock and also estates, 
and will pay highest cash for 
same; records show we 
bought out some of the larg- 
est concerns throughout the 
United States; bank and mer- 
cantile references of the high- 
est character; it will be to 


your advantage to communi- . 
cate with us. 


BROOKLYN 


PURCHASING SYNDICATE 


FRANK WALKER, PROPRIETOR 
610 Broadway Brooklyn, N. Y. 
32 Years at the Same Address 


NN 











Jewelry Department 
Wanted in Albany! 
One of Albany’s old reliable 


department stores has space for 
All appli- 


a live wire jeweler. 


cations strictly confidential. 
Address 
POST OFFICE BOX 1168 


ALBANY, N. Y. 
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THE JEWELERS’ CIRCULAR 
The Leading Auctioneer 


H. BROKAW for the Jewelry Trade 


Auctioneer for high class legitimate retail jewelers only. 





Integrity and ability unquestioned. Satisfactory results always. 


I am fortunate in having a connection with two Jewelry Auctioneers of 
national reputation and with this combination of talent am able to conduct 
the sales of the largest and finest stocks. 


References furnished from leading jobbers, wholesalers, manufacturers, 
retailers, Jewelers’ Circular, and members of the Jewelers Board of Trade. 





If you want the best results, write or wire. 
W. H. BROKAW 


W. H. BROKAW, 14 Maiden Lane (8th floor), New York 














BRAXMAR BADGES 


STANDARD FOR FIFTY YEARS 
Police—Fire—Municipal 
Badges in All Metals 
FRATERNAL JEWELRY 


C. G. BRAXMAR CO. 
242 W. 55th ST. NEW YORK 

















THE RESORT HOTEL 


of the 
NATION’S CAPITAL 


Within Ten Minutes of the White House 
1200 Sunshine Rooms (All Outside) with Bath 
$5.00 Single $8.00 Double 
RIDING—GOLF—S WIMMING—TENNIS 


Write for Special Summer Rates 











S—SHELLS 
HLASS @ CO. 


Manufacturing Jewelers 








**Chatyenw R 
Patented U. 8. A Platinum Meuntings, Wedding Rings ee 
@ pecial 
New York 
HARRY WARDMAN, Pres. L. G. MOORE, Mng. Dir. 49 Maiden Lane Tel._John_6893 








Aerial Searchlight visible 50 miles casting 
its rays from our roof. 
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EXPERT PEARL RESTRINGING 


Rosemarie Pearl Co. 
132 Nassau Street New York 
Phone Beekman 6881 
PEARLS and STONE NECKLACES 
BEADS of ALL KINDS 


WARDMAN PARK HOTEI 


f. BEES ERI) 















































MODERN TAGS 


Time to re-tag your rings, watches, beads, etc., with 
our new up-to-the-minute tags. 


These beautiful tags are made in paper and celluloid 


in all the popular shades, can be marked with or 
without ink. 


Send for illustrated folder and free samples. 
Order direct or thru your jobber. 


UNIVERSAL TAG CO. 
780 South 18th St. Newark, N. J. 





Fountain Pens, Pencils 
from $.06 each and up 


Elgin, Waltham, Hamilton, Howard watches 7 to 21 
jewels. 





Write for catalog. 
NASSAU PEN & PENCIL CORP. 




















111 NASSAU ST., NEW YORK CITY 





—— 
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STERLING 925/1000 FINE 


ROGERS, LUNT & BOWLEN COMPANY .. Silversmiths 


$0 Creators of Distinctive Tableware AQ 
TRave MARI aseteiane 
GREENFIELD MASSACHUSETTS 


Member of the Sterling Silversmiths Guild of America 
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Cutters and Importers of 


DIAMONDS 


STERN BROS 6CO 


2 West 46th Street, New York 


Diamonp Cuttinc Works CHICAGO 
31 North State Street 


68 Hunters Point Ave. AmsterpaM: 16 Sarphatistraat 
Long Island City AntwenP: 48 Rue Simons 
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A ah verlising 


GORHAM STERLING 


“America’s Leading Silversmiths for over oo 


Kerr Division, Providence, R. I. 


S THIS magazine -goes to press 294 jewelers, from coast to 
coast, are running newspaper advertising campaigns on 
Gorham Sterling flatware in their own communities. 


And in many of these cities the jeweler’s advertising features 
the new Dolly Madison—a pattern which has won nation-wide 
acceptance with the better jewelers. They have found it to be 
one of the best selling patterns ever brought out. 


Dolly Madison was designed to fill a definite need and give 
jewelers an opportunity for greater profits with a plain pattern 
of outstanding merit of design and character. Jewelers who are 
showing Dolly Madison . . . who are advertising it . .. who are 
displaying it, find silverware sales going up. 


The Gorham Company has prepared an entirely new idea, 
based upon proven methods, for selling silverware. It can help 
you increase your sales. Gorham national advertising, read each 
month by over 2,350,000 people with money to buy sterling 
silver, is sending buyers to the stores who tie up with the 
Gorham plan. They're the kind of people you like to sell. . . 
want for your own customers—these 2,350,000 people who 
read Gorham advertising in: 

GOOD HOUSEKEEPING - HOUSE & GARDEN - SPUR - VANITY FAIR 


HARPER'S BAZAR - HOUSE BEAUTIFUL - COUNTRY LIFE 
INTERNATIONAL STUDIO - TOWN AND COUNTRY + VOGUE 


If you are interested in increasing sales on sterling silver write 
the Advertising Department, The Gorham Company, for addi- 
tional information. 


THE GORHAM COMPANY 


Sales Agents for GORHAM MANUFACTURING COMPANY 
Gorham- Whiting Division, Providence, R. I. 


Durgin Division, Concord, N. H. 


Vears’’ 





The Jewelers’ Circular, Published weekly and copyrighted, 1929, by the Jewelers Publishin 


Corp., 239 West 39th Street, New York. Entered 


as second class matter February 15, 1902, at the Post Office, at New York, under the act of March 3, 1879. Subscription, $4 per year in U. S. 
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New styles, new designs to 
meet the changing demands 
of a discriminating public, but 
always of the same dependa- 

bility, quality, workmanship, 


and intrinsic value. 


LUDINGTON, MICHIGAN 
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OMEGA 
STANDARDS ARE TRADITION 


Omega Watches, made complete in the model factories at Bienne and Geneva, 
conform to the highest standards of watchmanship, standards established well 
over three-quarters of a century ago. 


OMEGA’S REWARD 


And now again the highest honors at Kew Observatory, Teddington, England, are eee S 
reward. What surer guarantee of quality than this? 


J. R. WOOD & SONS 


Stylists in Jewelry Since 1850 


New York Office: Chicago Office: 
15 Maiden Lane Plant, Brooklyn, N. Y. 29 E. Madison St. 














“me 








JEWELERS’ 








CIRCULAR 


July 25, 1929 

















offers YOU t 


which populari 





Fasturn Silver 
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'y has produced 
















tain staple silver plate items. 
These items are popular. 
They sell consistently. They 


are made in large quantities. 





Such production effects im- 





portant manufacturing econ- 








Fasturn Silver—a new name 
fora group of Benedict Pieces — represents a 


new opportunity for increased profits on cer- 


silver 


by 


BENED| 


BENEDICT MANUFACTURING CO. 
East Syracuse, N.Y. 


Dept., K, 


CT 


New York Sales Office and Sample Display 


366 Fifth Avenue, near 34th Street 


Canadian Factory: Trenton, Ont. 


GIFT SHOW DISPLAYS 


Stevens Hotel, Chicago, Ill., Room 546, August 5 to 10 
Baltimore Hotel, Kansas City, Mo., Room 319, Aug. 20 to 24 


omies... Those economies are passed on to 
you and your customers. 


In no respect does Fasturn Silver differ in 


quality from regular Benedict 
Plate. The unusually attrac- 
tive prices are purely the re- 
sult of increased production. 
Popularity has created them 


for you. 
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Channeled and Azured 
Ring Blanks 


* RU, UNIFORM A N D CLEAN C U T 


AKER wedding ring blanks have achieved an enviable repu- 

tation for accuracy, uniformity and fine workmanship. No effort 
is spared to keep them up to the highest possible standard and our 
system of inspection is very rigid. Nothing ever is “good enough.” 
Everything must be exactly right, before any ring is allowed to leave 
our hands. 








Flat—Channeled and Azured All Around Beveled—Channeled and Azured All Around 


Here are two series of channeled and azured rings; one flat and one 
beveled. Both are channeled all the way around, but we have these 
same rings with the channels and azures half way around too. You will 


like them all. 


If you have no copy of our catalogue, let us send you one. It illustrates 
and describes our entire line. 


BAKER & CO., INC. 
54 AUSTIN ST., NEWARK, N. J. 


30 Church St. 760 Market St. 5 So. Wabash Ave. 
New York San Francisco Chicago 
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POWERS & MAYER, Inc., 58 West 40th St., New York 


House of Choice Diamond Jewels bane ] 


AMSTERDAM 


Special-Order Work 
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Sai new KREISLER 


interpretations of superb 
watch craftsmanship — 
the platinum-diamond | 
baguette and the dia- 
mond-paved watch are 
decidedly individual... 
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\ a apEeeraT The adjustable platinum 
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ae am 4. mesh cords add to their 
marked distinction. 
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Channeled 
Wedding Rings 
Newest addition to the 
**Contentment Line.” 
Rings that bespeak re- 
finement and taste. This 
band has filled the de- 
mand for a fine diamond 
wedding ring, produced 
for the choosy and priced 

for the thrifty. 


PPT TL LS shed aT 
60 eee Peg ie el * + ¢ 
ae, 


Replenish your stocks 
with these attractive 
rings set with 7, 10, 15 
and 36 to 42 select fine 
well matched diamonds. 
Available in platinum and 
18K white goid. 










== B= 


SOLD THROUGH WHOLESALERS ONLY 


BRISTOL SEAMLESS RING 


Main Office and Factory—123 Liberty Street— New \. 7 York 


\, HAND CARVED 
*. ANDCHASED 7 






















New York Representative: Mid-West Representative: Traveling Representative: Pacific Coast Representative: 
A. H. Disbrow Herman R. Holzner Eastern States Alfred H. Bullion Co., Inc. 
9-11 Maiden Lane 31 N. State St. S. C. Steinmann 717 Market St. 


New York City Chicago, IIl. San Francisco, Calif. 
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Buy: in Pittsburel 






ILLINOIS 
HOWARD 
WALTHAM 
SUNRITE 
CYMA 
WATCHES 


DIAMONDS 
JEWELERY 





SAMUEL WEINHAUS Co. 


WHOLESALE JEWELERS 


4 SEND FOR OUR CATALOG 


720-722 PENN AVENUE 
PITTSBURGH, PA. 


ROGERS 1847 
COMMUNITY 
UNIVERSAL 
PRODUCTS 

DU PONT 

LUCITE & PYRALIN 
INGERSOLL 
WESTCLOX 
NEW HAVEN 

SESSIONS 


















NOVELTIES 














THE JEWELER IS PROTECTED 


We have maintained a Retail Store for more than fifty years. 
Retail Prices are strictly upheld at all times. 


Since 1867 it has been our policy to practice Fair Dealing with 
Manufacturer, Competitive Wholesaler and Retailer 


All we ask in return is the same consideration from those engaged in the several branches of the Jewelry 
Industry. 


We make this statement to refute the malicious propaganda being circulated to the effect that we are not 
legitimate Wholesalers and that we “sell to anyone at any price.” 


HEEREN BROTHERS COMPANY 


Penn Ave. and Eighth St. Pittsburgh, Penna. 


LANDAW BROS. 


628 Penn Ave. Pittsburgh, Pa. 











Watches. Clocks and Silverware 
Alse Watch Materials and Jewelers’ Supplies. 


Orders Filled from Any Catalogue. 











ESTABLISHED 1888 


GRAFNER BROS. 


WHOLESALE JEWELERS 


DIAMONDS 


ASSORTMENT AND VALUES 


818 Liberty Ave. (2nd Floor) PITTSBURGH, PA. 
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AMERICAN 
BEAUTY 
SINGEE 
SION 2 
BIENUIONND 
VIOlOINIEINICS 


UNTERMEYER, ROBBINS &(O 
20 West 47t£ St, NY. 
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“AXEL 
MOUNTINGS 
EXCEL” 





















































Mountings of Distinction 

tings of Distinct 

x Beauty has its sales value—but distinctiveness, that nice balance of i 
design and good taste, is a guarantee of acceptance. Mountings by ; 
i Axel Bros. are distinctive. Combined with their charm are réal quality \ 
H and craftsmanship, and they have a way of making ‘themselves very : 
i desirable. Are you familiar with the line, which includes Watch Cases, f 
i t Bracelets and Mountings of every description? f 
‘ et ieee : 
5 ae: Manufacturers of Fine Iridium Platinum Jewelry. i 
t Se AXEL BROS 
—] 4 4©FLEXIBLE BRACELETS J MESH BRACELETS o 
Y WATCH CASES 21 WEST 46th STREET NEW YORK CITY RING MOUNTINGS i! 
TELEPHONE BRYANT 3820 A 
i CTL aT TT Ten TTL ToL Tea Tee Tea ee Tel Tes eee Yea Tek Tek Tak Tok Yes Tee ese eo ess see ee ee eo Teles ool PoP TOL TL TOLL Tea ToL Te Te ToL Tee Ts Lek Le a zl | 































Pm 
iY a eo) 


e ate 
; AMP 
wn” 7 obit 
j Pi Through two  cen- 
7,2 turies marking the 
standard quality of 
A fine watches. 
am A Jules Jurgensen has achieved an exclusiveness in these 
| F Baguette Watches appealing to the up-to-date and discern- 


ing woman. 


Platinum—Diamond Studded and Adjustable Cords— 


and a large assortment of designs. : 


HENRY FREUND & BRO. 


Sole Agents for U. S. A. 
20 West 47th St. New York 
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For Your $100 Customer 


These wonderful pendants are set with the 
brightest, snappiest diamonds imaginable. 


They are platinum covered on 14K white 
gold, and are very remarkable values, to sell for 
$100.00 with an excellent profit for yourself. 


We have dozens of equally attractive pend- 
ants to sell for $25.00 upwards. 


AWB SPLLAL EF 


1 19Ce) s oymrou Co 


8.8 Vereree 
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GEN iy oe Osa stctactu ley 


NEWARK, N.cl. 
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HREE words that appropriately describe these new creations in 
Diamond Wrist Watches by the makers of the internationally 
recognized ZENITH, “The World’s Most Accurate Timepiece.” 


The models shown above are but two of an outstanding assortment 
—produced and styled in the usual ZENITH manner. 


THE ZENITH WATCH COMPANY 


Incorporated 


64 West 48th Street, New York, N. Y. 
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055x020 


062x020 


070x020 





GALLERIES 
Flexible 
in PLATINUM and GOLD 


Our catalog will suggest patterns you can use to good 
advantage for ornamenting or constructing your 
jewelry. 


Stamped Lacework 


LET US SEND YOU CATALOG. A-20 


THE AMERICAN PLATINUM WORKS 
N.J.R.R. Ave. at Oliver St., Newark, N. J. 

















7 





oN 


14 Maiden Lane 


UNNECESSARY 


FOR YOU TO CARRY HEAVY 


FLATWARE STOCKS 


———~, 


Plated Flatware Is 
Our Specialty— 


And Our Stocks Are 
Unusually Complete 


Assuring You 
Prompt Service 


J.W. JOHNSON 


ILVERWARE 
INCE 1869 


NEW YORK 


1W. 47th St. 
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“CERTIFIED 
SPLATINUM 
SJEWELRY 
SAND WHAT 
S ITSTANDSFOR 


EacH piece of Certified Platinum Jewelry is a 


N\ 


product of eminent designers and experienced 
master-craftsmen. Exquisitely styled, it is fashioned 
to SELL. 


But — more than that— it is a product of the world’s 
largest manufacturer of platinum jewelry, an or- 
ganization that stands behind each piece of Cer- 
tified Platinum Jewelry with a guarantee of good 
value and good style. A house noted for prompt 


service and willing cooperation. 


The wholesaler and dealer who sell Certified 
Platinum Jewelry secure the esteem and good 


faith of their customers. 


KATZ & OGUSH, INC. 


NEW YORK CHICAGO 
33 West 60th Street 31 North State Street 


SVN GV WN LY GV VN YY & 
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ES SIR, patents on these three designs were 
applied for away last June—1928, and were 
granted on September 25, 1928. Every once 
in awhile some manufacturer’s ambition 
bubbles clear over and he starts producing these 
heart rings. We have had to stop three a them 
the past couple of months. Now we don’t like to 
see anybody waste his energies or be disappointed, 
so we are giving these patents a bit of publicity. 
Our patents bear the numbers, 76388, 76389 and 
76390 and we, of course, must protect them and 
resistinfringements. Manufacturers will be advised. 


Your Orders Are Invited 


In 18k white-gold the three designs are offered at $6.25 
each. In lots of a dozen or more, deduct 10%. Sold as 
mountings to take 3, 5,7 or 10 diamonds, or diamonds all 
around, we charge 15¢ for drilling and azuring, and 35c for 
settings. In our own retail stores we find them ready sellers, 
diamond-mounted. Made also in platinum. Prices on request. 


Granat ‘Bros 
Manufacturing Jewelers 


2390 Mission Street, San Francisco 


A 








oe <i 
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“New Rueckert Cases 


Always Make a Good 


Impression”’ 


Rueckert Sample Cases are scientifically de- 
signed and constructed to meet every demand 
of the Jewelry Industry. We will be glad to 
submit Cases for your requirements. 





No. 2121-S Two Stack Case 
Equipped with Sesamee Lock 


RUECKERT 


MANUFACTURING CO. 





























TRADE MARKS 
of the Jewelry and Kindred 
Trades 


Fourth Edition 


Illustrates the trade marks, registered and unregistered, 
used by manufacturers, wholesalers and importers in the 
jewelry and allied industries. 


Price. $5.00 


Express Charges Paid 


JEWELERS PUBLISHING CORPORATION 
239 W. 39th St. New York, N. Y. 





162 Clifford St. Providence, R. I. 


XN. 


Going Where? 








Direction and Guidance 
are needed. THE JEWELERS’ 
CIRCULAR directs the read- 
ing merchant to more 
profitable business. 


You can’t afford to miss 
a single issue of THE 
JEWELERS’ CIRCULAR. 
Read every copy. It is the 
best investment in the 
jewelry business. 
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July 25, 1929 
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GOOD 





share of 


Sigmund Cohn 
prestige is attributable 


to promptnes 


s of deliv- 


ery... Every modern 
means of rapid trans- 
portation is employed 


to forward 


Sigmund 


Cohn Platinum with 


the greatest speed ... . 
The U. S. Air Mail 
plays an important 
part in this service... 


SIGMUND 


COHN 


PLATINUM 


44. Gold Street 


New York 





THERE 15 NO 


SUBSTITUTE 





KN 


Since 1901 
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- eee For Fall business, these new rope mesh and flat mesh bracelets—for ladies’ — Representative: / 
0 an inum ° * . ° 
sana aaiiaidaaaite. and men’s watches—will prove exceptionally profitable. Every Universal 522 gM ccin Willinins 





bracelet is adjustable. Bldg., Los Angeles 
Write for information and price lists. California. 


UWeIVERSAL MESH &A JEWELRY CoO.. INC. 
64 W. 48 ST. NEW YORK ( 
n 
































[||| ALMosT A CENTURY OF EXPERIENCE— || 


is in back of every Ketcham & Automatic Eyeglass Holders 
McDougall product. Founded illustrated herewith—are no 
in 1832—when we supplied exceptions to our century old 
the trade of the day with standards. Each is a modern 
thimbles—we have always kept design, attractive, novel and 
abreast of the trends and practical. Perfectly finished in 
styles. And we have 14K White Rolled Gold 
always featured qual- and guaranteed against 
ity, workmanship and defects—these Moderne 
value. Automatic Eyeglass 
Holders are _ salable, 
profitable merchandise. 





The f our Moderne 





Write for Our Illustrated Price Lists. 


KETCHAM & McDOUGALL, INC. 


15 Maiden Lane - Established 1832 New York 
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“It’s 
Wear 
That 
Counts”’ 







Attention: 


Our new combination knurled edge 
Soldered Boston Link with Knife 
and Combination Cigar Cutter and 
Bottle Opener attached, makes a 
perfect outfit for men who wear 
wrist watches. 












All well dressed men wear Walde- 
mar Chains. 






THE BIGNEY 


Square-Corner Soldered Boston Link 
Chains. Patented February 20th, 
1923. No. 1,446,207. The 
ideal chain for dress or 
business wear. 











Our complete line will be at Booth 
No. 137 the Chicago Jewelry Show 
for inspection by Jewelers. 


Our Salesmen will call on the whole- 
sale trade immediately after the 
show. 











B-707 Adela Watch Strap for Women—Alternating Pierced and Engine Turned Links— 
Handsome Center Piece set with Three Stones, and with Folding Center 












We are showing an illus- 
tration of our new flex- 
ible watch strap for men 
— the “Commander” — 
patent pending. It is 
flexible and comfortable 
when worn, and is 
equipped with our roller- 
bearing catch which is 
absolutely secure, and is 
easy to adjust and release. 

















It commands attention The “Commander” Watch Strap for Men, with Roller Bearing Catch. 
and will be a wonderful (Patent Pending) 
seller... Our traveling 






men will show it to you. (Made also in Ladies’ width) 


Sold Thru Wholesalers 
~ O B | G N EK yY C QO Factory and Main Office at 
» * é ATTLEBORO, MASSACHUSETTS 
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NEWARK, NEW JERSEY 


Stands for Quality and Reliability 


in Jewelry of Highest Crade 





eemames 





Necklace Clasps and Novelty Jewelry 


Rondelles. Barrel-clasps. 


MODERN NOVELTY CoO., INC. 
126 South St., Newark, N. J. 


14kt. Bead Necklaces, also loose beads 
for manufacturers. Various styles and 
sizes. 


Burstow, Kolimar & CO. 


18 Columbla Street 


The Eleder-Hickok Co, 
23 Prospect St. 
(Formerly Lebkneeher & Oo.) 


SILVERSMITHS—Oreators of Original 


Designs in Sterling Silver Hollowware & Novelties 

















AsO “YJ 
= ite Co, 
mali 


RINGS 
And Pendants to Match 


Chrough wholesalers only 
401-7 MULBERRY STREET 











BARRASSO & BLAS! 


THE HOUSE OF CAMEOS 


Lady's Stone Rings — Diamond Mountings. 
Pendants — Earrings 


CAMBO BROOCHES 
Sold through the jobbers only. 
81-88 Governor St., Newark, N. Jd 











New Jersey Jewelry Mfg. Co., Inc. 


50 Columbia Street 


anufacturers ef Waldemars, fine gold and platinum 
a swivels and spring rings in gold and platinum. 
Variows kinds of Fancy Linke—Plain or Enameled. 


Phone Mitchell 2569 


HENDY RUFEISEN-INC 


“MANUFACTURERS OF 


RINCS OFAAQUALITY 


126-128 South Street 
Chicago Office, 81 N. State &t. 








RINGS—a speciatty with 


Louis Bleiberg 
336 Mulberry Street 


Sterling Fireless Siiver 
Reduces polishing to a minimum and obtaise 
lasting brilliance. 


JOHN J. JACKSON 4 CO. 
All Sterling end Fine Slivers Rolling fer the Trade 








What Is the 


Jabel Ring Mfg. Co. 


putting cut now? That Is the question 
the ring trade le asking. 401 Mulberry St. 


SEND FOR SAMPLES 
TAGS isike: 
ALL COLORS 


ARCH CROWN MFG. CO. 


82 Warren St. Newark, N. Jd. 
Originators and Patentees 








WATCH CASES 


We Specialize in Watch Cases 


WACNER & CO. 


Tel. Market 7448 91 Ollver Street 


Y% to 2 carat 18K Engagement Ring 
mountings ornamented with small 
dlamonds and sapphires 


MARTIN H. WIEDMANN 


28 Longworth St. Newark, N. Jd. 


ou SELL to schools, colleges and 
Hrd Soratiles BUY from . 


CRESCENT RING CO., Ine. 


355 Mulberry Street 
Leading 


Manufacturers of RINGS and P INS 


For Fraternal and Scholastie 
EMBLEM HOUSES 


We Specialize in STONE = 
Black Onyx Blue Onyx 
Sardonyx Green Onyx sadligen 


Also 
Exclusively 


vt RINGS tiiun 


BARTELL & MILLER 


Manufacturers of 
FINE WATCH CROWNS 
244 Market Street 
Catalog sent on request. 








ALEX A. HASTREITER 
IMPORTER & JOBBER IN 
DIAMONDS, WATCHES AND 
JEWELRY 
207 Market Street Phone Mulberry 2406 





THE GENERAL ALLOY CO., Inc. 


Correct { White, Green, 
Alloys & Solders Yellow and Red 


WEDDING RINGS 





Gc. B. W., INC. 


10, 14 and 18K Rings—Jobbers Only 


391 Mulberry Street Tel. Market 8320 
New York Office, 98 Nassau 8&t. 





Gold and Platinum Solders— 
“Clinton Alloys” 
For White, Green, Yellow Gold 


Refiners of Precious Metais 


Clinton Refining Co., Inc. 


81-98 East Kinney St. Newark, N. J. 





the HELEN MFG. = 


475 WASHINGTON ST; qs 


GS & MOUNTIN 


L. FRITZSCHE & CO., Inc. 


Manufacturers of 
Platinum and 14Kt. Gold Jeweiry and 
Flexible Bracelets 
480 Washington Street 





Wefferling, Berry, Wallraff Co., Inc, 
Makers of 
FINE EMBLEMATIC JEWELRY 
Eight Rose Street 








M. ALEXANDER 


Manofacturer of 
GOLD RINGS 


Tel. Mitchell 1458 60 Columbia 8t. 





Jewelers’ Settings and Soiders 
Refiners and Smelters 


BAKER & CoO., INC. 


Murray and Austin Sts. 





























July 25, 1929 THE JEWELERS’ CIRCULAR 23 


























—and in 
quality 
they are 
beyond 
reproach 


What a wealth of support diamond 
jewelry by GOLDSMITH, STERN 
& CO. gives your sales! It is not only 
the fineness of the stones, the perfec- 
tion of the settings, the attractive de- 
sign—it is the rare craftsmanship that 
combines these values into a quality 
that makes itself felt both in your sales 
efforts and in their reception by the 
customer. 





What a satisfaction there is in selling 
a brooch, a ring, a bracelet or a watch 
the quality of which is beyond re- 
proach! You, too, may know that sat- 
isfaction with diamond pieces by 


GOLDSMITH, STERN & CO. 


GOLDSMITH, STERN & CO. 


ESTABLISHED 1868 


136 West 52nd Street, New York City 


MANUFACTURERS OF GOLD AND PLATINUM JEWELRY 
IMPORTERS OF DIAMONDS AND WATCHES 


WATCHES DIAMONDS JEWELRY 

























5tn AVENUE 


LAIYLS H1Eh 
A33N1S Hily 
LIBYLS 4494 


6TH AVE. 


THE JEWELERS’ 


Two of the world's 
big Jewelry centers 
~ both in New York 


NE 


Kemember that New York is 
the world’s market place. It also 


leads with its competitive markets, as it 
does with its Canyons of Skyscrapers, hotelse— 


BROADWAY 
ano 
| rnearaican 
OIsTRicr 


theatres and places of recreation. 
to New York can be made at the same time a vacation. 


A buying trip 


CIRCULAR 


July 25, 1999 





Artificial Pearls 
Leys, Christie & Co 


“Orienta”’ Pearls 


Badges, Emblems, Medals 


Dieges & Clust 15 John St., Medals, Cups, 
Badges, Class Rings, Special Order Work 


Clocks 


Norman M. Morris 542 Fifth Ave. 

Importer, Boudoir, Traveling Clocks, Watches 
Crystal—Colored Glassware 
T. G. Hawkes & Co. 542 Fifth Ave. 


Decorated Crystal and Silver Mounted Crystal 
Chinaware 


Maddock & Miller, Inc. 39-43 w. 23rd St. 
“Royal Worcester China” 


65 Nassau St. 


Diamond Importers and 
Cutters 

Baumgold Bros., Inc. 

Diamond Cutters 
Birnbaum Pressel Co. Inc. 

Diamond Cutters 
Jewel-Gem Co., Inc. 145 W. 45th St., Lapi- 
daries & Importers of Diamonds & Other Stones 


Shiman Bros. & Co. 234 W. 39th St. 
Diamond Imp., Mfrs. Plat. and W. G. Rings 


J. R. Wood & Sons 15 Maiden Lane 
Diamond Cutters, Jewelry Mfrs., Omega Watches 


62 West 47th St. 


62 W. 47th 


Diamond Jewelry 


C. V. Dougherty Co., Inc. 7 w. 45th st. 
Plat., Diamond, Seed Pearl and Jade Jewelry 
La Salle Jewelry Mfg. Co., Inc.64 w. 4sth. 
Makers of the Finest Platinum Jewelry 


Morse Bros. 64 West 48th St. 
Diamonds and Diamond Jewelry 


Staiger & Sons, Inc. 527 Fifth Ave. 
Iridio Plat. Mtgs. and Diamond Jiry. Exclusively 
Fountain Pens and Pencils 


Pen-O-Graphic Pen Co. 152 W. 42nd St. 
Mfrs. Combination Pens and Pencils 





Novelties 
Victor E. Lederer 123-125 West 33rd St. 
Adv. Souvenirs for Store Openings, Anivs. etc. 


Max Singer 9 Maiden Lane 
Specials in Jewelry Jobs and Novelties 


Platinum Chains and Mesh 


Corbett & Bertolone Inc. 74 w. 46th St. 
Chains, Mesh, Plat. Cord, Watch Attachments 


Precious and Colored 
Stones 
R. A. Breidenbach 48 W. 48th St. 
Diamonds, Precious and Imitation Stones 
Max Duraffourg, Ltd. 580 Sth Ave. 
Synthetic Calibre, Ring Stones, Importers 
Kittay & Blitz 22 West 48th St. 
Cameos and Ringstones of every description 
Alfred La Frantz & Co. 41 Forsyth St. 
Jobbing Colored Stones, Cutting, Encrusting 


94 Canal St., Cutters, 
Encrusters—If it’s a stone, we have it. 


Max Stern & Co. 17-23 John St. 
Importers of Ringstones of Every Color 


J. L. Warner Co., Inc. 36 W. 47th St. 
Importers and Cutters of Precious Stones 


Levere Co. 


Real Stone Costume 
Jewelry 

Arax Jiry. Mfg. Co., Inc. 
Real Stone, Costume and Seed Pearl Jewelry 


Asiatic Art Jewelry Co., Inc. 22 w. 48th. 
Chinese Jade, Seed Pearl, Artistic C’t’me J’l’y 


74 W. 46th St. 


R. J. Blumenthal 65 Nassau St., Im 
porters Japanese Cultured Pearls—Crystals, etc. 


Boyajian’s Sons Co., Inc. 64 W. 48th St. 
Seed Pearls and Art Jewelry Manufacturers 


Mortimer B. Kling “The House of Jade” 
Necklaces, Costume Jewelry. 65 Nassau St. 


Real Stone Giftware 


August Dingeldein & Son 551 Sth Ave. 
Real Stone Ash Trays, Special Order Work 





Refiners, Assayers, 
Smelters . 


Baker & Co., Inc. 
Jewelers’ Settings and Solders 


30 Church St, 


Repairs for the Trade 
King & Co. 
Repairers, Silversmiths,- Jewelers 


Samuel Bernard 22 West 48th St. 
Repairers: Watches, Clocks; Timeology 


40 John St. 


Rings, Ring Mountings 


Dattelbaum & Friedman 1 w. 47th 8t. 
Manufacturers of Gold Rings and Mountings 


Seed Pearl Jewelry 


Eastern Pearl Co. 64 W. 48th 8t. 
Mfrs. Seed Pearl Jewelry, Also Repairs 


Silverware 


Derby Silver Co.’s 10 Maiden Lane, World 
Renowned Hollow. Toiletware, Novelties, Pewter 


Watches—American 


Alpheus L. Brown 15 Maiden Lane 
Watches: Waltham, Elgin, Howard, Hamilton 


W atches—Imported 


Cortebert Watch Co. Watches and M’ts 
M. Foerster & Son, Agency, 15 Maiden Lane 


Lussac Watch Co. 12 John &t. 
Importers of Swiss Watches of all prices 


A. Shapiro & Son 48 W. 48th 8t. 
Specializing in Men’s Platinum Watches 


I. Tannenbaum Co. 121-123 Canal St. 
Importers of Swiss Watches and Movements 


Watch Materials—Tools— 
Jewelry Findings 


Krieger & Dranoff, 10 W. 47th St. 
Genuine American & Swiss Watch Materials. 
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..- Pewter Comes Into Its Own 


After a lapse of a hundred years or more, the dull, glowing sheen of pewter is once more 
seen on sideboard and mantel shelf. For this noble metal, whose ancestry goes back 
two thousand years and more to ancient Rome and to even earlier China and Japan, and 
whose history is most intimately connected with our colonial and early Republican his- 
tory now enjoys a vogue and a popularity which it deserves. 


The pewter illustrated on this page is typical of the best in the metal. Faithful reproduc- 
tions of early American ware, designs of modern Irish, Flemish, Scandinavian as well as 
American pewterers vie in attracting the eye and holding the interest. 


That interest is easily translated into sales and profit by the alert dealer who features in his 
windows and advertising the pewter bearing these three “touches” or marks of excellent 
quality. 


—" 
EWTER Dhilcox 





For illustrations, prices, etc., address International 


Silver Co., Pewter Dept., Meriden, Conn. 


SILVER 





INTERNATIONAL 
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ANOTHER DEMONSTRATION | q 
THAT SILHOUETTE HAS | | 
| 


THE RIGHT SALES APPEAL 








8:15 


Curtain goes up at 8:30... and the theatre 30 
minutes away. And the good wife still primping 


before her mirror. 











An old stock situation, favorite of cartoonists and 
comic strip artists . .. but true as the truth that a 
woman’s first thought is the way she’s dressed. 


It’s a safe rule that if you talk style to a woman 
talk to her in terms of clothes. Then she'll under- 


stand. 


So in bringing the new 1847 ROGERS BROS. Silver- 
plate pattern ... SILHOUETTE ... to her attention 
we point out that the same Paris-inspired lines that 
make her clothes beautiful now also beautify her 





silverware. 


We show shoes, frocks, gowns, hats, jewelry. Point 
out the basic lines. And show SILHOUETTE . .. and 
show how its lines are the same true lines of fashion. 





The dressing table and the dinner table aren’t far 
apart in a woman’s eyes. Which gives SILHOUETTE 
one of the most powerful sales-appeals ever put 


behind a silver pattern. 


Write today for particulars about this new pattern. 
Address Dept. E, International Silver Company, 
Meriden, Connecticut. Salesrooms: New York, 
Chicago, San Francisco. 
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1847 ROGERS BROS. 


SILVERPLATE 
_—i EEE ae 
See this new pattern at our exhibit in the Jewelry and Allied Trades Show in Chicago, August 5th-9th. 
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THE VANITA CHEST—Free with the silver. An exquisite creation in platinum 
and Cascade green, designed for sixes and eights in sets of 26 and 34 pieces. Choice 
of all Wallace Silver Plate patterns $32.50 to $43.50 retail. 
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HE VANITA—A smart new 
streamline case for Wallace ‘Silver 
Plate, conforming to the modern 
style in its straight line and simplicity. 
It is platinum and green in color, with 
beveled sides. Holds 26 or 34. pieces 
which show up splendidly against the 
delicate lining of new Cascade green. 
This case with its good taste in line 
and color will attract attention and 
sell silver plate. VANITA is free with 
the silver. Display it on your counter 
and see it “take!” 





THE NEW MODE pattern in Wallace Silver Plate. With its 
smart new gift cases and matched hollow ware, Mode offers 
style-alert merchants a display that will make passers “buy.” 


nakeskin is the mode just now! Shoes, 

: handbags and now in a novel Wallace 
chest, the St. Regis! Given free with each set 
of Wallace silverplate, this modish chest is 
covered with snakeskin cloth, simulating 
the original very closely. It is lined with 





Cascade green. Certain to appeal to those 


THE ST. REGIS CHEST—Free with the silver. This modish chest is who favor what’s new. Specify it on your 
designed for “eights” in sets of 52. Choice of the new Mode and other 


lively selling Wallace Silver Plate patterns. $64.50 retail. current order. 


| — => Sell Style > 


R. WALLACE & SONS MFG. CO., 


| Silversmiths —Wallingford, Conn. 


| NEW YORK CHICAGO PHILADELPHIA SAN FRANCISCO 
411 Fifth Ave. 10 So. Wabash Ave. 1204 Chestnut St. 140 Geary St. 


Wallace are designers and makers of tableware, dresser silver and trophies in Sterling; tableware and trophies 
in Silver Plate; Early American reproductions in Pewter . . . «. « « « « « « « «+ Founded in 1835. 





MEMBERS OF T H E STERLING SILVERSMITHS GutitLtop oF AMERICA 























CRESTWOOD TRAY - 


Sales ~ Plussers 


in 


COMMUNITY PLATE 





BRIDAL CHEST PETIT VOYAGE CASE 
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1E best things in life are free’—and the best 


See the NEW items. 


news in silverware circles is right here, free. 
sure-fire hits. And 


The four striking containers shown on this page, from 


now on will be given FREE. Free to you, and free to 


your customers. Free—to build your sales. Free—to 
build your profits. Use them. f REE! 
‘ s 
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two proven pullers 

























